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Canada is a 
‘sitting duck’ 


for exporters 


Sirn,—So “price and delivery 
are the keys to bigger sales in the 
expanding Canadian market” 
(Focus on Canada, April 28). 
But are they? 

I think that most Canadian 
business executives would differ. 
No one will deny that price and 
delivery are very important. But 
surely the real key to bigger sales 
in Canada is psychological 
appreciation of the Canadian 
market. 

There seems to be a widespread 
belief among British exporters 


THIS WEEK 
Cc f the Ekco 
ad Se as, 


NEXT WEEK 
Scotland Supplement 


that Canada is, in some way, a 
mere appendage of the American 
market. Certainly most British 
exporters approach the Canadian 
market as if they thought so. 

So often is it said over there 
that “Canada is not the United 
States” that the point seems trite. 
But will it become trite over here, 
before all our export sales man- 
agers are made to write it out 100 
tumes—school-boy fashion ? 

Last year, UK exporters lost 
ground in the Canadian market, 
and every British manufacturer 
should hang his head in shame in 
consequence. The Canadian 
market is the finest “sitting duck” 
that any salesman can be called 
upto pot. That select handful of 
British manufacturers who have 
realised this point have reaped an 
abundant harvest. How long will 
it be before the others learn ? 

Nearly every difficulty which 
the Canadian market seems to 
present to Britain can be summed 
ap under the heading “psycho- 
logical differences.” 

I spent three years in Canada, 


Walkers 


(showcards) (UR SESE 


MANCH ESTER 


Ti 


To The Editor .. 


doing market research for a lead- 
ing Canadian advertising agency 
and public relations work. My 
main conclusion was that Canada 
should be Britain's largest cus- 
tomer. I found that this is the 
firmly held belief of Canada’s 
most influential business execu- 
tives. Where else in the world 
would Britain find a wonderful 
bunch like those gallant Van- 
couver business men who flew to 
England so dramatically recently 
to beg and plead with Britain to 
sell them goods. 

For all the publicity the:r trip 
received, I believe their visit went 
largely ignored by most British 
business men. 

How long do British exporters 
intend to be s by the “go- 
getting” efforts of Canadian im- 
porters ? 

AnTHony J. RuSSELL 
John mgs 7D —_—— 
London, E.C 


* 

Increasing the 

* . 

public interest 

* a * * 

in exhibitions 

Sir,—Increasing the popularity 
of British trade exhibitions is of 
value in developing both home 
and export markets. 

Having just returned from 
visiting the Hanover Trade Fair, 
at which attendance was phe- 
nomenal, may I refer to some of 
the features which I feel were 
responsible for its great success. 

Firstly, the Fair was _ inter- 
national in scope, with separate 
halls for different classes of pro 
ducts Secondly, a complete 
block was given over to facilities 
for oversea visitors, including a 
reception point, special res- 
taurant, accommodation bureau 
and a general information service 
Thirdly, there were many features 
to attract the general public—in 
fact, the week-end I was there the 
whole of Hanover seemed to be 
attending! Amenities included 
attractively laid-out grounds, with 
orchestras, restaurants, open-air 
cafés, open-air dancing, etc. 

Naturally, the limitations of 
halls such as Olympia and Earls 
Court do not permit facilities on 
such a scale; but could not an 
alternative site be found as a 
permanent home for our major 
exhibitions—attractive alike to 
businessmen and the general pub- 
lic in England and from abroad ? 

H. C. LANorick, 

Director and general manager 
Byron Business Machines. 
Nottingham. 


Importance of 
being a male 


Sin,—Your “Comment” (May 
26) discusses the alleged shortage 
of creative staff, including copy- 
writers. 

If by “copywriter” you mean 
“young man of good address, ex- 
public school (or good imitation), 
experienced and with National 
Service completed and not over 
25,” you are probably right. 

If, however, by “copywriter” 
you mean a “person able to 
originate good selling ideas, and 
present them in persuasive lan- 
guage,” my recent experiences 
would seem to indicate that you 
are wrong. 

I think I am a good copywriter, 
but I admit I may be prejudiced. 
That I can at least write a sales 
letter seems to be established by 
the fact that every time I answer 
an advertisement I get a reply 
suggesting an interview. Usually. 
the reply refers appreciatively to 
something in my letter that has 
tickled the advertiser's fancy. 

At the interview, however, I 
find that the new copywriter must 
be a man, in order to “balance 
the team.” 

If there is really a shortage of 
experienced copywriters, wouldn't 
an agency risk losing its balance 
for once? Who knows—such 
loss of balance might be a swing 
towards even greater success. 


Miss A. C. F. 
(Name and address supplied) 


Starved—in a 
land of plenty 


Str,—One day, while travelling 
in a foreign country, | met two 
Englishmen outside a_ baker's 
shop. One looked thin to the 
point of starvation, the other 
well-nourished, but worried. 

Greetings over, the thin one 
told me that he was almost starv- 
ing because he could not get any 
bread in that country. The other 
one said he was able to get bread. 
but had to go to the black market 
for it. “But,” I said, “there's 
plenty of bread right here in this 
shop. Look!” 

“That's rye bread,” 
English friends. 
white bread.” 

Call these two insular Britons 
advertising agents, and equate the 
rye bread with copywriters over 
45, and there’s your “shortage of 
experienced copywriters.” 

“Rye Breap.” 
(Name and address supplied.) 


said my 
“We eat only 


Twenty-five Years Ago 


June, 1930 


The Daily Chronicle amalgamated 
with the Daily News. 
* * * 


Wareham Smith, who had retired 
after being for many years a direc- 
tor of Associated Newspapers, 
returned to advertising as a member 
of the board of E. W. Barney Ltd. 

+. . os 

Nash's Magazine celebrated its 
coming of age with a dinner at the 
Midland Grand Hotel. Anita Loos 
was the principal guest. 

= > = 

The Underground Railways pro- 
duced a poster entitled “Upsidonia,” 
which could be hung equally well 
upside down. One heading was “To 
St. Albans by Bus” and the other 
“To Dorking by bus.” 

* * > 


Lord Camrose, speaking at the 
annual meeting of Allied News- 
papers, announced that as a result 
of an agreement with Northcliffe 


Newspapers, that company had 

agreed not to start newspapers in 

Cardiff, Sheffield, and Aberdeen 
* a o 


The Daily Mail completed a com- 
prehensive market research of the 
United Kingdom and Ireland. 
entitled Sell Britain through the 
“Daily Mail.” 

” * 7 

110 American papers announced 
the debut of the “Baby” Austin in 
the USA 

~ * * 

William Haslam Mills, the famous 

copywriter, died. 
. a * 


The Advertising Association's 
conference was held in Hastings 
Speakers included: Lord Riddell! 
Russell Chapman, Sir Ernest Benn 
Philip Emanuel, Lord Burnham 
Sir Harold Bowden, Leslie Needham 
H. Cecil Taylor, Lord Luke 
Viscountess Dunedin, Sir Oswald 
Mosley, Sir Stanley Reed, Dr. Hugh 
Nalton, W. E. D. Allen, J. H 
Thomas, and Holbrook Jackson. 
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This is a 
university 
boom town 


The world knows Oxford for its University but it 
is an industrial city too . . . and Oxford is 
booming. 
In January and February this year, Oxford people 
put more than £1 million into National Savings 

. . an average of £1.1.6d. a week per head for 
the population of 107,000. 
To this boom town come 7,000 undergraduates in 


term time and countless tourists in the vacations. 


Around Oxford are thriving towns and 
villages set amid rich farmland. This is the 
circulation area served by the Oxford Mail, a 
paper with a growing reputation. 

Every day 39,332 copies go into homes in and 
around Oxford. What better means could you 
find to carry your advertising right into 


the family circle? 


ONE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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... the magazine with the 
largest sale and greatest 
housewife readership of 


any women’s monthly 


WET SALES 924,358 * i'- MONTHLY «x PAGE RATE £600 


A. W. BURNETT, Advertisement Director, The Amalgamated Press Ltd., The Fleetway House, London, E.C.4 
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ISAS TO HOLD 1955 
AD FILM FESTIVAL 
IN MONTE CARLO 


Special class for TV spots 


HE International Advertising Film Festival, 

which aims to acquaint the publicity world 
with current standards and techniques, will be 
held at Monte Carlo this year from Monday, 
September 26, to Saturday, October 1, under 
the patronage of Prince Rainier of Monaco. 
International Screen 
Advertising Services. This week ISAS announced that 
screen advertising production companies, advertising 


The Festival is organised by 


agencies and industrial organisa- 
tions from more than 20 countries 
will be represented at Monte 
( arlo. 

“The Festival is likely to have 
a profound influence on screen 


advertising standards and tech- 
niques, particularly at a time 
when it will coincide with the 


introduction of commercial tele- 
vision in Britain,” said Ernest 
Pearl, president of ISAS. 

“For this reason we are intro- 
ducing a new class for TV 
commercials of up to 3 metres, 
for which there is a special prize. 
Screen al aaa is today a vital 

ti but, like 
every other branch of publicity. 
to be continuously effective its 
techniques must be in_ restless 
process of development.” 

The category for “live-action 
films” will be split into three 
sections, with a special prize for 
the best film in each. The classes 
are up to 40 metres; between 41 
and 80 metres; and between 81 
and 150 metres. Other categories 
wre for cartoons, puppets and 
animated models, each of any 
length up to 150 metres 

There is another class for a 
‘series of films.” Each entry will 
consist of a group of not more 
than six films and not less than 
three, all publicising the same 
product. Length of each will be 
up to 150 metres. 

The Advertising Film “Oscar” 
will be awarded for the best film 
shown at the Festival, with the 


exception of TV commercials 
@ Continued on page 613 


the BPAA 


opening 


BRITISH POSTER 
ADVERTISING ASSOCIATION 
@ oo. 


" 


The Mayor of Eastbourne, Cr. L. W. Pyle, welcomes 
delegates. 
H. Barrett, the retiring president, and John Milis, 
the new president 
Session 


With him are (centre) 


There was a full house at this 
the rail strike kept few away. 


TV contractors’ scheme to help 


small advertisers 


announced 


The television contractors have formed an informal body called 


the Television Programme Contractors Association. 


A more formal 


type of association may be set up later, but at the moment only one 
official has been named, the acting secretary, who is A. W. Groocock, 
secretary of Associated-Rediffusion Ltd. 


Mr. Groocock said yesterday 
that the contractors were meeting 
from time to time “to discuss 
points of mutual interest.” 

First official statement from the 
Association was issued yesterday 
(Wednesday). It announced short 
TV spots for the small advertiser, 
for whom the contractors are now 
making available 5 to 10 seconds 
units of time at a cost “within the 
means” of the smaller firms. 

The Association said that 
despite certain reports to the con- 
trary contractors who are already 
booking time have made arrange- 


terbene use 


ments to facilitate the use of the 
medium by the smaller ac ver- 
tusers 

This arrangement covers units 
of turme from 5 to 10 seconds, 
which are described as “product 


appearances. " “product men- 
tions,” and “time signal an 
nouncements. 


The contractors anticipate that 
the greatest demand for this type 
of announcement will be in the 
regions where 
local advertisers 

In an effort not to increase un- 

@ Continued on page 659 


there are many 


POSTER CONFERENCE 


Breeze 
over 
research 


BRUSH over the value of 
media research enlivened 

the British Poster Advertising 
Association Conference § at 
Eastbourne this week when 350 
delegates gathered for the 66th 
annual event. 
After R. G. 


Breeze, manager of 
Erwin Wasey’s outdoor depart- 
ment, had called for more infor 
mation on the use and pulling 
power of the medium, Charles 
Bowack, of Mills & Rockleys, 
stated: “The consensus of 
opinion among space buyers is 
that much of the research infor- 
mation put out by newspapers is 
not worth the paper it is written 
on. 

Mr. Breeze—who had stressed 
the danger of complacency and 
the need for information to help 
sell the poster proposition to ad- 
vertisers—said that people on the 
contracting and media side were 
“apt to get a little superior’ 
about the provision of statistics 

“It is up to you to show that 
posters have their place in ad 
vertising. You have a selling job 
to do,” he said. 


Theme of the conference was 
“The poster 
future.” 

Full report—pages 614, 615, 
618. See Comment, page 622. 
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THERE ARE 
60 TRAINS 
A DAY 
FROM YORK TO MANY STATIONS 


DARLINGTON « NEWCASTLE 
LEEDS - SCARBOROUGH 
EDINBURGH ~ LONDON 

SHEFFIELD - MANCHESTER 

BRISTOL: MIDDLESBROUGH 


Bir sheen cmayunry Lime wil ow helene ba gow 


This poster was designed by the 
North Eastern region of British 
Railways for use at York during 
the strike to indicate that emergency 
train services were in operation. 
Similar posters were also used at 
other principal stations in the region 


‘Two Freds’ 


bid to break 


all records 


Extra special efforts are to be 
made this year to break all records 
at the “Two Freds” cricket 
match for the National Advertis- 
ing Benevolent Society. The 
match is at Hurlingham on 
September 7. 

This year's event is the 21st in 
the series, and the organisers—the 
Fleet Street Column Club—plan 
to make it a real “day-out” for 
advertising’s own charity The 
following match committee has 
been set-up 

Chairman: George Clarkson 
(Ss H Benson Ltd... Holborn 
6922) 

Auction: Harold Fish (Daily 
Telegraph, Central 4242) 

Incentives : H. Dawson Salmon 
(Argus Press Ltd., Central 3701) 

Programme : John Sime (Adver 
tisers Weekly, Chancery 8844) 

Publicity : Cliff Waller (Adver 
tiser's Weekly, Chancery 8844) 

Teams : Under the captaincy of 
Pat Auld and “Doc” Gibbons 

Tickets: Teddy Roberts (Lon- 
don Press Exchange Ltd., Temple 
Bar 2424), and Len Slingsby 
(News of the World, Centra! 
3030) 

General Administration: R 
Nash (Dudley Turner and \ 
cent, Trafalgar 4444) 

Teams will be Advertisers and 
Agents versus Press and Print 
and anyone wishing to be con 
sidered for inclusion should con 
tact Ray Nash, who will forward 
all names to the selection com 
mittee, 


Film conference 


The Scottish Film Counci! and 
the Scottish Educationa! Film 
Conference will stage a special 
one-day conference during this 
year’s Edinburgh Film Festiva! 
in the Gateway Theatre, Edin- 
burgh, on Tuesday, August 30 
, The subject will be “The Film 
in Publicity,” and among the 
aspects to be considered are the 
use of films in commercial TV, 
and screen advertising 
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‘Programme quality first’ is 
new Luxembourg policy 


MORE PEAK-TIME HALF-HOUR SPOTS: 
ACCENT ON ‘NOVELTY SHOWS’ 


To meet growing competition from BBC television and “the 
additional attractions that commercial TV may 


Luxembourg have revised their policy for English transmissions. 


Object is to increase listenership. 


Radio Luxembourg state: “It 
is now possible to claim that the 
UK transmissions for next 
autumn and winter will be the 
most ambitious ever planned.” 

In the future, they say, the sale 
of airtime will no longer be the 
first consideration. Of primary 
importance will be the quality of 
the programme. Airtime will 
only be sold after agreement be- 
tween Radio Luxembourg and the 
potential sponsor has been 
reached. 

‘In cases where programmes 
do not make a contribution to the 
medium as a whole,” say Radio 
Luxembourg, “sponsors will be 
warned that their current contract 
will not be renewed on expiry un- 
less a new acceptable programme 
is devised.” 

Renewals for quarter-hour con- 
tracts between 9.0 p.m. and 
Ik p.m. may be refused, as more 
half-hour spots during these times 
are to be made available. Reason 
given for this is that “too many 
quarter-hour programmes have 
unfavourable effect upon audi- 
ence figures.” 

The company have reserved the 
right to occupy any particular 
hannel with their own produc- 


‘Sketch’ on TV 


Everetts Advertising Lid. have 
been appointed to handle TV 
publicity for the “Daily Sketch.” 
Subjects such as sports and 
fashions will be used to publicise 
the “Daily Sketch.” The initial 
spot, featuring autumn fashions, 
will be screened during the first 
week of the London transmissions. 
Several films have already been 
made, one with a_ well-known 
comedian. 


tion in the event of airtime be- 
coming vacant. Such a channel 
will be held until a sponsor with 
) suitable programme comes for- 
ward. 

Further record shows cannot 
be accepted during the autumn 
and winter. Novelty shows re- 
juiring the audience to take part. 
big prize programmes, quiz games 
ind competitions with “original 
twists” are welcome—and under 
the new policy will receive air- 
lume priority where possible 

“Close liaison with the station 
is essential in all future plan- 
ning,” say Radio Luxembourg, 
who advise contact with the 
station “immediately the decision 
to take airspace has been taken.” 


ffer,” Radio 


100 Tammeters 
to be installed 


by Seplember 


Five of the ger national 
advertisers are subscribe to 
Television Au ce Measure- 
ment Ltd. he oncern is an 


associated cx 
Statistics Ltd 
recently = electe Member of 
Parliament for Hit in, is one of 
the directors \M. 

This support ays TAM, 
ensures that nce measure- 
ment service the needs of 
IV advertising (sreat Britain 
will be available \ basic survey 
of 3,000 hames picked at random 
in the ITA’S London area, has 
been completed Jetermine the 
number of homes with TV sets 
which are conve e, and also 
actually convert to receive 
commercial TV 

A hundred 
electro-mechanic 
record continu 
ITV set is on, and 
station, will 
sample of hon 
obtained fror 


of Attwood 
tin Maddan, 


imeters, the 
devices which 
whether a 
so, to which 
ye stalled in a 
picked on data 
basic survey. 


The installation of 50 will be 
completed this month, and a 
further 50 will installed by 


September aie 

From this month, subscribers 
will geceive weekly minute-by- 
minute analyses of sets tuned 
throughout the previous week 
These reports at present cover 
BBC transmissions only 

A book dea Ing with the 
activities of and facilities afforded 
by Television Audience Measure- 
ment Ltd. is being prepared by 
Roles & Parker Ltd. and will 
shortly be available to advertisers, 
their agents, and programme 
contractors 


US firm to test 
British TY 
commercials 


An American system for test- 
ing and pre-testing TV commer 
cials and programmes is bein: 
introduced to this country by a 
newly-formed British branch of 
the Schwerin Research Corpora- 
tion. 

Head of the service in this 
country is Eiic Boden, who has 
had 20 years of experierce of 
American commercial broadcast- 
ing, specialising in qualitative TV 
research. Temporary offices are 
in Old Burlington Street. 

Staff is at present being 
assembled and trained and the 
first test sessions are being held 
These test sessions are an impor- 
tant feature of the Schwerin re- 
search technique. 

“We begin by gathering an 
audience of about 350 at ran- 
dom,” said Mr. Boden this week 
“When they enter the hall they 
are given a 21-page questionnaire 
The first two pages cover ques- 
tions about themselves. The re- 
mainder deal specifically with 
commercials to be shown. 


‘Name the brand’ 

“The audience are asked to 
name the brand of product they 
favour before and after seeing a 
commercial for a brand of that 
particular product. 

“Sometimes there is no in- 
crease,” said Mr. Boden, “but in 
test sessions in this country we 
had a drop of two per cent in the 
poll for a particular product—1t 
was admittedly a very bad com- 
mercial.” 

Brands which achieved a five 
per cent of the total votes in the 
first instance however have in 
creased to 30 per cent after a 
commercial. 

The Royal Empire Society 
cinema in London has _ been 
adapted with the special Schwerin 
equipment and has been used for 
the test sessions, and an agree- 
ment has been signed with 
Market Information Services 
Ltd., who will handle the statisti- 
cal operations involved. 


Sarrut Screenspace ad films for TV 


Screenspace Ltd. are to start pro- 
duction at British National 
Studios, Elstree, next Monday, 
of a number of advertising 
films and films for commercial 
TY ranging in length from two 
minutes to fifteen seconds, for 
British advertisers. 

André Sarrut's Paris studios will 
thus, say Screenspace, be cor- 
related with British film studio 
facilities. A trial of both re- 

sources was recently made at 


the Carlton Hill Studios, 
Maida Vale, when a series of 
films for Babycham was com- 
pleted. 

Advertisers represented at Elstree 
will be Dettol, Palmolive, Life- 
buoy, Seager’s, Breeze, Ryvita, 
Mann's Beer, Player's and the 
“Sunday Dispatch.” Placing 
agencies include Colman, 
Prentis and Varley Lid., Masius 
& Fergusson Ltd.. and Lintas 
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VITAMIN CLAIM LEADS TO FINE ON AGENCY 


Grapefruit ‘did not contain 
one-sixth of daily need’ 


C. J. Lytle Ltd. were fined £10 and ordered to pay three 
guineas costs at Chippenham, Wilts, last week for being party 
to the publication of an advertisement which was calculated 
to mislead as to the nutritional value of Jaffa grapefruit. 


New PR firm 
for north 
and London 


A new company has _ been 
formed to handle public relations 
in the north and in London. It 
is Public Relations Services Ltd.. 
with offices at 41 Virginia Road, 
Leeds, 2, and 96 Ebury Street, 
London, S.W.1. 

Running the new company will 
be David Scott-Atkinson. who 
joined Nevin D. Hirst Advertis- 
ing [Ltd. in February as public 
relations account executive. He 
will continue to advise Nevin D. 
Hirst on their public relations. 

He says that in addition to 
public relations consultancy. the 
new company are to deal with the 
openings of a number of new 
stores and a large new factory in 
the north Promotional activi 
ties for industrial concerns as well 
as investigations into labour 
problems are also being under- 
taken. In addition they are to 
act as press agents for a number 
of theatrical personalities 

Michael Kingsbury, formerly 
with Reynolds News, is running 
the news division, as well as act 
ing as executive for some enter- 
tainment accounts. John Davis, 
formerly with Sumlock, is work 
ing On a major industrial account 

Running the London office is 
Mrs. Susanne Lidbury Quinn, 
daughter of the late Charles Lid- 
bury, who founded Hart Lidbury 
Public Relations Consultants. 


ontinued from 
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ISAS FESTIVAL 


All films entered should have 
en completed after October 1. 


‘Judging will be carried out by 

international jury.” said Mr. 
Pearl. “who will also award 
diplomas photography, 
effectiveness of cinema 
t, entertamment value. 
nusical score, sound effects and 
advertising impa t 

“I am cenvinced that the 
Festival will provide publicity 
people everywhere with a first- 
rdstick of international 
standards in screen advertising 
since it is open to producers all 
wer the world.” 

Detai!s of the Festeval are avail- 
able from 8B. Kiwi, honorary 
secretary, ISAS, 17, Berkeley 
Street, London, W.1. 


for 
colour 


treatmen 


iSs 


The charge was admitted. 

The advertisement, which was 
inserted in Woman on behalf of 
the Citrus Marketing Board of 
Israel, ran: 

“Jaffa Grapefruit is rich in 
protective Vitamin A and wards 
off colds and winter ills.” 

According to the prosecution 
an analysis has shown that one 
grapefruit in fact contained se 
little Vitamin A that it would be 
necessary to eat 170 of them to 
obtain the prescribed daily re- 
quirement of vitamins. 

It was stated that the agency 
had been most helpful once the 
mistake had been pointed out, 
and had at once withdrawn the 
reference to vitamins. 


American analysis 


For the agency it was said that 
this was their first experience of 
this type of advertising and they 
had relied on an American 
analysis 

Our legal expert writes The 
Food and Drugs Act 1938, 
section 6, makes it an offence to 
publish or be a party to the 
publication of an advertisement 
which is calculated to mislead as 
to the nature, substance or 
quality of a food or drug 

The Food and Drugs Amend- 
ment Act, 1954, declares that an 
advertisement which is calculated 
to mislead as to the nutritional 
or dietary value of the food is 
calculated to mislead as to its 
quality 


Ministry code 


While there is no actual stan- 
dard laid down by law as to what 
is misleading in this respect, the 
code of standards published by 
the Ministry of Food in 1949 
entitled “The Advertising, Label- 
ling and Composition of Food,” 
which ts generally accepted in the 
trade, recommends that an adver- 
tusement should not claim the 
presence in food of a vitamin or 
mineral, unless the amount of 
that food normally eaten in a day 
contains at least one-sixth of the 
daily human requirement of that 
vilamin or mineral 

It is a defence to a charge 
under the above section for the 
defendant to prove that being a 
person whose business it is to 
publish or arrange the publica- 
tion of advertisements he received 
it in the ordinary course of 
business , 

This is not, however, a defence 
which agents will always wish to 
raise ; 


Jas. Hennessy & Co. claim to b 
first British firm to use a 
copter continuously for a 
tising. 

Every evening for the past fortr 
they say, this Bell 47-G helix 
piloted by Captain John Cy, 

has flown along the Th 
carrying bottle-shaped boar 
its fuselage with the mi 
‘Hennessy-Cognac brandy 

4t week-ends the helicopter 
carried the same Hennessy t 
over several south coast r 
and country towns in Sou 
England 

The helicopter, 
tract to W. H 
cists) Ltd 


products 


son 


which is under 

Tayleur (Pub 
is aiso advertising other 
among them Plymouth 
Gin and Outspan Oranges. 


1 supplements in 
centenary week 


On four days of its centenary 
week, last week, the Sheffield 
Telegraph published special! tab- 
loid size supplements inserted in 
every copy of the paper 

These supplements dealt with 
100 years of journalism, business, 
industry and building the 
Sheffield area. One consisted of 
16 pages, two of eight pages. and 
one of Six pages 

National and local adv 
gave strong support in thesc 
plements, taking over 73 columns 
of space ABC net sal the 
Sheffield Telegraph (ul to 
December, 1954) was 103,480 


tisers 
sup- 


Agency men visit 


ad- 
ndon 
ithall 
Pro- 


Some ‘40 television and 
vertising film people from | 
agencies visited the %& 
studios of Pearl & Dean 
ductions) Ltd., last Thursd 
Split into teams they first made 

external tour, inspecting the 
scene dock, and the rigging. 
joinery, property, plasterers’, and 
other departments, before visiting 
the three stages, where they saw 
a film advertising tubeless tyres 
being shot with the aid of back 
projection, and a camera with a 
zoom” jens 

On Stage B a camera mounted 
on a crane was used to film a 
close-up of a girl’s hair as she 
descended a stairway. On Stage 
C, some of the work of the car- 


an 


NNESSY 


AC BRANDY 


Toy fair to be 
in two-part 
BIF next year 


The British Toy Fair is to be 
run as part of the British Indus- 
tries Fair at Earls Court, London, 


early next year. 

This arrangement, 
organisers expect 
the toy firms 


which 
will 


of the decision to hold the BIT 


two different dates (ADVERTISER'S 


WeekLy, May 3). 


Dates for the London section 
British 


have been announced by 
Industries Fair Ltd. 
Wednesday, February 22, 
day, March 2, 
Monday, April 23, to 
May 4, at Olympia 


They are 


Prominent site 


The Toy Fair will be organised 


by the British Toy Manufac 
turers’ Association Ltd., 
prominent site on the 
floor of Earls Court has 
taken 
demand for space to be heavy 


Charges will be approximately 
last 
per square 
stand 


the same as those for the 
BIF at Olympia—IIs 
foot for space and shell 


construction combined 


Pearl and Dean 


toon unit was demonstrated, and 
there was also a screening of the 
sequences that had been shot on 


the other stages 
(See Mainly Personal, page 650) 


DPSPA exhibition 
The annual exhibition 
play and screen 

organised by the Display 
ducers and Screen Printers, 
ciation, will be held at 
Centre, Park Lane, London, 
March 17 to 23 next year 


Spicers dividend 


Spicers Ltd. have declared a 
cent, 


final dividend of 5} per 
making a total of 8 per cent, 


the 
increase 
representation at 
the BIF, is one of the first results 


to Fri 
at Earls Court; 
Friday, 


and a 
ground 
been 
The organisers expect the 


of dis 
printing, 
Pro 
Asso- 
Star 
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Doubleday suggests a ‘goodwill’ forum to 


reduce appeals 


INTRODUCTION OF RANGE OF POSTER 
SIZES URGED ON THE INDUSTRY 


At the first technical 
session on Tuesday morning, 
delegates heard a suggestion 
from E. H. Doubleday, 
county planning officer for 
Hertfordshire, and president 
of the Town Planning Insti- 
tute, that a forum be set up 
to discuss technical points in 
outdoor advertisement design 
and control. 

This, he said, would help to 
reduce the number of appeals 
which take up both the time and 
money of the trade and local and 
central government 

“I believe,” he said, “that a 
suitable forum could be found 
from the technical members of 
local planning authorities and 
the trade, who could thresh out 
a policy on the points involved. 


Useful guide 


“Their findings, reached in an 
atmosphere of goodwill, could 
be a most useful guide, both to 
the trade and also to the tech- 
nical officers who advise the loca! 
planning authorities.” 

Earlier, Mr. Doubleday told 
delegates that they must offer 
more variety to planning authori- 
ues 

The smaller, more intimate 
scale of our towns and roads 
which had emerged so noticeably 
during the past ten years would 
continue, he said, and therefore 
the outdoor industry must no 
longer look upon the 16 and 48 
sheet standards of 40 years ago 
as “the last word in perfection.” 

These standards will look 
more out of place the longer they 
are used as the sole means of 
advertising by poster, he 
warned 


Smaller posters? 

Leading members of the in 
dustry agreed, he said, that a 
change was needed in order to 
get more business and goodw) 
This could be done by fitting in 
a little better with the local pic 
ture and amenities, but nothing 
or so it seemed to the planners, 
was being done 

“You might ask: “What changes 
do you suggest?’,” he said, “and 
my reply would be: ‘Suit the job 
to the site and its amenities. Have 
a range of standards from which 
the right type can be picked, like 
we do with our street trees.’ 

“Four years ago the petrol com- 
panies were up against the same 
difficulties that you are facing 
to-day in getting planning 


approval 
court 
country. 

“Different sizes with individual 
placings were suggested, and 
proved to be the way through the 
deadlock and were accepted by 
the whole of the trade. This is 
surely a pointer to the way your 
trade ought to be turning 

“I think that the range should 7 
consist of about half a dozen 
different sizes, but I believe that 
this is very much a matter for the 
trade to work out. 

“I think the shapes should em- 
phasise the horizontal line rather 
than the vertical form, which has 


freely 
signs 


for their fore- 
throughout the 


there would be 
cost in desig our 16-sheet 
poster, for exampe2, on a hori- 
zontal plan instead of the vertical 
one 

“This could e 


difference in 


lone over a 


become out of date through no Period of years part of the 
action of planning authorities, but annual mainter costs. Also 
rather by the impact of changing OE income { be derived 
conditions of other components {TOM [the Wic’ opportunities 


in our street scence.” 

The sizes of some of the posters 
should come down, said Mr 
Doubleday, to the size of those 
shown by the London Transport 
Executive These would fit in 
better with the new towns. 


i Research into w materials 

The acid test for hoarding con-iruction not yet 

“Where advertisements were seen over here 1s being con- 
considered suitable, I believe ducted in America, a panel of 


planning authorities would wel 
ome the opportunity of making 


three recent visitors to the USA 


told the conference yesterday 
1 selection from your range, and (Wednesday) morning 
! do not think they would always The three ers of the 
pick the smallest size,’ he said panel were S. | F. Allen, J 
“The petrol companies found Brown, and N. H. Gardner. 
that in making the right selection Steel was being more 
for a particular petrol station, the widely adopted hoardings. 
sign which looked right on the job they reported prefabricated 
was the one which was chosen panels, complete to the last nut 
That, surely, is the acid test and bolt, were available in any 
“What will the cost be? I quantity 


believe that if the trade as a whole 


The new Loew 
decide that a change is needed to 


anel was now 


being tested over there. It was in 

keep the industry healthy, a way steel, and was originally designed 
will be found to do it to have a porc n or baked- 
“I should have thought that enamel moulding. but this had 


THE TIMBER PROBLEMS 


Since the war two factors have had to be 
taken into account by the outdoor industry in 
the use of wood: the cost, and the types of 
wood available, P. L. Money, deputy director 
of the Timber Development Association Ltd. 
told the BPAA conference on Tuesday. 

Timber, he said, was an amenable material, 
but to-day it was a costly one. Its cost had 
increased since the days before the war by 
relatively more than the cost of labour, and it 
therefore paid to spend more on the labour 
costs involved in its selection, preparation, and 
treatment than in former days 

When it came to selection of the right timber, said Mr. Money. 
the pattern had changed in many respects in recent years. The 
industry was now, but not before teething troubles, accustomed 


to using timbers of whose names they had been unaware before 
the war. 


P.I 


Money 


usiness sessions were well attended 


New hoarding materials 
reported from America 


which would be afforded by the 
wider range of poster sizes. 

“Will everyone toe the line? I! 
think that if the planning autho- 
rity can establish confidence that 
all applications are treated on the 
same basis, the trade’s fears on 
this point will be largely 
removed.” 


given way to fibre glass and stecl, 
to avoid continual repainting 

“So far this is not the success 
hoped for. Steel and fibre glass 
do still need maintenance or they 
discolour. Research continues 
and it is possible that even cellu- 
losed metal mouldings, like car 
bodies, will materialise,” delegates 
were told. 

The basic type of panel in the 
United States was the 24 sheet, 
roughly equivalent to our 48 
sheet in size; “hoardings,” as 
such, did not exist, and the panels 
were nearly always solus and 
head-on. Overall height of the 
standard panel was now § ft 
from ground to bottom mould 
ings, in order to ensure that pas 
sing or stationary vehicles did not 
obscure the advertisement 

While the 24 sheet poster panc! 
still carried the main weight of 
outdoor advertising, the panel 
noted the high standard that had 
been attained in the development 
of bulletin boards 

The panel returned from their 
visit to America impressed with 
the high quality of design in 
America 

“They seem to achieve a slick- 
ness that we do not frequently 
meet with in this country,” they 
told delegates. 

They were questioned on the 
organisation of the outdoor indus- 
try in America, where they found 
the industry consisting of a 
“trinity,” of the Outdoor Adver- 
tising Association of America, 

@ Continued on page 618 
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AGENCY MAN WARNS ON DANGER OF COMPLACENCY 


‘OUTDOOR INDUSTRY'S FUTURE DEPENDS ON 


Appeal for more statistics on 


expenditure and pulling power 


If the advertising agent is to perform his task of selling 
posters to advertisers more thoroughly in the future, he will 
require more statistics and a more scientific approach from 


the outdoor industry. 


That was the warning given to delegates by R. G. Breeze, 
manager of the outdoor department of Erwin Wasey & 
Co.. Ltd., speaking as an agent looking into the future. 


In addition to his own views, 
Mr. Breeze said that he was pas- 
sing on the impressions and 
thoughts of other agencies whose 
help he had enlisted. 

He condemned a feeling of 
complacency among poster con- 
‘ractors who had “centuries of 
experience” behind them. 

‘We all believe,” he said, 
‘that successful advertising is the 
result of intelligent co-ordination 
of different types of media, but 
my impression of the poster in- 
dustry is that, by and large, they 
are content with the role of a 
complementary medium.” 

He listed the statistical help 
other media owners gave the 
agent in “selling the advertising 
proposition,” and said this infor- 
mation was what clients required. 

He suggested: 

@ An increase in the statistical 
detail provided in the Billposters’ 
Directory. 

@Publication of the annual 
total spent on outdoor advertis- 
ing, broken down into expendi 
ture by various commodity 
groups. 

@ PR work on case histories of 
successful campaigns which used 
only posters, and the listing of 
advertisers making constant and 
heavy use of posters. 


Vital for future 


“It is not too much to say that 
the future of outdoor advertising 
depends on the provision of such 
information — because rising 
costs already make closer selec- 
tion of media essential to the 
advertiser to make his advertising 
pay,” he warned delegates. 

A time of greater competition 
—with increased newsprint, and 
more commercial TV stations— 
was coming, he said, and the 
advertiser would increasingly 
trust his money to media where 
factual evidence was available on 


how most potential customers 
could be reached at the lowest 
cost 


One effect of this would be that 
agencies would need the higher re- 
muneration they already deserved 
for presenting the case to sell the 
medium. The majority of media 
owners recognised this by allow- 
ing 15 per cent commission, and 


it would become impossible for 
agencies to study and service any 
medium for less—particularly the 
outdoor medium with its special 
requirements. 


_ Other forecasts of future trends 
in the outdoor industry made by 
Mr. Breeze were: 


General coverage: There was 
a tendency to develop town sites, 
which could be acquired only 
after all the long negotiations 
necessary to obtain planning con- 
sent, as 48-sheets and in many 
cases bulletin boards. While 
these were valuable assets to the 
industry, they were more often 
than not taken by advertisers who 
were not interested in a general 
16-sheet campaign. The coming 
years might see, therefore, the 
16-sheet poster gradually rele- 
gated to the less favourable 
thoroughfares and districts, and 
progressively become a_ back 
number. 


More specialised 


Transport advertising, he said. 
had developed to the extent that 
there were now few districts 
where outside advertisement 
coverage could not be obtained 
on buses and trams. In time, 
therefore, the wider and more 
general type of display, might 
pass from 16-sheets to bus sides, 
with poster advertising becoming 
more specialised and individual 
in its appeal through the medium 
of 48-sheets and large displays. 


At the annual meeting, H. Burrett 
(Wolverhampton Billposting (0.) 


(retiring president) sprang a ‘ur- 
prise by inviting George V\iills 
(Mills & Rockleys), who was 


president at Eastbourne in \939 
and for the whole of the war. to 
bestow the chain of office on his 
son John, the new presiden 


“Come on John—do as father ‘ells 
you" said Mr. Mills, senior 
“I invest you with this with the 


greatest pride I have had in my 

life. Good luck to you! 
Bruce Farquhar (General Billpost- 

ing) was elected deputy president 


Garden sites: To satisfy condi- 
tions laid down by local authori- 
ties, the use of gardens would be- 
come a more regular feature of 
hoarding development, and the 
costs would have to be passed on 
to the advertiser 

These costs should be recorded 
as an added interest to the dis- 
play and charged as such, be -ause 


the addition of some grass, . few 
flowers and a garden seat di. not, 
of necessity, improve the o.iver- 


tisement value of the hoarding. 
At some time in the future, sites 
with gardens might be charged 
for this special amenity 

Bulletin boards: A possible de- 
velopment of the bulletin board 
to bring it within the reach of 
advertisers whose budgets did not 
extend to the extra costs, might 


CONFERENCE SPEAKERS 


E. H. Doubleday 


R. G. Breeze 


Norman Gardner 


be to construct some sites to re- 
present shop windows and dis 
play a number of branded goods 
in their package or tinned form 
by large cut-outs. Several adver 
tisers could share the site, reduc 
ing a special display charge by 
—— down to a tenth. 

arger advertisers could use 
such facilities to show all their 
lines in one display. 

Site rotation: In the interests of 
new advertisers, said Mr. Breeze, 
and in particular of those who 
were starting with small budgets, 
he looked forward to the intro 
duction of some form of rotatory 
scheme to give a wider display 
over a given period. The new 
rate structure restricted adver 
tisers to long or short term dis 
plays. 

Contractors with wide interests 
could profitably produce schemes 
which would enable an advertiser 
to have representation in from 
four to six towns in a year, for 
each site under contract. The 
scheme could take in the smaller 
towns, making certain that the 


Conference quotes 


“A market research expert 
would produce a useful case his- 
tory for the poster. Six months’ 
research would bring forth 
powerful ‘reason why’ arguments, 
based on marketing experience 
over the last 30 years to show the 
power of the poster as a hard 
selling medium.” 

—R. G. Breeze 

“In many places trying to use 
a 48 sheet poster would be like 
trying to fit an Edwardian side 
board into a modern lounge— 
and it would look just about as 
happy.” 

E. H. Doubleday 


new advertiser used posters over 
the widest population range. 

Rationing of space : If the press 
had adopted the outdoor contrac 
tors’ policy of “first come, first 
served,” and “he who holds the 
Space to-day can continue to hold 
it for ever” it would be im- 
possible, said Mr. Breeze, to 
compute the number of products 
which would never have reached 
the public at all 

Fortunately, the press had 
taken a wise view of rationing 
their space, so that every would 
be advertiser had at least a share, 
although perhaps not as much as 
he wanted. 

This situation was now chang- 
ing, and more space was becom 
ing available. The press had not 
been the losers by this, but ouf 
door advertising had There 
were many confirmed press ad 
vertisers to-day who would be on 
the hoardings if they had had the 
opportunity to use the outdoor 


@ Continued on page 618 
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News About 


Smee’s name TY, 
radio chief 


Wallace S. Sharps has been 
appointed head of the television 
radio and film departmen 
Advertising Lid Last October he 
was appointed by Television Com 


mercials Lid. to be the first assis 
tant to R. L. Meyer, managing 
director, and continucd in lat 


appointment until Mr. Meyer went 
to the Associated Broadcasting Co 
in March this year. Since then he 
has written a book. to be published 
shortly, covering the production of 
advertising material for commer 
cial 
* ~ . 

F. G. Penny has resigned his 
position as advertising and pub- 
licity manager to Moccasin Shoe 
makers Lid 

* * + 

Frank Padbury, managing direc 
tor of Padbury Advertising Ltd., 
Dublin, has been appointed chair- 


Manchester 


Drama in aid 
of NABS 


A dramatic 
formed by the 
hicity Association 
the MPA Players and plans to 
present a play at the Lesser Free 
Trade Hall, Manchester, during the 
week ending March 3, 1956, for the 
benefit of NABS, have been made 

Both cast and back-stage workers 
will consist of people directly con- 


section has been 
Manchester Pub- 
It will be called 


lub News 


nected with advertising and allied 
trades who are members of the 


Manchester Publicity Association 
An announcement of the play 
chosen will be made shortly 

Last luncheon meeting for this 
year’s session will be held at th 
Café Royal, Peter Street, tomorrow 
(Friday). Speaker will be Dr 
Northage de Ville Mather 


Bowls 


Win for agents 


The annual bowls match between 
advertising agents and press repr 
sentatives for Belfast News-Letter 
Trophy took place on Wednesday 
of last week at Parsons Green Club 
London. The match resulted in a 
win for the agents by 6! shots to 

Fred Bgnnister, of Masius & Fer 
gusson Lid. captained the agents 
and Billy Hill, of Apvertiser’s 
WEEKLY, acted in a similar capacity 
for the press representatives 

E. Metcalfe, London manager of 
the Belfast News-Letter, presided at 
the luncheon preceding the match 
and later presented the trophy to 
Mr. Bangister 

In spite of the weather and diffi- 
culties in travel, the attendance was 


quite goog, 


man and managing director of 
the Irish News Agency by the Irish 
Minister for Finance. The agency 
iS an Organisation sponsored by the 
Departinent of External Affairs 
One journalist, Peadar O’Curry, is 
on the board, but Mr. Padbury is 
the first advertising man to be 
appointed to it 
* * * 

During his three weeks’ visit to 
the United States, George Good- 
rich, an account executive of 
McCann-Erickson Advertisitg Litd., 
made a special study of merchandis- 
ing in supermarkets and self-service 
stores 

* * 

At the national congress of the 
Institute of British Photographers, 
John Bryson, head of the Shell 
photographic unit, was elected 
president 

(See Mainly Personal, page 650) 


* * * 

The directors of The Scotsman 
Publications Ltd. have appoinied 
Alexander Bowman editor of the 
Evening Dispatch, Edinburgh 


New London 
chairman 


Sytvia Weinberg, first woman 
to fill the chair of the Publicity 
Club of London, handed over 
the chain of office to Reg. 
Cooper, new chairman, at a 
special general meeting at the 
Waldorf Hotel on Monday. 

R. Trevor Harris has been 
elected vice-chairman. R. Fielder 
and Vera E. Thorne join the 
council. 


Golf 
Odhams victory 
over Bowater 


Odhams Press Golfing Society, 
under their captain John Rosswick, 
idvertisement manager of the Daily 
Herald, beat the Bowater Golfing 
Society by five matches to one, in a 
two-ball foursomes at Shirley Park 
Golf Club, Croydon, on Saturday 


Included in the teams were A. C 
Duncan (chairman, Odhams Press 
Ltd.), W. H. Parrack (joint manag- 
ing director), G. C. Odhams (direc- 
or) and H. D. Rochez (gencral 
manager of The People), and H. §S 
Currie, A. Ireland, F. A. Batchelor 
and G. W. Shaw (directors of com- 
panies within the Bowater organi 
sation). 


=¢ 
ari 


W. S. Sharps John 
Off to America 


A. Everett Jones, managing direc- 
tor of Everetts Advertising Ltd., is 
visiting America to study television 
methods 

* * * 


Charlies W. Green, a sound- 
recording expert. and S. D. Onions, 
an authority on camera lighting, 
have joined the board of CTV Pro- 
ductions & Directions 

* * * 

Mrs. Timmie O'Brien has been 
appointed director of fashion for 
Legget Nicholson & Partners Ltd. 
For the last two years she has been 
in charge of a group of women’s 
accounts within the agency. 


Advertising-Press Club 
Visit to Butlin’s 


Nearly 50 members of the Irish 


Advertising-Press 
week-end at Butli 
day Camp in Coun 
project was organix y club secre- 
tary Miss Maureen © Sullivan and 
the Mosney PRO Mss Pat Hunt. 
Club member Der Ryan, who 


Club spent a 
s Mosney Holi- 
Meath. The 


runs a car hire provided 
supplementary for mem- 
rs. 

Liverpool 


Journalist speaks 

The 132 page ntenary supple- 
ment produced by the Liverpool 
Daily Post wa unique jour- 


nalistic achievemer E. Sutton 
chairman of the Liverpool and Dis- 
trict Publicity Association, told L 


Edwards visiting 
recent luncheon 

Mr. Edwards. who is sports editor 
of the Daily Po ive a talk on 
some journalistic experiences. 


speaker at a 


Regent 
Coach trips were 
popular 


Recent coach trips organised by 
the Regent Advertising Club have 
been very well supp d. Some 60 
members went on club educa- 
tional outing to the Ford Plant at 
Dagenham under the club’s educa- 
tion officer, D. Marre A further 
3§ members went to Audley End, 
Essex, 


LEEDS CLUB HOLD ANNUAL COMPETITION 


In spite of bad weather there was 
a congenial gathering at Scarcroft 
Golf Course, near Leeds, for the 
annual golf competition of the 
Publicity Club of Leeds. Arrange 
ments, made by R. Dunderdale 
included for non-golfers a table 
tennis match in place of the usual 
putting competition. 


The Yorkshire Evening News 
Trophy was won by J. M. Kirwin 
for the second successive year, with 
a score of 7 Runner-up was 
H. Lomas with score of 77 

R Crowther presented the 
chairman 
of the club, presided at an informal 
lub house after 


Bryson 


June 16, 1955 


4. Everett Jones 


Leslie L. Goldberg, managing 
director of Televisuals Ltd., has 
announced that Major C. W. Lamb- 
don has joined the board of direc- 
tors. 

+ * . 

Jules Cave, who joined Acre- 
smith Ltd. as general manager three 
years ago has been appointed a 
director 

* * + 

Dennis Caldecourt, an exccutive 
at G. S. Royds Ltd... was awarded 
the MBE in the Birthday Honours 
List in recognition of his services 
as an official in the United King- 
dom High Commission at Bonn 
Until recently, Mr. Caldecourt was 
head of the High Commission's 
foreign interests branch 

He worked in advertising for ten 
years before the war, including two 
years with Royds, and rejoined the 
agency last February 

* * * 

J. N. Hart, principal of John 
Hart & Co., was awarded the CBE 
in the Birthday Honours List 

* * * 

George H. Macvie has resigned 
his directorship with Mitchells Ad- 
vertising Service Ltd., of Glasgow, 
to become an account executive 
with Topical Advertising Service of 
Glasgow, from next Monday 

* * * 

F. J. Lyons, managing director of 
F. J. Lyons, Ltd., gave an address 
on public relations at the second 
annual conference of FIDOR 
(Fibre, Building Board Development 
Organisation, Ltd.) held in Oslo 
last week 


Obituary 


T. J. V. Feilden 


Theodore J. V. Feilden, a former 
journalist and advertising man, died 
recently in a nursing home at East 
Grinstead. He was 92. After acting 
as advertisement manager to several 
trade papers, he founded in 1887 an 
industrial Empire journal. In subse- 
quent years he founded several other 
trade and technical papers 

In 1908 he joined the staff of The 
Times as advertisement manager of 
the Times Engineering Supplement 
and on the establishment of the 
Times Trade Supplement in 1916 he 
acted in the same capacity. 


N. Laird 


Nigel Laird has died at bis home 
in Kilmacolm at the age of 75. He 
was a former director of John Laird 
& Son, Lid., colour printers, Glas- 
g0wW, and was also a former presi- 
dent of the Glasgow Company of 
Stationers. He leaves a wife and 
son 
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= WILLIAM YOUNG DARLING, 
C.B.E., M.C., D.L.. F.R.S.E., LL.D., 
was clected M.P. for South Edin- 
burgh in 1945. He was born in 1885 
ind after leaving Edinburgh Univer- 
sity trained for business in Edinburgh 
and London. Worked in Ceylon and 
Australia before the first World War 
—in which he won the M.C. and bar 
as well as being mentioned in des- 
ches. In a long and active busi- 
career he has found time to play 

2 prominent part in local government 
and to 
Lives, 
Street, 


1s well as at Westminster 
blish many 
ppropriately, in 

Edinburgh 


DOOKS 


Princes 


“My Daily Mail 


ERE must be some who to-day bought the 
Daily Mail for the first time and—if their 
" experience is as mine has been—they have before 
them a long period of lively interest, information 
aad and instruction. It must be fifty years ago when 
first I bought the Daily Mail—it was then a 
roaring lively infant in Fleet Street. 


And it had something to say—that has been its 
quality ever since. It has always been able to tell 
the story, and tell it well ! 


My views on many things have changed, but over 
all the years I have had them challenged—or confirmed 


by SIR WILLIAM DARLING 


—but always informed—by what the Daily Mail had 
to Say. 


As one grows older, one thinks that most things 
are not as good as they were—but I am inclined to 
think that the Daily Mail to-day is better than it was ! 
Its new presentation—its typographical excellence 
—and, for me, its admirable first-column front page 
leading article—make it not the least important event 
of days, when much that is important presents itself. 


To salute an old friend—to hail a good companion 
—to welcome an old friend and a good companion 
freshly every morning—these are comfortable things 
and they come to me with every issue of the Daily Mail.” 


~~ i ll 
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POSTER CONFERENCE: GOLF—AND A WORD OF PRAISE FROM EASTBOURNE’S MAYOR 


JuNE 16, 1955 


®@ Continued from page 614 


3-man panel reports on 
American techniques 


the National Outdoor Advertising 
Bureau and Outdoer Advertising 
Inc 

The Outdoor Advertising Asso- 
ciation of America was the indus- 


try's trade association. There were 


about 1,000 plant operators and 
some 90 per cent of them were 
members 

Its objects were broadly similar 
to those of the BPAA, but the 
American Association differed in 
that it was backed by far greater 
financial resources, in a much 
stronger and more practical 
measure, Its real function was to 
produce a national medium with 
a national standard and to main 
tain it 

Outdoor Advertising Inc. could 
be defined as the national sales 
and promotion organisation of 
the whole industry. It was 


financed co-operatively by plant 
owners to sell outdoor advertis- 
ing to national and sectional ad- 
vertisers in competition with 
other media. 

The National Outdoor Adver 
tising Bureau was again a co- 
operative department, owned by 
some 200 agencies, to facilitate 
the placing and checking of an 
outdoor campaign. It was a 
clearing house of agencies 
exercising all the servicing func 
tions and clerical details. The 
member agency retained the 
planning and creative side. 

The panel summed up thus 
“We found an industry joined to- 
gether through its Association, 
with national co-operative organi 
sations for the selling and placing 
of contracts, and actively catering 
for the demand for statistics on 


‘An integral part of country’s life’ 


A tribute to the importance of outdoor advertising was paid 


by the Mayor of Eastbourne, Councillor L 


. W. Pyle, during 


the civic welcome at the Grand Hotel on Tuesday morning. 


As mayor of a town which, he said, believed in 
spent a lot of money on it, he asked: “ 


without advertising by posters?’ 


advertising and 
Where would this country be 


Posters played a very important part in the make-up of our country; 


they helped to brighten up the drab corners 
towns be like without electric signs ?” 


Barrett, the retiring president, who presided, said that the BPAA 


H 


“and what would our 


believed that poster advertising was an integral part of the life of the 


country. Regulations should not 


be applied to exterminate it, but 


should enable it to provide worthwhile facilities 


We hold our trade in high regard,” he said 
a useful purpose for the community.” 


“We think we serve 


Delegates entering a coach for the 
outing to Firle Place. the home of 
Viscount Gage, near Lewes on 

Monday afternoon. : 


KNITWEAR & 


Hees 
te 
— 


the part of the American adver- 
tiser.” 

Objects of the panel's visit to 
America were three-fold, the con- 
ference was told: 

@ To study the techniques now 
used by the outdoor advertising 
industry in the United States and 
Canada ; 

@To investigate the methods 
of hoarding cpnstruction now in 
use in the United States and 
Canada, and to consider their 
adoption either in whole or in 
part ; and 

@To meet progressive mem- 
bers of the industry and to main- 
tain contact through the future 
exchange of information of com 
mon interest. 


See Review of Poster Advertis- 
ing—pages 642, 644, 645, 646 
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Watching Frank Ka 
for the i and Rockleys Cup 
are U. to r.): G. B 


(right) driving 


Bes ie ae 


off the first tee during the competition 


the Royal 


Eastbourne Golf Club 


r, Colin Edwards, K. B. H. Edwards, and R. K. 


Jullens. 


W. M. Gladden » L. T. Den 


at the sé 
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Call for Statistics 


medium to equa 
other advertisers 
“More competitive 


mtage with 


will put this right,” he said. “The 
future will see iidoor space 
classified and offered in a way 
which will give scope to many 
more advertisers 1 ise 6tf: 6 6Oon 
equal terms, as it press, with 
advertisers whe end more 
money or have ft using it for 
a longer pe riod of years 

“If outdoor advertising is to 
ivoid the dead end of becoming 
the perquisite { a ew ‘long 
users, HW nave e-organise 


ts evaluation and method of sell 
ing space. 


BPAA ‘banquet 


Annual banquet of the British 


Poster Advertising Association 


will be held at Grosvenor House. 
London, on Wednesday, Decem- 
ber 7 
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on attempting to get out of a bunker 


Delegates play 
in two 
golf contests 


The two golf competitions on 
Monday provided delegates with 
an excellent day's sport at the 
Royal Eastbourne club 

In the morning, the Mills & 
Rockleys Ltd. Cup (stableford) 
was won by G. Brewer (Wilhngs) 
(35). with J. Warburton Kay 
(Mills & Rockleys) (35) second 
and K. B. H. Edwards (Willings) 
(33) third 

Winners of the 18-hole two-ball 
foursome bogey competition for 
the Leicester Cup in the after 
noon were D. Bull (David Allen 
Glasgow) and W. M. Gladden 
(Poster Services, Newcastle) (all 
square). Second were R. J. Hunt 
(Booty) and ¢ Pascal (Pascal) (3 
down), and third H. Wass (Scot 
tish Adhesives) and G. Brewer 
(Willings) (3 down) 
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If they can afford a 
refrigerator they can 


afford YOUR product 


That refrigerator is their latest 
acquisition. What will they buy next? 
Will it be your product? You can be sure 
they can afford it, but are you sure they know about it? 
One way of telling them is by advertising in the 

Daily Mirror. For, along with more than 4,750,000 
other people, they buy it every day. 


Proof of the purchasing power of Daily Mirror readers lies in the results of 
the I.I.P.A. Survey, which shows, for example, that 39% of all T.V. sets, 
25% of all refrigerators, and 25°, of all washing machines are to be 


core 
bigge st 
found in Daily Mirror homes. daily sale 
Sé 
Space in the Daily Mirror is astonishingly economical, too. With over 1,180,000 2 
more readers than any other national daily, it has by far the lowest square inch 
per thousand space rate. 
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Furniture show visitors 
had {13 million to spend 


Total potential expenditure represented by the public at the British 


Furniture Exhibition was £14 million. 


This has been estimated by the 


Furniture Development Council, in collaboration with Social Surveys 
Ltd., following am experimental survey among visitors to this year’s 


Clive Barwell is 


. 
[AMA president 
Clive Barwell has t elected 
president of the Ip porated 
Advertising Manager 
tion 
Mr. Barwell became a 
of the Association in 1938. La 


as honorary secretary, h w the 
Association | ficult 
al 
{ if 
cace, pro 
1g I 
rita 
port on 
rks ad FF 
ns tor he 
Associat } 
H as 
‘ fel- 
i 1945 
Mr. Barwell 


is generai 


publicity 


manager f 
Mullar Lid whom he joined in 
Apart from a period as 
Pproguction manager if one of 
their radi live factories, he has 


been continuously engaged in 
1dvertising, publicity and public 
relations work 

Leslie Hardern (North Thames 
Gas Board), whom he « icceeds, 
has been elected a vice president, 
ind F. W. Paul Corbould (Vick 
international) has been appointed 
an honorary life vice-presdent 

The new chairman is E. G 
Fielding (The British Alumin 
Co. Ltd.). E.S. H. Janes (Dunlop 
Rubber Co. Ltd.) is vice-chair 
man. Norman Biles (CAV Ltd.) 
remains honorary treasurer 


Exhibition. 

The survey showed that cight 
out of ten visitors to the Exhib 
tion intended to buy furniture 
and average intended expenditure 
during the next year was found 
to be £213 

The survey assumed that ‘50 
per cent of the public attending 
the exhibition planned to spend 
the sample average, and this gave 
the total potential expenditure 

Some 2,000 questionnaires 
were distributed to the public 
from the FDC stand, and 467 
valid returns were made either by 
filling in the form on the stand 
or by posting it to Social Surveys 

In general, the average couple 
answering the questionnaire who 
were newly-married or marrying. 
planned to spend about £300 on 
furniture, while others starting up 
a home planned expenditure of 
about £240 

Those adding to existing furm 
ture (perhaps bought previously 
or handed down from parents) 
planned expenditure of about 
£100, which was also the figure 
for others adding to furniture 
already in their possession 

The survey showed that of a 
sample 340 persons 

183 would pay for their furni- 
ture out of savings, giving a total 
expenditure of £43,289 

54 would pay out of income, 
expenditure £7,630 

28 would pay out of savings 
ind income, expenditure £6,270 

Those who would buy through 
he hire purchase system num 
bered 43, with expenditure otf 
£6,960; and those who would 
pay by hire purchase and savings 
numbered 32, with expenditure of 
£8,525 


This alest Bry! reem 

buses, uses the ¢ ongated 
message, “Don't get caughi 
the cricket season De . 


coiours, velow rea 


* appearing on London Transpori 
6 in. by 1 ft. 9 in). The ; 
Brylcreem will be seen thr 


Royds Lid 


ughout 
it was printed in four 
photo litho by J. Weiner 
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This wind won the firsi 


prize of & nation-wide 
Rexall Drug ¢ window dis 
l nning display 


was prepared Gerrard, of 


Walla ( Prize-winners 

attended a dinner at the 

Trocader j ids went to 

the Palladi the Danny 
Ka 


‘Vogue travel 
ads doubled 


} ogue ublished a 
booklet to growth of 
travel intere magazine 
The booklet 36 pages in 
colour and | white, with 


reprints of 
advertisemen 


litorial and 
from the 


May issue of } 
The booklet s that 17.28 
per cent of »500 women 


who buy Vos 
travel, second 
their reason 


month list 
fashion, as 
ng Vogue 


Newly-enlar xe el features 
have helped, cl Vogue, to 
wards a record ase in the 


volume of trav 
in the first fiv 
V ogu tray 
doubled itself 


DM Centre 
An informa 
held on 7 
moving of the incy Offices 
of the Direct * entre from 
Gray’s Inn Road The new 
address is 445, The Strand 


rtising, and 
f this year, 
tising has 


move 


| party was 
mark the 


Poster contest for 


In support fa 


' art campaign 
aunched by 


the National Joint 


Apprenticeship Board for the 
Building Indust encourage 
boys to choose a career in one of 


the building industries, the //lus- 
trated Carpe ter and Builder is 
offering money s for designs 
for posters to be displayed at 
exhibitions, careers weeks, and 
similar functions 

Students under 21 years of age 
of building or similar trades at 
technical colleges and students at 
art schools are asked to submit 
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Overseas ads 


will support 


world trip 


When 


Maurice Rosen, man- 
aging director of Rossendale 
Rayon Mills Ltd.. the selling 


organisation of the 50-years-old 
P. Rosen and Sons Ltd., leaves 
for a 50,000-mile round-the-world 
sea, air and rail trip on June 30, 
his six months’ mission will be 
supported by an advertising cam 
paign expected to exceed £5,000 

He plans to sell his company’s 
Howcol rayon and cotton fabrics 
to principal manufacturers. 
wholesalers and big importers in 
New Zealand, Australia and 
South Africa 

Whole-page four and two 


colour advertisements have 
initially been booked to appear in 
Vogue Export, Vogue South 
Africa, Vogue New Zealand 


Fashions and Fabrics, Ambassa 
dor, the New Zealand Draper, the 
New Zealand Retailer, South 
African Textiles and The Buyer 
(South Africa). 

A further scheme is planned 
for the consumer press in these 
countries for early next year 
Media to be used will include the 
New Zealand Femina, the Aus 


tralian Women's Weekly, the 
South African Milady and other 
glossy magazines. This cam 
paign is planned to last four 
months. 


In anticipation of a successful 
trip Mr. Rosen has already manu 
factured 750,000 yards of 
material for sample orders alone 
In New York he will look at 
America’s leading designs to see 
if they are suitable for the British 
market 

Samson Clark Ltd. are the 
advertising agents for his com 
pany. 

PR is now the responsibility of 
Misani, Gooderham and Young 
Ltd., in association with F. H 
Radford Ltd 


building students 


a completed, fully drawn and 
coloured poster 20 in. wide by 
30 in. deep 

There will be a first prize of 
£20, second prize of £15 and a 
third of £10. Smaller prizes are 
also offered for suggestions for 
a poster, not fully executed, from 
an apprentice or student who is 
not an art student nor in the 
painting or decorating trades. 


Main theme of the poster 
should be “Craftsmanship 
through apprenticeship.” The 


competition closes on July 29 


9, Fleet Street, E.C. 4. 


FRANK L. CRANE 
CENtral 281! 
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Investors’ Chronicle are directors or executives 


in industry, commerce or hnance. Nice proposi 


tion for advertisers at £80 a page (from July ist) 


INVESTORS’ CHRONICLE 


The only financial weekly with an A.B.C. figure (july-Dec., 1954. 22,938). 


*and more than 25,000 copies are now sold every week 
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ARE POSTER MEN 
COMPLACENT ? 


The outdoor advertising contrac 
tor is under pressure from two 
sides. While the planners are 
trying to squeeze him into a 
smaller area of activity, adver- 
tisers are seeking improved 
service and more information 
about the coverage given by 
the medium. 

Complacency would hardly 
expected to exist im such 
rigorous circumstances. ‘ct 
an advertising agency speaker 
at the British Poster Advertis- 
ing Association Conference this 
week declared : 

“My impression is that, by and 
large, they (the poster industry) 
are content with the role of a 
complementary medium.” 


‘Difficult’ planners 


Understandable caution in the 
desire not to aggravate already 
difficult planners may perhaps 
have led to the impression that 
the industry is suffering from 
lethargy 

In fact the contractors have been 
facing up calmly to a period 
of major change in the shape 
of the medium. Local agree- 
ments with planning authori- 
ties have led to a steady reduc- 
tion in the number of sites. 

This trend is likely to continue, 
and there will be more changes 
and new problems if the sug- 
gestion of the Hertfordshire 
county planning officer is 
accepted and the range of 
poster shapes and sizes is 
revised. 

Meanwhile the advertiser wants 

more about the 


be 


Agents can help 


Mills & Rockleys have done a 
fine job with their surveys of 
the size and nature of the 
poster audience, but the indus- 
try as a whole must face the 
fact that there is more major 
research to be done. 

Size of potential audience is one 
thing. Actual readership and 
pulling power is another. 

As R. G. Breeze said, with rising 
costs making closer selection of 
media essential, the future of 
outdoor advertising depends on 
the provision of such informa 
tion 

His and other agencies can help 
in this. For no one is better 
equipped to give case histories 
of successful selling by posters. 


a gtoup 


AK 


Talking Points 


JUNE 16, 1955 


‘If all advertisers decided to-morrow 
space in the press...’ 


not to take 


RESS CENTENARY was 
the title of a talk given 

by Brian Inglis in the BBC's 
Thursday Comment series 

The title sounded harmless 
enough, but in an eight-minute 
essay on the freedom of the 
press Mr. Inglis managed to 
give a somewhat _ sinister 
appearance to the part played 
by advertising in newspaper 
publishing 

He led up to it gently, explain 
ing that the heavy cost of the 
news service and newspaper pro 
duction is met not by “your 
tuppence alone” but by adver 
tising 

Then he really got down to the 
nonsense 

‘If all advertisers decided 
tomorrow that they would prefer 
not to take space in the press, the 
newspaper industry would 
collapse there is a strong 
risk of this happening; not, of 
course, that all advertisers will 
stop buying space in the press 
but that enough of them will to 
hit the press pretty severely. 


‘No conspiracy ° 
* Now this is likely for 
reasons. First, sometime in the 
near future there is going to be 
a removal of all restrictions on 
lewsprint, which will mean that 
the agivertisers will at last be able 
to pick and choose, for the first 
ime since 1939. exactly where 
and when they want to put in 
their material—instead of getting 
hack the answer, as they have 
been doing, ‘Sorry, we're full up 
for months ahead’ from the 
paper of their choice 
“But this sellers’ 
idvertising will probably coincide 
with commercial television: and 
already it is apparent that many 
idvertisers are switching some 
of the money they have been 
using ON newspaper advertising to 
advertising in the new medium 
“The combifation of these two 
things will make the position of 
the press as a whole much less 
comfortable, and it may even kil! 
off quite a few of those news 
papers and periodicals at present 
on the borderline between profit 
and loss 
“There 
conspiracy 
freedom of 
freedom of 
be 


And 


Iwo 


news 


market for 


will of course be no 
undermine the 

yet the 
will, in a 


none the 


to 

the 
the press 
undermined 


press 


sense 
less.” 


meone has not 
Mr. Inglis in 
sers recognise 
basic medium; 
ning is likely 
1958; that 
allocating 


It is a pity s 
had air time to te 
turn that all advert 
the press as the 
that newsprint rat 
to be with us 
most adver e 
extra money fi 'V; and that 
those best qualified to assess the 
prospects foreca hat expendi- 
ture on press ad ising will go 
up and up 

Advertising 
revenue whic 
publishers ‘nt of govern- 
ment or facti vhy is it that 
so little recogr Is given to 
the role it has -d in securing 
press freed 

The 
newspapers tt 
frightened of te 
about advert 
functions 


50 YEAR: 
TTVHERE’s 


the advert 

thing has beer 
becomes I 
file 1s opened 
paragraphs f 
ears ag 

When : going to be 
done ab« eV iS proposals 
to advertise ad 1g? 

Too late! ng to corre- 
spondent n, of Croy- 
don, they “about 50 
years ago.” 


isers 


provided the 
made British 


strange is that the 
es seem to be 
their readers 

and its 


AGO 


new under 
sun. Every- 
before. That 
ery time the 
cull pithy 
WEEKLY 25 


appare 


to 


we 


He sends 
reads : 


NOTHING SUCCEEDS LIKE 
ADVERTISING 

Oh, tradesman, in thine hour of 
eee 

If on this paper you should c ¢ c, 

Take our advice, and do be y y y, 

Go straight ahead and advert iii. 

You'll find the project of some 
uu Hu; 

Neglect can offer no ex q q q. 

Be wise at once, prolong your 
daaa 

A silent business man de k k k 
On the other side Blanchard’s 

Apiol and Steel Pills are adver- 

tised. 


a cutting, which 


THE PRICE OF PR 


T is impossible to measure the 

effectiveness of public rela- 
tions. 

How much should a user of the 
medium pay for such services? 
That is a difficult question to 
answer. Practitioners have differ- 
ing ideas of the value of their 
services 

An exhibition organiser 
recently asked a press officer in 
industry to price a press relations 
job in connection with a two-day 
exhibition. He suggested £75 

The first PR expert to offer his 
services asked for £3,000 

Eventually the job went 
someone who was happy 
£200 


to 
with 


TO-MORROWS TOPICS 


@ Chlorophyll may be back in 
the ads again scon—in a new 
role. Latest claim is that it 
“absorbs hydrogen sulphide 
from the air, thus preventing 
tarnish of metal articles.” 
Chiorophyll-impregnated packs 
may be in use soon. 

Scottish Milk M 
s to ! 


keting Board 
publicity to 
combat a nilk sales of 
14 million ga sina year. A 
sales officer has been appointed 
and £44,000 will be spent on 
advertising 


ste] 


Continental wine producers are 
to seek a bigger share of the 
liquor market in Britain’s pro- 
vinces. Press advertising will 
follow wine-tastings. 


®@ Sale cies 
ng adopt« 1 several 
trades to 
increased 


eturn px 


are be- 
retail 
problem of 
resistance to 


meet 
retailer 


buying for stock. Other indus- 
tries are organising “in stock’ 
systems to allow the retailer to 
draw speedily on special! local 
stocks, thus reducing the 
amount of outlay needed by 
the individual retailer. 


British Transport Commission 
publicity following the strike is 
expected to be aimed at win 
ning back freight business lost 
to private enterprise road 
transport. 


Fierce battle is going on among 
research companies to win the 
big business promised by com- 
mercial TV. 


@ A £2 a ton rise in the price of 
imported mechanical pulp next 
quarter is likely to be reflected 
in the equalised price of news- 
print. 


ROUND TABLE 


nine influential newspaperts 


LARGEST JIN KENT 


Associated Kent — 
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_ A.B.C. Weekly Net Sales 


118,814 
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Gas and coke-oven engineers, administrative 
personnel and fuel technologists, 
look to this authoritative 
technical journal for 
exclusive information 
on the latest 
processes, plant 


and equipment 


BUYERS OF COKE AND GAS PLANT 


Published by TOTHILL PRESS LIMITED 
33 TOTHILL STREET - WESTMINSTER ~ S.W.1! 


Phone: Whitehall 9233 
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Advertising Case History-7 1 


lane in la Spring 


Colour was the main theme 


of this spring campaign 


HEN the firm of E. K out with a range of four addi 
ional colours 

In view of this the main selling 7yjpjg 
points became : 


Cole Ltd. decided 0 


is one 


introduce a new version of t TEM. 3 


advertisement 


é ; ‘ » > * eee rue 

. Ekco “Stroller” portable radi @ The range of colours available jj, phe = ngs ear 
model the plan for nationa to tone in with any colour press during S nedeal 
advertising was drawn up will scheme March-A pril as oan caw eae 
extreme care—and geared to ® High quality of performance  paign for the |} 


5 
the spring The campaign was as a radio set Stroller uw We NEW EKCO Stull ite 


@ The dual role it plays—as a = jng's 


ComceEnTatEs Selwreen oe _— battery-operated portable and = [7d yee lle oe ee 
of March and the middle ol oases sadio Ph oe 
Apri! @ilts handy compact design 
The original “Stroller was which allows for easy “porta- - 
first marketed several years ag bility” - 
and is a well established mode! © Its reasonable price 
in the Ekco range. Ever since its The cabinet in which the colours are not ¢: affected by appeal when deciding problems 
ntroduction the receiver had “Stroller” is housed is covered in cither strong lig water of colour and design was fully 
on been available in one an attractive plastic material, Research work to begin recognised at the outset. As a 
x colour—-lizard skin grey But which is weatherproof very at Southend in ea $4. as the result the new “Stroller” was de 
the company decided to come hard-wearing, and washable. The target date for rele of the new signed to appeal strongly to 
model was carly x. 1955 women, both as to colour and as 
It was particularly impor- to the names given to. the 


tant to market the new model colours honey tan, heather 
in the spring in order to get the plaid, admiral blue, polka dot 
maximum sales impetus early red, lizard skin grey 


in the year and to take advan- ; : . 
Senn af undies buying. Following the trend 


Prototypes he new radio. Ihe Ekco research team estab 
designs, cok t ind colour lished that colours for commer 
combinations \ epared by cial goods invariably follow the 
E. K. Cole Lid. and shown to colour trend for fashions and 
representatives dealers. All fabrics. Choosing an accessory 
the reactions we carefully colour ensures that the article 
studied. Areas were selected and Will fit easily and harmoniously 
individual colour combinations ito a modern room The five 
were tested for popularity. colours selected were all ver 

By the end of the research Popular accessory colours and f 
programme the popularity of the !so popular furnishing colours 
new radio in colour was virtu The first mention of a special 
ally assured and production @4vertising campaign for the new 
hegan version was made in November 

fhe importance of woman @ Continued on page 626 _ 


SOUTH EASTERN 


GAZETTE 


cine i 


OBSERVER 


Countryside and beach scenes were included in the special window 


display for the “Stroller” presented at the Vigo Street Ekco show 
rooms. Intense research among the public preceded the introduction 
of the new colours 
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Eighty-six years ago a shrewd City business man, Mr. George Septimus Smith, 
pondered the problem common to most businesses and trades of his day. This was 
the difficulty of contacting likely customers whenever it was necessary to make known 
a special offer—perhaps a new consignment of snuff, or a sale of some sort. 


Then it was the usual practice to announce these offers by distributing circulars, and 
it was obvious to George Smith that most firms must have kept -ome sort of an 
address list they made use of. Now, he reasoned, suppose I had « bigger, better 
list of addresses ... ? 


And so Britain’s first direct mail business was born. All very well, you will say. 
But what of today ? Today the direct mail house Mr. Smith started, and which you 
know better as Smith, Dalby-Welch Ltd., is still first in the field. 


The many long years of practical experience, coupled with the firm’s constant and 
lively progressive policy, have produced a direct mail service which 
is second to none in Britain. SDW address lists are brought up to 
date—and added to—daily. Their lists cover professions, 
businesses, trades and individuals at home and abroad. They are 
dependable people—and their charges are very, very reasonable. 


SMITH, DALBY-WELCH Ltd. 


Postal Advertising Contractors 


Established 1868 


11/12 HALF MOON COURT, LONDON, E.C.1 Telephone: MONarch 9671 (5 lines) 
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. A spring campaign with 


colour the main theme (continues) 


and the campaign was to be national press. The London 
intensive and concentrated evenings were used to strengthen 

A comprehensive campaign was the campaign in the London area. 
planned and the first insertion Whole page insertions were also 


JuNE 16, 1955 


appeared on March 20. Half- placed in the trade press. ; : 

page spaces, Il-inch triple The main theme of the cam- [/ is = attractive 
columns and eight-inch double paign was colour... colour P/O! oO graph 
columns were used in the - +. Colour. This was under- “ppeared in many 


of the “Stroller 


press advertise- 

o P , ments and window 

iP b G, ; = displays. The com- 
UWKie mM rng Wits THE Gay ence Stella pany has reported 


that the campaign 


eo cme ce oping lifted sales of the 
on 0 “ ieee vey: 7 a ns wo new ly - coloured 
re . radio model. 
7 : lined by the main slogans: (a) to stress the set on per- 
as “Tune in to spring with the formance as a good and reli- 
gay Ekco ‘Stroller. ” ... “The able radio 
—e new Ekco ‘Strolicr im five ex- (b) also to emphasise its 
citing colours.” compact design 

° ° The name, “Stroller,” was al- (c) not forgetting the accent 

as ER ee ready well estab! i, but it was on the economical price. 
; important all over .zain to push The national newspaper strike 
© rcs coy oon home the significanc. of the name _ slightly affected the impact of the 
. re and to stress the s« asy “porta- campaign in the London area, 
: bility.” To mak ; dual pur- where space had been booked in 
We véew EKCOO Stullny | 19 . pose quickly and y apparent, papers that never reached the 

todd ores VIGNE, | om two illustrations he same girl stage of publication. 
E — ° were used The result to date? 
msee —____—___———— @ Carrying the “S!r iler” easily The Ekco “Stroller” has 
@ With the “Stroller” in use as a always been a good seller, but the 
The national newspaper strike slightly affected the impact of the mains radio. availability of this receiver in a 
campaign in the London area. The advertisement shown above was Other important copy points range of five attractive colours 
placed in the provincial press. were calculated: has already further raised sales. 


Quality Printing 
The CHROME PRINT process 


is in a class by itself for 


@ Transfers —Waterslide @ Printing on Giass, Wood, Metal and Plastic 

: @ Labels @ Printing in one impression solid light colours on 
@ Brochure Covers Sock material 

@ Showcards @ Cartons 
@ Stationery @ Radio and Instrument dials 


Fine detail—Gloss or Matt Inks—Exceptionally sharp printing on almost any material. 
Our representative will be glad to call on request 


NO EXTRA ~ ° ts 
our on Chrome Drint Céd., mp eye 
DELAY FOR SEND US 

nya 88, ACRE LANE, BRIXTON, LONDON, S.W.2. YOUR 
r ENQUIRIES 


Telephone: BRixton 32212 
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as atime a 


A collapsible stand, litho embossed in seven Porcelain finished, washable A simple self-service and 
colours. Easily erected to display presentation surface showcard photo- visible storage display. 
cases and pens. atin 


lithographed in eight colours. 


eas 


2 ee ~~ 
Built like®ship for reliability 


ea 


Hanging cut-out in metallic 


foil, litho or litho porcelain 
z = ‘ finish. 


TADIO & TELEVISION gis Mite pagum erm 
a firmly fixed in window framcs, 
Three-dimensional litho cut-out display in nine doorways and in all small 


colours and with five projecting planes. spaces where showcards could 
not be displayed. 


These are some of the displays made by Acme of Enfield for 
well-known advertisers. Everywhere you go you will see these 
displays because they are well designed and well made. Let 
Acme of Enfield design and make your displays —they will 
help you to sell your goods. 


ACME........ 


ACME SHOWCARD AND SIGN COMPANY LIMITED 
Paragon Works - Green Street - Enfield - Middlesex - Telephone: Howard 1651 
Showrooms: 9 South Molton Street - London W1 - Telephone: Grosvenor 7458 
Crown Buildings - James Watt Street - Birmingham 4 - Telephone: Central 2325 
25 Wellington Street - Glasgow C2 - Telephone: City 0822 
Resident Representative in Manchester 
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Review of Advertising z 


June 16, 1955 


ever play down a 


OW up 


NE of the most tiresome By COPYTASTER Sa aes momapesion 
difficulties about writing : temo reity magmitrens sim 
. these columns is caused by the meow werrrenlarggeiamtas 
temptation to be over myself-——with some loops of steel In ( oa hans 
impressed by bigness ribbon that turn rapidly in view th ° “f . eee Mee Pwemene tome 
In almost ny physica struggie opposite directions when you advertisemen j =e 
a good big ‘un beats a good little turn the handle ; the month r 
is naturally more effective than Like a lighthouse helieves ; —_ = 
/ an equaliy good one of half the example o ; W4 ate ee ee 
size Most people in these days, The advertisement simply has tising craft en 
as incidentally, know that it 18 4 cut-out half-tone of the mixer ship ee A 8 ee | 
F usually just under 70 per cent about eight inches deep, and a 
on v0 dice sce pot ay ee — of seod a copy | “3s newspaper like Times that Hoover didn’t get a barrel of re- 
yep on ey ap white PP nme stiff in 2 one would nor y raise ones quests for a free trial I shall be 
Mt 2 yg Mion; colina hs nl nage seconds’), but the boldness of the eyebrows at secing it in such painfully surprised. 
have a most impressive half-page picture and the lavish use otf small type and so near the roof 7 
from Punch tor a _ Prestige white space made it shine out of the advertisement but the * * * 
Imperial Food Mixer—an egg like a lighthouse among many placing of the oh ‘togra h ee MAY SEEMS to have been a 
beater to common cooks such as other very good advertisements above all. the | ae use Pe white banner month for vegetarians 
Now the question is simply = goace make it as iceable as qa 4Nd dairy farmers if we can 
this: Am I to call this an out- [ine in 24 point . bold would judge by the advertisements 
standingly good advertisement § he jn a less unusual and moze The milk campaign was firing 
when it is remembered that in crowded Jayou! its heaviest guns—including a 


a smaller space—say a quarter singularly brief and not very 


instead of half a page—I might Much more inviting interesting full page in Sunday : 
scarcely have given it a second , newspapers—and one couldn't fe 
glance ? Again, the ed line across pick up a daily paper without : 
| don’t know; but Prestige the advertisement would scanda finding an advertisement for ¢ 

have certainly brought out into ise a great ny know-alls, bu’, cheese or butter. rg 

the open something that has been far from cutting the advertise- I should have liked to show 

in the back of my mind for many ment in tw makes it infiniteiy you the effort for Dutch butter. 

years. When next I find that the ore inviting, while the picture jut in my newspaper the square 

client has gone off the deep end of the polisher—the only heavy 


photograph of—as far as 1 can 


, -] » element in the who ac : 
and bought himself an extra-large . r whole space see—a glass plate of butter and a 


space in the programme of his akes if as certain as the sunrise bunch of tulips was smitten by 
ywn pet charity Iam not going to ‘at readers will see and read the ¥ ; 

prepare special copy until I hav: offer of a free t at home @ Continued on page 630 
taken one of his small advertise Quite by chance the next ad 

ments and blown it up big to see vertisement I picked up from the 


h 6 look “pending” t | f ji 17 
ow it looks. ending ray was also cr He 
—_— 
Hoover the 1cuum cleaner CONCIOUS 
Surprising difference this time-—with the headline - 
Voice from irpet,” and a 


It is surprising what a differ picture of a carpet sitting up and 
ence a slight overdose of white saying “Help ! It was from the 
space can make even to an adve:- Radio Times, and the copy 
tisement that is already verv began 
good ! am you rpet Every 
This Hoover Polisher and day vou walk nm me Your 
Scrubber advertisement is also shoes bring in sharp little 
fairly big—an Il-inch triple pieces of grit, which get trod- 
column from The Times—but den deep into the pile. Even- 
there is no question here of being tually they will wear away bare 
, vA blinded by size. paiches—uanless you keep me 
Sn pre a The unconventional layout, cleaned with a Hoover 
FOOD MIXER the pose of the model, the cleaner 
small headline and copy and It's easy, isn't it ? 
the lively lettering of the big Anybody could have written 
message are all fine examples it 
This advertisement has convinced of advertising craftsmanship, But nobody thought of it until 
Copytaster that he will try out a and this was certainly May's a real advertising man came This is one of the advertisements 
blow up of a small advertisement advertisement of the month. along and showed us how to give which, in Copytasters opinion 
before he prepares special copy “Is this a job for your wife?” the facts without any frills vet made May a banner month for 
for an extra large space is such @ good headline in s make everybody read it. If vegetarians 
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BRILLIANT SIGNS 
bring business 


a 


THE ORIGINAL PATENTEES OF THE 
‘PERMENART?’ FIRED-IN BACKGROUND 


NOW SUPPLY 


FIRED & TOUGHENED 


GLASS PANELS IN ALL EXTERIOR SIGNS 


PROCESSED ENTIRELY AT OUR EXTENSIVE 
FACTORY AT SHEPHERDS BUSH. W. /2 
WHERE WE SHALL BE PLEASED TO SEE YOU. 

THE LEADING SPECIALISTS IN EXTERIOR 
ILLUMINATED & SWING SIGNS, PELMETS, 

METAL & NEON DISPLAYS. 


In our advertisement appearing in the 
current issue of ‘The Advertisers 
Annual’ we _ included the words 
‘BRITISH STANDARD APPROVED’. 
This is incorrect as the British Standard 
Institution do not approve safety glass 
used otherwise than on land transport 
vehicles and we express our regret to 
the British Standard Institution for 
inadvertently including this phrase. 


BRILLIANT SIGNS LTD 


PARAGON WORKS, SHEPHERDS BUSH, W.12 SHEPHERDS BUSH 2288 
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” 
ae 
¢ 
es Use the free advertising sites right in the shop 
doorways. Redfern Advertising Rubber Mats 
* are point-of-sale reminders that are 
* always on display because they are 
welcomed by retailers as part of the 
a shop furnishings. Colourful, permanent 
: and hardwearing, these mats can incorporate 
e any trade name, mark or slogan 
in a wide variety of colours. 
fe They have been used by experienced advertisers 
s for a quarter of a century— 
ca put them to work in your retail outlets! 
® 
® 
+ 


| ADVERTISING 
somes | RUBBER MATS 


DOOR MATS - FLOOR MATS - COIN MATS 
DARTS MATS - BOWLS MATS 


* Write for illustrated folder with details of 
this perm nent point-of-sale advertising medium 
It gives ¢ amples in full colour of Rubber Adver- 
tising Mots used by some of the most famous 
nationa! advertisers in the country 


Redfern’s Rubber Works Ltd - National Advertisers’ Division 
Hyde - Cheshire Tr 
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An advertisement that 
was really well timed 


printers’ smog and looked a most 
funereal affair The headline 
struck me as a ver) dull and un- 
alluring invitation to some very 
imaginative copy - 
Now THAT YOU CAN CHOOSE 
How long since a buttercup 
told you that you loved 
butter ? How often, since, have 
you had to like such butter as 
you could get” 
Now from H~-!land, country 
of = muslin mile-wide 


meadows con 1e butter of 
vour childh dreams. It 
comes the year round. 
Fresh, pure n cut as the 
palest yellow p. Its com- 


plexion is the ur of its own 

rich cream delicacy—by 

nature. So upting that 
merely to se s to see Sun- 
day afternoor ight fire, and 

a leaning 1 »f crumpets. 

If you have isted Dutch 

butter, you en't loved 

butter yet. 

I do not knov ether this is 
good hard-se! copy with 
plenty of punch, I have never 
known what that really is, but I 
do know that in snite of being 
too precious and over-written 
for my taste it is re interest- 
ing, more. aliv and more 
persuasive than z t 95 per cent 
of the advertise s in to-day’s 
newspapers 


From the farmers 


Compare it f roment with 


a couple of ences from 
another = butter ivertisement, 
issued on b strange bed- 
fellows !—1 farmers of New 


Zealand, Denmark and Aus- 
tralia : 
delicious— it's KUTTER. 


First it's milk . then cream 
then Bt Butter is 
Nature's bount It is de- 
licious, nutri and energy- 
giving becau it is made 
entirely from m. A single 


pound is the cream of 18 pints 
of milk, giving natural vita- 
mins, honest fo - goodness 
nourishment, and a _ natural 
flavour as fresh and true as the 
countryside itself 


Of those pieces of copy, which 
would make somebody's mouth 
water ? 

You may say—and I won't 
argue about it—that the dairy 
farmers of New Zealand, etc., are 
being more constructive and are 
fighting much harder than the 
Dutch against margarine. If that 
is so, they should put the fight 
in the headline, not bury it in the 
copy. That bit about 18 pints of 
milk is interesting and useful and 
there's a headline in it 

But the advertisement should 
be one thing or the other—an 
appeal to appetite or an appeal to 
reason. By trying to get it both 


When your feet 
CAN’T STAND 


ANY MORE... 


4d pS 


revive them in a 


RADOX ,, 
foot bath ‘, 


ee oe ee ee 


A rise of pay on the strength 
of this advertisement would be 
justified, thinks Copytaster. 


ways the copywriter has achieved 
only dullness. 
* ” ~ 
By a miracle of good timing or 
good luck, Radox foot bath came 
out on the first day of the railway 
strike with a picture of a long 
queue waiting at the platform 
gates and, in the foreground, a 
magnificent drawing of a lower 
section of a woman who has 
loosened both her laces and 
taken one shoe off to ease her 
feet. “When your feet CANT 
STAND ANY MORE . revive them 
in a RapDox foot bath,” says the 
display, and if I were the copy- 
writer I should ask for a raise in 
pay on the strength of it. 


Helmsmen’s aid 

Yacht Racing: A Textbook of the 
Sport, by G. Sambrooke Sturgess, pub 
lished by Yachting World, lliffe & Sons, 
Lid., price 63s 

OR over 30 years this volume 
has been accepted by sailing 

committees and helmsmen 
throughout the world as an 
authoritative interpretation of 
the governing rules. This is an 
entirely new edition 

Completely rewritten and 
much enlarged, the book has 
been brought into line with the 
rules as they stand to-day, and 
it is now by far the most compre- 
hensive work on the subject of 
racing rules ever published. The 
author's aim has been to make a 
complete exposition of rules and, 
in particular, to illustrate their 
operation by quoting and ex- 
plaining past decisions. 


a ee = PF 
‘4 : 
ae ZA = 
o§ Ze eh am 
: Z : at ; Z 
SS i >a > ys © 7 i ili 
4 > r — oe \ « 
: “Chee _— 4 
an ner? be 4 rey 
| MC Sane 
4 ‘ph efhal ae * eo? 
‘ i. My 
& Ps Z :¥ wv 
ee a ae 
= —— 
— 
ye a Po 
ae 
= ye eee eee 
wor ee ' 
Mae —S-<- 2 
fas ee 
| a & 
: | 4 os % 
: Pa i PR jo 4 
| Po 
a “ a ve 
hae, Whe | 
rr: °\e ee | 
. “ ye B | a | : 
x we a Meas 3 ve j Pa } ~~ ‘3 < ‘a “4 
p| F “= rh , ze © ie Ae hs 4 ye my - Wi x 
: ae — — ' e Ye > 
—— : ; 
| ; ae ; 
wit Hey ; - a ar fet ‘ oo “4 Pai 
a _* “ae Pee - 
‘ i A" 
Qgesw “5 | 
; amd. SSE ; ‘* % 
F ee ° ~\ QAde " 7 - 
7 - . x é 
i OU . i 
Bes ; SWS = - “1 r | 
re _- b 
, <a ~~ oe : eit 
oe eee . — f a " | 
ee ee Son oy i 
Fi pare oa ‘ Pe os FT : 


Si ce 


1% 
Bd 
+ 


June 16, 1955 


British exporters are 


missing a market 


ORE is sold by Sweden to 

this country than she 
imports from it. In 1954 
Sweden's trading surplus with 
Great Britain was in the region 
of 100 million Swedish kroner, 
and this position is made no 
more comfortable by the fact 
that Germany's share of 
Sweden's imports is rising each 
year while Great Britain's is 
getting smaller. Last year the 
Swedish trading deficit with 
Germany was 800 million 
Swedish kroner, and the sim- 
plest remedy for such a situa- 
tion would be for the Swedes 
to take a greater proportion of 
their imports from _ that 
country. 

Unfortunately this problem is 
not one which can be solved by 
the economic theorist. In order 
to increase British exports to 
Sweden British manufacturers 
must have an interest in the 
Swedish market, and all the indi- 
cations at the moment are that 


they do not want to sell in 
Sweden. British manufacturers’ 
exhibits at the trade fairs in 


Sweden do not compare with 
those of other countries, particu- 
larly Western Germany, and this 
year the British pavilion of 20,000 
square feet at the St. Erik's 
Fair in Stockholm has been can- 
celled, although for the first time 
in the history of the event both 
the United States and Russia will 
have pavilions. 


Real wages increase 


This week's “Focus” country 
has a population of some nine 
million, three-quarters of whom 
live in the southern half. They 
have a very high living standard 
which goes on improving—real 
wages rose four per cent in 1954 
~and depend to a great extent 
upon imports, both of durables 
and consumer goods. 

How, then, to 
Swedish buyer ? 

When we talk about durable 
goods, machine tools, plant and 
heavy installations, our buyer is 
a manufacturer and if he ts im- 
portant enough he is likely to 
come to the British Industries 
Fair. Not all Swedish manufac- 
turers will come to a British fair, 
however, when Germany 1s nearer 
and can produce the same 
machines: and the small manu- 
facturer who may want only two 
or three machine tools will almost 
certainly go to a German fair, 
or better still, go to one of the 
trade fairs in his own country 

The two most important trade 
fairs in Sweden are the Swedish 
Industries Fair in Gothenburg 
during May and St. Erik’s Fair 
in Stockholm. 


reach the 


The 
international fair 


Gothenburg Fair is an 
divided into 
which this year 
were machines, tools, building 
machines, transport material, 
office materials, and household 
utensils. Members of the genera! 
public are not admitted to the fair 
which lasts a week and had 1,100 
exhibitors this year, 400 coming 
from abroad, including 55 from 
Great Britain and 182 from 
Western Germany. 


trade sections, 


631 


Sweden is one of the best | 


markets in Europe for the 
foreign manufacturer of con- 
sumer goods, because it 
provides him with direct means 
of influencing the man who will 
buy them. 


In August and September the 


whole of Stockholm is en féte, 


streets and buildings are bedecked | 


with flags, and hoardings covered 
with posters for St. Erik’s Fair. 
Even the tram-stops have gaily 
printed directions on them show- 
ing how to reach the fair from 
that point. The visitor who does 
miss the fair is either impervious 
to concentrated persuasive tactics 
or deliberately ignoring its exist- 
ence. 


80,000 buyers 


Last year nearly half a million 
people visited St. Erik's Fair, and 
80.000 of these were buyers. 
Every Swede in Stockholm and 
everyone passing through it on 
his way to or from his holidays 
makes a visit, and most of them 
go straight to the national pavi- 
lions. These pavilions are in one 


@ Continued on page 632 


CYPRUS 
MAIL 


Read all over Cyprus and 
in Beirut, Kuwait and 
Bahrein. For all English 
speaking people. 


P.O. Box 344 29 Oxford St... W 
Nicota Ger: 0737 
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Dagens Nyheter 


SWEDEN'S 
GREATEST DAILY 


NET SALES (SWEDISH A.B.C.) 
Dally 293,432... .... Sundays 343,660 


Dagens Nyheter i« Sweden's ne oes 
newspaper. Its circulation national 
throughout the «untry is aemiaen 
of course, in Sto kholm, where more than 
half the inhabit:.ts read the paper. In 
addition, about |  ,000 copies are distribu- 
ted every day ou’. de Stockholm. 

Nyheter .. Liberal in character and 
its politics have » ways been sympathetic to 
the British point .‘ view. 


It carries the gre cst advertising volume of 


any Swedish newspaper, both display as 
well as classified. 


London Office: FRANK L. CRANE, 
69, Fleet Street, E.C.4...... Phone: CENtral 281! 


Morgon-Tidningen 


reaches a valuable audience within 
the Stockholi district : families with 
strong buying power, influential 
traders, governmental and municipal 
authorities. 


The Swedish Government paper, 
Morgon-Tidningen is a popular daily’ 
with a circulation of regular subscrib- 
ing families. 


For all information : 


= 7 


14, DOVER STREET, LONDON, W.1 
MAYFAIR 8615 


Lox 
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QUALITY TELLS 


51% of Sweden's medical men 
32% ,, » dentists 
40% ,, ,  pharmacis:s 
are regular subscribers to 


SVENSKA 
DAGBLADET 


< 


These figures are an example of § 
Dagbladet's exceptional cove 
influential groups which are of p 
portance to advertisers Svenska 
bladet’s position as the leading 

Sweden is also proved by the fact 

many decades it has carried more national 
advertising than any other paper in Sweden, 


Svenska Dagbladet gives even coverage all 
over the country and reaches the people 
with influence and high purchasing power 
in Stockholm and throughout Sweden 


Representotives — 


JOSHUA B. POWERS LTD. 


14 Cockspur Street, London $.W.!. 


TEL 
W Hicehall! 
33466 


ENLARGEMENTS 


For bigger and better enlargements 
for photographic prints in quantity 


CALL IN 


CARLTOGRAPH 


WATERLOO 6544 


44-§$O0 LANCASTER STREET, LONDON, S.E-1 


3 The Parsonage, Manchester. Blackfriars 4052 
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Nothing is simpler than 


to take goods to Sweden 


part of Stockholm and the trade 
sections in another, and the 
foreign consumer goods are the 
biggest attraction 
The Swede likes 
he can buy for 
than the technical ext 
trade sections, and t! 
diversity in the rar 
shown. Typewr! incy leather 
goods, houschold goods, gramo- 
phones and record cosmetics, 
fabrics, toys, alm everything 
the Swede buys, and from every 
country in Europe as well as from 
Russia and the United States. 


to see goods 
himself rather 
ibits in the 
ere is great 
e of goods 


ters 
d 


Attack of manufacturer 


The fair is the fr 
the manufacturer 
sell in Sweden, { 
newspaper cover 
number of visitors n 
any product we played and 
well received at the fair is well 
sold throughout Sw en 

So great is the attraction of 

a national pavilion that manu- 
facturers who ‘ad booked 
space in the British pavilion 
this year have since withdrawn 
from the fair because their ulti- 
mate buyers, the consumers, do 
not visit the trad« sections in 
such overwhelming numbers. 

For consumer goods, however, 
there is also the international 
exhibition of industrial design, 
housing, home f shings, and 
crafts in Halsingborg This 
exhibition ts not a trade fair as 
such, but it is a place of pilgrim- 
age for buyers and agents from 
all over Scandinavia and a great 
tourist attraction. This year the 
internationa! exhibits are flats 
from 10 nations, including Scan- 
dinavia, Great Britain, Western 
Germany, the United States, and 
Japan. 


tal attack of 

ho wishes to 
ts radio and 
and the 

ke sure that 


Exhibition of flat 


The British flat has been 
organised by the Council of 
Industrial Design, and is based 
on one being erected in this 
country now. It is furnished with 
a selection of goods featured in 
the council's index of well 
designed goods in current pro- 
duction. Visitors to the exhibti- 
tion will be able to see in their 
catalogues where each item in 
the flat (even the door knobs) 
was made and can be obtained 
It is regarded by many buyers as 
the most important event of the 
year, for although there are no 
trade stands or representatives at 
the exhibition, a great deal of 
business results from it 

Sweden is, of course, a seller's 
market. All we have to do to 
sell our goods in Sweden is to 
put them in these international 
shop windows and back them 
with publicity. The problems are 
not of an economic character, but 


merely those of organisation and 
effort. 


Difficulties discounted 


If a manufacturer quotes the 
Swedish market as a difficult one, 
we may safely assume that he is 
either lazy or reluctant to com- 
pete with the Western Germans 
who can sell their goods so much 
better than he can. For the 
manufacturer who wants a new 
market and has a good sales 
policy nothing could be simpler 
than to take his goods to Sweden. 


Spirits freed: 
Anti-drink 
drive planned 


WHEN OcToBeR | comes round, 
Swedes will no doubt celebrate 
with vigour. On that day, alcohol 
rationing expires after being in 
operation for 40 years. Thus, in 
the future, the Swedes will be 
able to buy as much alcoholic 
beverage as they wish—and can 
afford. 

There is considerable concern 
about the reaction to be expected 
when spirits, all of a sudden, are 
unlimited. It has, therefore, been 
decided to start a_  state-aided 
anti-alcoholic campaign under 
the motto “Responsibility and 
sobriety.” 


All-media campaign 


The influential Swedish Sports 
Organisation (the membership 
runs into millions) has received 
a great deal of this government 
subsidy for a campaign aimed at 
widening the interest for sports 
ind outdoor life and propagating 
a healthier way of living. In 
Stockholm AB Svenska _ Tele- 
grambyran has been given the job 
of working out the campaign. 
which will be on a very wide 
basis utilising many advertising 
media 

When the intensified campaign 
around October 1 has petered 
out a long term 
tion will be begun to influence 
Swedish opinion. This will be 
carried out on the initiative of 
Svenska Nykterhetsframjandet 
(the Swedish Temperance Sup 
porters) This long-term cam 
paign also gone to 
Svenska Telegrambyran 
Svenska Nykterhetsframjandet 
(an organisation which does not 
demand absolute teetotalism from 
its members) ts supported by 
many of the leading people in 
Sweden, and will be the connect 
ing link between the organised 
teetotallers and all who are other- 
wise conscious of their responsi- 
bility regarding Swedish alcoholic 
problems 


opera 


has 
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kopmtame 
my . 
ies 


These are paper sacks—Medway multi-walls—stored 66 sacks high 


without damage to the bottom-most sack or its contents! This 

is an example of actual usage which shows the strength of a Me way 
multi-wall! Tough and rugged, there’s a Medway sack for ever) 
purpose. Manufactured in their millions from 

Aylesford Kraft by the Medway Paper Sacks Ltd., 

Division of the Reed Paper Group, they are 


one more instance of the service which the 


Group renders to British Industry. Re e d 
2 s 


There is no better Kraft than 
REED’S AYLESFORD KRAFT made in Kent %, ° 
by British craftsmen. Hence the strength fr «o® 


of the Medway sack. Head Office: 


105 Piccadilly, London, W.1 
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NOT QUITE LIKE THIS... 


You won't see a machine quite like this at Charles 
& Read ; but you wil/ see the most modern equip- 
ment and the very latest techniques for the produc- 
tion of highest quality photo-litho offset. But 
printing will never be just a question of machines. 
And at Charles & Read 
your printing will be in the hands of some of the 
most skilled and experienced litho people in the 
country. 


CHARLES & READ Ltd 


PHOTO - LITHO OFFSET POLDING BOX CARTONS 
27, Chancery Lane,  \ \\ 4 3e 
London. W.C.2 > Specialist factory at 
, . - L : 
Telephone: Holborn 2882 . Harlow, Essex. 


Printing means people 


cw} 


Ad Man’s Bookshelf 
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Agencies and salesmen 


Advertinng igency Jperations & 
Management, try Roger Barton, 45s., 
Texthook of Salesmar by Russell & 
Beach, 43s., both published by McGraw- 


Hill Publishing ‘ 
S the editor of the recently 


restyled American miag- 
azine, Advertisi Agency, 
Roger Barton has had a long 


career in agency work, trade 
journdlism and as a lecturer 
in the graduate school of busi- 


ness at Columbia University. 

His book uightforward, 
factual, surpris comprehen- 
sive, considering subject, and 
practical It is » the only 
hook on its pa lar subject. 
It does not te ut how to 
write copy, se dia or pre- 
pare layouts but these func- 
tions—and all th ers pertain- 
ing to the com sive agency 

are organised i advertising 
agency. It cov ill as well 
as large agencies is refresh- 
ingly uninhibited t the com- 
mission system, agcucy recogni- 
tion, development new busi- 
ness, and financial, legal and 


ethical problems 
Range of s: aries 


The book prov tables of 


approximate salary ges for the 
various personne ured in the 
American ager well as a 
number of the ynventional 
type of case es, giving 
brief profiles agencies ; 
in addition t 1 full and 
fascinating sti w (in 1952) 
J. M. Mathes worked with its 
client Canada Dry Ginger Ale 
whose account it first handled in 
1933 

The relationship built up 
between this agency, who in 


principle insist providing a 
comprehensive marketing service, 
and the client, who was willing 
to recognise this nciple with- 
out abrogating policy control, is 
one which many agents may envy. 
It will not escape the reader’s 
attention that this particular 
client has achieved Steady as 
well as some spectacular success 
over these years in a field of busi- 
ness of the most competitive 
type. 

The Texthook of Salesmanship 
is the fifth revised edition of a 
standard college text, first pub- 
lished in 1924. The subject of 
personal selling is perhaps the 
single business subject that British 
publishers cover ad nauseam— 
and yet I cannot recall a British 
text that provides anything nearly 
as comprehensive and prac- 
tical as this volume. The basic 
principles of sound salesmanship 
do not change—but to-day’s 
successful salesman must be better 
trained, more intelligent and more 


at work in the USA 


knowledgeable than his _pre- 
decessors. This book is practical, 
exhaustive yet readable within 
the limitation to the British sales- 
man, of its American style and 
content—P.R 


Business to-day 


Introduction to Business, published by 
McGraw-Hill Book Company, pric« 
4s. 6d 

HIS, the fourth edition of the 

well-known book by Profes 
sor Spengler and Dr. Klein, first 
published in 1935, has been re 
vised to provide a thoroughly 
up-to-date survey of business 
structure and practice. 

The main headings are: busi- 
ness organisation, finance, indus- 
trial management, labour rela- 
tions, marketing methods, pricing 
problems, managerial controls, 
taxation, insurance, and law. 

Although the book describes 
specifically the American 
economy, modern business 
methods are sufficiently interna- 
tional to make it of almost equal 
value in this country. To en- 
hance its usefulness as a text 
book, questions and problems at 
the end of each chapter serve as 
teaching aids for the instructor. 
More than 100 new illustrations, 
chosen for their teaching value 
and comprising photographs, 
charts, and reproductions of 
printed matter have been added 
to those included from previous 
editions. 

Handsomely produced, the 
book is bound in good stiff 
boards to withstand the hard use 
that it is likely to get-—mM. H 


Guide for wives 


The Happy Home (a guide for house 


wives and home lovers), compiled and 
published by Good Housekeeping im 
collaboration with the Gas Council 
price 30s 


HE whole range of activities 
defined as “Home making”— 

not just household management 
is authoritatively covered in this 
volume which has 384 pages of 
informative text. 32 pages of 
colour plates, and 160 pages of 
photographs 

Anything from how to give a 
cocktail party to coping with an 
attack of mumps is dealt with; 
how the housewife can organise 
her day to include well-earned 
leisure, how to plan her weekly 
budget, solve her heating pro- 
blems, decorate the living room, 
or tackle a burst pipe 

This is an important contribu- 
tion to modern housekeeping and 
was designed and produced by 
Rainbird McLean Ltd, and 
printed by the Chiswick Press 
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“LLENS 


CHIEVEMENT of your sales quota comes within your 
reach when you enlist the aid of David Allens—an 
organisation prepared to give you every assistance in 
getting the utmost value from your poster advertising, 
with sites strategically placed between residential areas 
and shopping centres. 


Posters on David Allen sites wil! complete the 
campaign for you throughout Scotland, North East 


and North West England, North Wales, Northern 
Ireland and Eire. 


ei 


DAWVED FAL EE WN & _ pavie Atien & Sons Lid., 7, Buckingham Palace Gardens, London, S.W.L 
Telephone : SLOane 0711. Telegrams: Advancement Sowest London. 


Area Offices in Glasgow, Edinburgh, Newcastle upon Tyne, Liverpool, Belfast, Dublin. 
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SOWING 
and 
SEWING 


The Modern Farmer 
and his Wife demand 
a_ straight 
machinery, 
for drilling or running 
up a new dress. 


line in 


whether 


Keep in touch with them through 


LEICESTER 
ADVERTISER 


SHOP WINDOW 
of the County-folk 


CARDS - STRE Aw, 


a”. POSTERS” ~ 


TO ANY 
tes 


SILK SCREEN ARTS Lt 


97 SHIRLEY ROAD. CROYOON 
AOOtSCOmBE Bi4?-8 


HIGHEST GRADE 
CLEAN & Snare 
BAST OMANGHID 


SPEEDY SERVICE 
\ EXPRESS £ 
Fiiviey 


Ulster’s leading farming publication 


The 
“FARMERS JOURNAL” 
(Official Organ of Ulster Farmers’ 


Union) 


A.B.C. figures 
July to Dec. 1954 


Ensen OF THE 
avorr sunsau 27 $28 
OF CINCULATIONS ’ 
Belfast Office : 
18 Donegall Square, East. Tel. Belfast 24397 
London : 
69 Fleet Sereet, E.C.4. Tel. Central 5453 


Most of the 220, 
goord ENLARGEMENTS 
ahe mace by 


AUTOTYPE 


AUTOTYPE COMPANY LTD.., 
Brownlow Rd., London, W.13. Ealing 269! 


b snoWCARns Aq 
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Commercial Artists 
Portfolio 


Antony 
Lake 


ON leaving Bedford Modern 
School, Antony Lake was 
encouraged to make art his 
career by the senior art master, 
who gave him his first training. 

He continued his studies at St. 
Martin's Schoo! of Art, London, 
} and then joined the Spear Publi- 
city Service (jater +) 


P Grainger- 
You re Johnson Studio) as a pupil. For 

two years he worked with various 

large printing firms »efore join- 

° ing a small studio from which he 

| selling to went to the Chei Studios in 
High Holborn. He ‘hen set up a 
z > small commercia studio of 

Britain his own in partnerssip with a 

layout and lettering specialist, but 


by the outbreak of the waf he 
had become a freelan.: 
He joined the R 


and served for five \ 


in miniature yal ieeate 
ars, during 


e ’ the latter part of which he de- 
if you re signed sets for garrison theatre, 
and, through this, a number of 

sets for various bailet companies. An illustration for the jacket of 

selling : “Christians Courageous” pub- 


, lished by Burns, Oates and Wash- 
: bourne Ltd. Antony Lake has 

travelled extensively and has 

worked as a commercial artist in 
a wide range of media. 


Since the war his work has been 
widely seen in the form of posters 
designed for London Transport 
and other national transport 
undertakings. Advertising litera- 
ture in the form of brochures and 
folders has also given him much 
scope. Vale Studios Ltd. act as 
his agents. 


Material from travel 
He finds books on country life 
and travel engrossing to illustrate, 


particularly as they afford oppor- 
tunities for travel. A journey of 


to 


Bath 


through 
| the 


—— SEE BRITAIN . manpyes 3,000 miles through France and 
\ Wath from ct sevens sat convag Italy gave him material for paint- 
, ‘ HER ROADS = —"s, ings and drawings which have 


been exhibited both in London 
and the provinces. 

It is Lake's belief that- there 
is great scope for improyement 
in the design of very large 
posters. 


| \\ ang WILTS 


\\ Cyronitlt | 


Country life is a favourite subject 
with Antony Lake. It was used 
in this poster. 


% The only evening paper printed and 

published in Somerset, which, for 10/- 

per s.ci., gives you positive “ blanket” 

coverage of a compact cross-section of 
| the Brtish market. 


Get full details from the Advertisement 
Manager, 134 Fleet Street, London, 
| C4 Central 2767. 
i 
j 


“Teen 


Lake's mastery of architectural style drawing is illustrated by this 
section of one of his productions. 
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ENGINEERING, MARINE AND 
WELDING EXHIBITION 


and the 


FOUNDRY TRADES EXHIBITION NUMBER 
September issue 


Press Date Ordinary Advertisements, August 10 


TEMPLE PRESS LIMITED, BOWLING GREEN LANE, LONDON, E.C.1. TERMINUS 3636 
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A.A. SITES, LTD. Effingham House, Arundel St., Strand, W.C.2 
TEM. 9232 (Private Exchange) 


-B.M.C. 
Publications 


OR CORPORATION LTD. 
“— 


- Z 
Have a combined A: 


1OC,000 
MOTORISTS 


‘AUSTIN MAGAZINE’ 
‘MOTORING’ 


Austin Motor Company Ltd 
Magazine Department 

84 The Promenade 
CHELTENHAM (Phone 52733) 


os 


DIRECT SALES) 


AN ASSURED MARKET FOR GOODS & SERVICES 
WHICH APPEAL TO THE DISCRIMINATING 


For further particulars, specimen copies, and rate cards, apply to— 


Motoring 

The Nuffield Organisation 
Cowley 

OXFORD (Phone 77777) 


| drip mats.” 
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Public Relations 


search for 


Newspaper 


Actresses and columnists 


drip mats 


columnists were surprised to find on their desks 


recently a surprisingly worded invitation. They found that drip 
mats could be more exciting than they had supposed. 


NE of the craziest public 

relations stunts of all time 
took place recently. It led to 
a dozen or so top columnists 
accompanied by some very 
attractive actresses touring, the 
taverns of the town collecting 


drip mats 

Man behind this lavishly 
organised pub wl was lan 
Purvis The rs were the 
[resises Drip Vat Company 
The keynote of the stunt was 
effectively set by the hand-out 
which arrived 1 columnists’ 
desks a few before the 
event 


Wide ranging search 


4 


It read: “You 
Jason (viz. A 
Flynn), are in to take part 
in a motor-borne treasure hunt 
through the purlicus of Fleet 
Street and the West End.” 

After a ballot at the rendez- 
vous—the Cock avern, Fleet 
Street—they were promised to be 
“furnished with glamorous 


present-day 
logical Errol 


Medean (his mythological 
moll) companion the night 
| who is to prove your comfort, 
|} solace and cious adviser 


throughout the arduous—albeit, 


we hope, interesting—75 minutes’ 


| chase through the town’s hostel 
| ries which lies before you in your 


pursuit of happiness and. . 


Prize-giving ceremony 


The finishing line was situated 


| in the bar of the Trevor Arms, 


Knightsbridge, where Sabrina 


| figured (prominently) in the prize- 


giving ceremony 

Formalities being complete, 
the “Thirsty-Thirties” bar was 
opened where all alcoholic bever- 
ages were served at pre-war 
prices. The profits went to 
chanity 


{ Met the hunters 
a . 


At the finishing point—a bar in 
Knightsbridge—many well known 
personages gathered to see the 
end of the hunt. Sabrina (centre) 
helped distribute the prizes. 


National advertisers who sup 
plied presentation tankards or 
drinks and cigarettes for the pre 
war bar included Goldweil Farms 
Ltd., Ardath Tobacco Co. Ltd., 
Carlsberg Distilleries Ltd., 
Tuborg Lager Ltd. Hooper 
Struve and Co. Ltd., Gallahers 
Ltd., Truman, Hanbury and Bux- 
ton Ltd., Sola Orchards Ltd., Ind 
Coope and Allsopp Ltd., Canada 
Dry Ltd.. Meux Breweries Ltd., 
Barclay Perkins and Co. Ltd. 
Watney, Coombe and Reid Ltd., 
Shorts, Curtis Distilleries Ltd., 
mark Gilbey Ltd., Fort and Cc 
Ltd.. Mander Bros. Ltd., United 
Board Agencies, and Rolax 


Paper Co. Ltd 


Mechanical World 


and ENGINEERING RECORD 
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A Rotair is a revolutionary development of the 
‘abstract ’ mobile. Like the original mobile it 
possesses the free power and fascination of 
perpetual motion. Unlike the ‘ abstract’ mobile, 
however, the Rodtair makes practical use of free 
movement and original design to animate a sales 
message. This Capstan Rotair illustrates the 
strong visual impact of “‘Rotair design ’’. 
Perpetually powered by air currents, it 

becomes a brilliant point-of-purchase animated 
display—at showcard cost! Today more 

than three million Rdtairs are selling every 


type of product in 3 different countries. 


CAPSTAN 


ee 


——— 


\. to make friends 
‘ 


_ i 
oo a, t 
theyre made - 


A few of the world famous Rotair users include 
British Thomson-Houston Co Ltd * CWS Ltd 
Cadbury Bros Ltd - Gillette Industries Ltd 
Thomas Hedley & Co Ltd * Hoover Ltd * Hovis Ltd 
J Lyons & Co Ltd ° Ronson Products Ltd 
Schweppes Limited * Shell Petroleum Co Ltd 
Spratt’s Patent Ltd * Trans-Canada Airlines 
Time-Life Inc * Messrs W D & H O Wills. 

Let us show you how we can translate your sales 
message into our medium. For further 
particulars and samples please contact The 
Miles Griffin Company Ltd, 4 Seaton Place, 


Hampstead Road, London NW1, Euston 7411/4 


Rotair animation sells at showcard cost 
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_ Easy-to-change method 
| of wall display 


THE SO-CALLED NEW system of shelving. (ay , 


racking and suspension 


WE WELCOME 


‘oOTOTIIT oO has been developed which 
DIFFIC L L 7 CLIENT greatly eases the problem of 
store display and decoration. 

Introduced by John Wilkins & 


Co., Ltd., a number of patent 
applications have been lodged in 


order to protect a series of in 
ventions which compose the new 
VW' have organised ourselves to service a wide system. 


range of clients whose advertising problems Essentially the idea is based on 
a series of meta! uprights formed 
are unusually difficult. In fact, we thrive on as simple “H” or double “H” sec- 


7 tions which can be screwed on 
accounts where the budget has to be spread over : any wall that does not need 
complex schedules, where “copy’’ changes fre- t decoration. Once the uprights 


are screwed to the wall the metal 
; can be encased in piastic to hide 
complicated. f}; the screws. Alternatively, the 


quently and where the product itself is technically 


metal can be supp! cd anodised in ‘ at th 
We go to endless trouble to ensure that every | a variety of colours or left in its his —_ a! ao yee in a 

: , a ,] straightforward style of presenta- 
£1 of allocation is directed in the best possible natural aluminium colour. tion. - 


Firmly in_p sition to their full use, even without 
effort. : . them, simply by painting the wall 


, Special slots in ¢! ‘H” section or else placing the uprights on a 
We study the media carefully. We make our- provide a housiny for panels wali already panelled, or other- 


which can be slid in between the wise decorated. 
uprights and remain firmly in The main purpose of the up- 
necessary, we write special “copy” to suit the position. These panels can be rights in all cases is to provide u 
wood veneered, cove -d in plastic housing for brackets or arms. 
journals in which it will appear. or merely painted. They are These simply glide on and move 
, Sait = . reversible, so that side may easily. With a half turn of a 
We keep the advertising alive by keeping pace consist of pegboard ard the other screw the brackets can be fixed 
with the ever-changing conditions around us veneer with the resut that the to remain firmly in position. - 
» om » : em j appearance of a wroom can cantilever action at the back o 
and by using the latest techniques of presen- be completely transformed in a the “H” section causes all the 
tation. We give it the Tibbenham Touch. matter of minutes. weight to be supported—in fact, 
2 : Steseuues decorat be the greater the weight the more 
We handle so-called jifficult accounts with the ie en Penang “secre a site ftmly will the bracket remain in 
meticulous care which they demand, and we without interference. The panels arama ae are ae verte 
enjoy doing it. ne be —_ to the full — of A further invention enables the 
: yw o_o —_~¥ ‘to form 4 brackets or arms to be slanted to 
©, or to vary the decor. any angle desirable for display 
r cNJ > ° ates The panels are, however, not purposes. Side supports are not 
PIBBENHAM I ublicity Ltd. an essential part of the scheme required and the shelves can be 

MY re¥e metett ay, because the uprights can be put of any length. 


‘ 


manner to achieve the maximum advertising 


selves au fait with editorial policy and, where 


Incorporated Practitioners in Ad ertising 
244 HIGH HOLBORN, LONDON, W.C.1 3 
(HOLborn 8074. 5-6-7) 3 
Associated companies at N h and Ipswich. 


tot ot ot ot of ind ot ot ot of of EE ot of of ot ot ot mt ot 


DAY AND NIGHT PRINTING 


ON THE FINEST AND FASTEST MACHINES IN THE WORLD 


Daily delivery and collection 
London area. 50 years reputation 
ss reliable trade quality printers 
and Monotype setters. 


ENQUIRIES ALWAYS WELCOMED. 


C.F TOMEIN 106. in 


501/5 GROVE GREEN ROAD - LONDON - Ell! 


. The new method of shelving and racking can be employed even when 
Adjoining Leytonstone Central Line Station 15 minutes from City displays call for a shelf-less form of presentation as in this women's 
fashion store. 
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NEWSLETTER FROM 
SCOTLAND 


by Rushworth Fogg 


Poor financial response 
for resort advertising 


OU cannot really blame 

Glasgow advertising men 
if they avoid spending their 
holidays “doon the watter.” 
Clyde resorts have such a 
depressing attitude to tourist 
publicity. 

One local committee annually 
sends representatives to approach 
a Glasgow agency (a different 
agency each year) to ask what 
a campaign would cost. On being 
told, the resort men raise their 
hands in horror at the idea of 
such extravagance. Then they ask 
what can be done for £200, are 
given a frank answer, and retire. 
murmuring to one another (no 
doubt) that advertising’s a racket. 

Some places would consider 
even their modest proposal to 
spend £200 on publicising the 
town's staple business somewhat 
rash. Repeated efforts to get a 
joint Clyde resort campaign 
organised have failed, even 
though British Railways would 
have been willing to chip in with 
an amount equal to total con- 
tributions from resorts The 
amount resorts would contribute 
were just not worth while. 


A meagre amount 


I am told that one place with 
a historic name sent as its con- 
tribution to the Scottish Tourist 
Board the magnificent sum of 
five guineas 

Individuals within these com- 
munities are certainly well repre- 
sented by their committees. A 
Glasgow paper found it impos- 
sible to fill a special page boost- 
ing a resort on the occasion of 
its annual “week.” The locals 
thought space much too expen 
sive 

And then there are grumbles 
that so many Scots prefer Black 
pool or Scarborough to the Firth 
of Clyde. Surely there is room 
here for an “Advertising adver- 
tising™” drive, a joint effort by 
Scottish agents to get home the 
facts about how, and at what 
expense Blackpool, Brighton, 
ind all those other places pull 
them in 

* * * 


WHAT are Scottish agencies 
doing in preparation for the 
advent of commercial television, 
expected here in 18 months or so 

which is not such an awfully 
long time for learning all about a 
new branch of the business 

There are certainly exceptions, 
but there is substance in the 


grumble of the man who told 
me: 

“The general reaction in 
Scotland is that it's all going 
to be done in London. That's 
a hopelessly negative view to 
take. There are bound to he 
Scottish advertisers wanting to 
reach the Scottish market only 
and its up to us to go to these 
people and explain, with confi 
dence and conviction, that we 
can tell Scotland about their 
product in the customer's own 
language. If we don't, it is 
all going to be done in 
London.” 

What must be the: pulling 
power of television, with sight 
added to sound, when “steam 
radio” achieves almost accident 
ally the selling feats described 
recently by James Kemp, Scottish 
news editor of the BBC, to mem- 
bers of the Institute of Public 
Relations (Scottish Group) ? 

“It is not unusual for an item 
in the Scottish news bulletin to 
attract several hundred letters,” 
said Mr. Kemp. “If we don't 
mention a firm’s name, we are 
flooded with ‘phone calls. We 
give the name then, of course.” 

He told of a Scottish stained 
glass window artist shaken by the 
flood of letters and postcards he 
got from the United States as a 
result of a BBC broadcast, and 
of a manufacturer who asked 
“Can you stop putting gut this 
stuff? I will need to build several 
more factories to cope with the 
orders!” Actually his product 
had been mentioned just once 

Incidentally, Mr. Kemp re- 
vealed that there has been con- 
siderable relaxation in the BBC 
policy of not mentioning firms’ 
names, although the corporation 
is still cautious about advertising. 

* = ° 

UNLIKe some of the London 
people, Scottish agencies were not 
badly hit by the newspaper strike, 
and it looks like being the same 
story over again with the rail 
strike. A very high proportion 
of the business of many metro- 
politan firms is with strike-struck 
nationals 

Although there has been some 
need for improvisation to meet 
the post office ban on parcels, the 
IPA-PPA distribution set-up plus 
individual enterprise has 
adequately met the situation 
created by the interruption of the 
rail link. And local secretary of 
the Institute, Norman McGregor 
Thomson, of McInnes Thomson 
Apeeneing, has been in the thick 
of it. 
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ai your fingertips 


... @ Complete point-of-sale 


Display Service 


Design From visual to finished artwork 
our experienced team of artists is 


available to give originality to your 
displays. 


construction ensures perfect and 


practical presentation. 


i Construction Sound and ingenious 


A complete service The most modern 
and varied methods of reproduction 
: used to complete a service of which 


we can be justly proud. 


sett 


» Why not pass your Display problems to: 


TRAPINEX 


TRAPINEX LTD., DISPLAY DIVISION 
176-188 Acre Lane, Brixton, London, S.W.2. 
Telephone : BRIxton 2057 (4 lines) 


Counter Displays * Window Displays 
Showcards * Tube Cards * Posters, etc. 


FC 641 ee 

a | H2 > 4 . By. 

ie z «Tere 2. 

be Fane | 
g 

: 


ADVERTISER'S WEEKLY 


642 


Review of Poster Advertising 


A touch of 


the sun 


HEN a market becomes 
crowded there is always 
a danger that the public will 
get confused by the many com- 
peting product names and 
claims. The soft drinks market 
is now very congested indeed 
and the confusion consider- 
able 
One unusual! feature of the 
situation is that the confusion 
appears to have been fostered to 
some extent by the manufacturers 
themselves 
Surely lesson number one in 
the launching of a new product 
is that its name should not only 
be distinctive, but casily dis- 
tinguishable from those of its 


PRINCIPAL BRANCHES 


By 


competitors Yet one after 
another, soft drinks are appear- 
ing with names that begin with 
“Sun.” 

What is the explanation of this 
apparent attempt to perplex the 
public? Can it be that the 
manufacturers believe that the 
prefix “Sun” has some magic 
quality more precious than the 
idemity of their products? Or 
do they suppose that housewives 
will easily remember the differ- 
ence between Sunkap, Sunfresh, 
Sunkist, Sun-tang, Suncrush and 
Sunfruit ? 

For all I know there are other 
drinks with this same prefix, but 
these will! serve to illustrate what 
eeems to be a state of pro- 
motional hara-kiri 


One of the most 
striking posters 
seen in this year's 
outburst of “Sun’- 
prefixed posters 
comes from the 
Sunkap people. 
Although Stuart 
Lewis thinks she is 
pleasant enough as 
trade figures go, he 
does wonder 
exactly who Sukie 
is. 


Poster Conference 
full report—pages 
611, 614, 615, 618. 


STUART LEWIS 


This eye-catch 
poster is adding ! 
the gaiety of 
hoardings oF 
again. The pr 
lem, as St 
Lewis indicate 
how to tell 
“Sun” prod 
from another 


I have asked several keen soft- 
drinkers to tell me which of these 
new drinks is which, and how one 
differs from anoth«r. No-one has 
succeeded in giving me a complete 
answer, although most people 
seem to know that Sunkap comes 
with the milk. 

This Sunkap, ! 
the first product 
the solar systen 
pathy, therefor 
roakers. Imitat 
times be the 
embarrassment 


believe, was 

appear in 
d deep sym- 
goes te its 
can some- 
cerest form of 


Distinctive quality 


These two products, Sunkap 
and Sunfresh, are probably the 
most heavily advertised, and their 
posters have a distinctive quality 
which their names lack. The 
Sunkap poster is gay and 
colourful, even if it is crowded 
and rather fussy for long-distance 
viewing. No one could fail to 
like the quaint milkman on his 
bicycle, and although it is not 
quite clear who Sukie is and what 
she is supposed to be doing, she 
is pleasant enough as trade 
figures go. 

The Sunfresh poster ties up 
with the press advertising and 
shows an orange made into a face. 
It is not a very attractive face 
and the whole colour scheme 
strikes me as not entirely happy 
However, the poster cannot be 
missed on the hoardings and one 
is grateful to know at a glance 
exactly what the product is made 
of. One is also grateful that 10 
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other manufacturers are 
using oranges with faces. 
It is indeed a relief to turn from 


@ Continued on page 644 


not 


URIS 


when 


_TS ORI 


This new Idris poster depends for 
its effect upon a verbal gimmick 
Stuart Lewis thinks the whole 
thing has a charm which 

irresistible ‘above all memor- 


G.L. McLELLAN- DIRECTOR 
WATFORD 
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GUINNESS (>) \} 


UT a poster on a National Solus Site and it will be seen by shoppers in 
| a thousands. Seen because it stands apart, away from other 
advertising. Seen right in amongst the shops, at the very point of sale. This is 
why National Solus Sites — placed strategically in every major town in 
England and Wales — mean more sales, less cost. 


NATIONAL SOLUS SITES LTD. 


56/60 STRAND, LONDON, W.C.2. TELEPHONE: TRAFALGAR 4922-3-4 ' 


DIRECTORS : T. A. Allam ( Managing Director), S. E. Carter, P.W. Felton, R. H. Lawson 


MEMBERS OF THE SOLUS OUTDOOR ADVERTISING ASSOCIATION LTD. 
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A pretty picture does not 
mean a successful Poster 
Campaign. There’s so 
much more that only long 
experience canteach. The 
selection of positions, the 
reaction to design or col- 
our scheme, the prior 
exhibition test, the main- 
tenance side and many 
other points are best cared 
for by a firm like Sheldons 
with their 115 years’ 
experience of Poster 


advertising. 


Sieldons It¢ 


Sheldon House, Queen St., 
Leeds 1 


| On posters It 


What to buy! 


-_ Where to go! 
; What to see! 


POSTER ADVERTISING 


provides an essential service 


to the community 


Sheffields 


Poster Advertising Contractors 
1852 


since 


A soft drink poster 


that is memorable 


Sun-this and Sun-that to such 
mames as Kia-Ora, Idris and 
Rose’s. While none of these says 


“sunshine,” all 
squashes and cord 


good fruit 


ils as plainly 


as Kodak says cameras. 


It is true that a 
time and money ha 


in establishing these names 


are old stagers. But 


there could never | 


slightest risk of one 


fused with another 


great deal of 


been spent 
They 


it least from 
the very start of their 


promotion 


ave been the 


being con- 


Irresistible charm 


There is a new 
which depends 
gimmick. It shows 
lying with his feet 
the feet are holdir 
Idris which tilts 1 
in his hand The 
“Idris when I's « 

Some may sa 
a very clever or 
words. Others n 
corny Nevertt 
tion with the free 
ing of the black 
naive charm whic! 
Above al! it is me 

* * 

For YEARS | hay 
personal distaste { 
tional method of pr 


seld 
able and sometimes 
repulsive 

This season Heir 
ness, have broke 
and produced 
and unusual 
cream Under 
“Enjoy your sa 


Idris poster 


a verbal 


1 black boy 


the air, and 
a bottle of 
irds a glass 
wording is 


t this is not 
ted play on 


ven Say it 1s 


in associa- 
irmal draw- 

it has a 
irresistible 
ible. 


. 
expressed a 


the conven- 


nting food 
looks eat- 
years quite 


thank good- 
ith tradition 
st effective 


their salad 
heading 


ivs,” on an 
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More emphasis 


With the introduction of the 

word “even,” the latest Tide 

poster drives home the message 

with more insistence than in the 
past. 


all-over dark green background. 
appears a single lettuce leaf 
The rendering of the ieaf, 
with its subtle light and shade 
and excellent colour values, has 
a true painter's quality about 
it. At its centre the leaf merges 
into a dream-like picture of a 
beach scene, with a man and 


@ Continued on page 645 


Publicity House, Cornwall Street, Birmingham, 3. 
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This quad royal poster fr 
features the 

due regard th 
@tiention to the 


essentiai 


Featuring Clyde 


TAIN BY 


vn the Scottish Region of British Railways 
Kyles of Bute. It does so attractively and with 
letails. The poster is one of two which draw 


ws - of 
LYDE 


TRAIN AND 


shipping services on the Clyde estuary. 


ship services | 
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Posters for beer—how to JFReaqeh 
strike a happy note =—_—-s  quaeashire’s 


woman playing with a medicine 


ball. . - - _— Y 
The other ingredients of the { Highly praised MM 
salad are placed at discreet inter- ~ toms 
vals round the edge of the leaf ° ws . 
and on the green background | _ 

Impressionistic, surrealistic : by Advertising on the 
call it what you will—this poster 
tells an old story in a fresh and f | 3,350 BUSES, 
appropriate way. It has more ; ; we 5 
significance than all the giant ; serving ,4,600,000 Population, 
plates of salad ever perpetrated , 
Quite reasonably it carries an : Z carrying 1,115,000,000 Annual Traffic, 
illustration of the famous Heinz | 
bottle, but this has been kept to a . a OF THE FOLLOWING FLEETS 
reasonable size and made an in ’ a _ 
tegral part of the design. To : Manchester —~orporation 
sum up: a successful job, well ; iver a : 
conceived and well executed. ‘ F 7 Live pool < poration 

* * * i FE Lancashire United Transport 


It COULD be said that beer ad- Bolton Cou ty Borou h 
vertising is either humorous, ms g 


highbrow or ham. Some of the < Warrington Corporation 
= prose in the Worthington Ashton-u-Lyne Corporation 

his England” series must have _" f : 
been well above the heads of the ; a Barrow-in-Furness Corporation 
boys in the public bar. Some and now 
other campaigns are so assidu OF SCOTLAND ; 
ously lowbrow as to be ineffective The Rawtenstall Corporation 
and embarrassing. Others again yj; js the poster for Saxon 
strike a happy note of middle- shoes, which found favour with 
brow humour which appeals to ¢;,urt Lewis last month (ADVER- | : a 
all TISER'S WEEKLY page 425, May W “ & . N 

This, of course, is the strength 49) 4rtist was Pe act and the ° Le - MITH SO! 
of Guinness agency is London Press Exchange. | Awdry House, Kingsway, London, W.C.2. ‘Phone : HOLborn 4343. 


Nicely beamed slogan exception of Bass drinkers) do not Also at LIVERPOOL and MANCHESTER. 
The current poster advertising chase their favourite brew. They 
for the Brewer's Society, with its stick to their favourite pub and 
simple jingle leading into the shop at their nearest off-licence 
slogan “Good Wholesome Beer,” They are creatures of habit 


is also nicely beamed at its pub- ; it is true, Of comm, Mat & We Offer 
lic. Double Diamond has a plea- Southern England and the 


sant sparkle and Truman's Gay London area they are very likely 


Dogs are certain stoppers to be offered Watneys, and for | The BEST 
What about Watneys? this reason they must be given a ss 
What more can be said of their friendly feeling for the brand 
Brown Ale advertising than that But is a bald statement of brand | 


it looks like the pure product of supremacy enough to achieve this | 
research, unsullied by creative ready acceptance by the public? | 


thought? After all, who really Do people wish to be reminded | b te > | 
cares whether more people drink of their sheeplike qualities? Is 
Watneys Brown Ale than anv there no better way of persuad- | 


other? ing them that Watney’s Brown 

It is a well-known fact that Ale is positively better than other | i | 
beer drinkers (with the possible brown ales? nT | I: &, 
. i ar 
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The buildings on this piece of land in Cannon Street, Manchester T 
were destroyed in the war, and to preserve the right of light the DIS RICT BILLPOSTING 
Corporation asked Manchester Poster Services Ltd.. to build a hoard 


ine. The land in front is used as a car park, and the hoarding has & ADVERTISING co., LTD. 


een set back to the edge of the footpath behind. This necessitated 4 ST. GEORGE'S PARADE, WOLVERHAMPTON 


rders whit feet into the er 1 carrying another r 
\ 

away from the hoarding: and fixing a third CeRgeane : WERRGEED SHED 

uzonally below ground le, 


ee 
— | 

! Unusual Manchester poster site . | - . | Se | 
ain —_— WOLVERHAMPTON AND 
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/ 67,69, 71, SOUTHAMPTON ROW 
\_Teahne tem 705 neo LONDON W.C.I. 


OUTDOOR ADVERTISING AGENTS 


The sign that denotes the 


BEST SITES 
in the RIGHT PLACES vo ce 


essage (© every 


MANCHESTER 


foster Services Ltd 


Deansgate. Manchester 2 


Modern Poster Panels 
Present Your Case 
At “Point of Sale”’ 


PADDINGTON 0166/7 


HENDON BILLPOSTING COMPANY 
37 SPRING STREET, W.2 
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" Tre 


el is fitted in framework fashion to each side of 


the aircraft carrying the neon sign. 


Quick-change feature of 
new flying signs 


IN the past neon signs have 
been fitted underneath the 
wings of aeroplanes, but this 
has not always proved entirely 
satisfactory. A new method 
has been developed by an ex- 
Czechoslovakian glider pilot, 
L. Marmol. The practical 
application of the method has 
been worked out by Claude- 
General Neon Lights Ltd. 


A framework of one inch 
diameter tubular st measuring 
27 feet by 3.5 feet is fitted to 
each side of the aircraft, each 
framework carrying two signs, 
one superimposed or top of the 
other and consisting of 36 inch 
Claudgen neon filled (red) letters. 
Among the legends which have 
been supplied are “Colds? Try 
Bac-O-Vac” on de of the 
plane, and “Bac-O-Vac for 
coughs” on the other. 


Library of letters 


The method of fixing 
glass letters to the 
has been designed to enable a 
quick change to be made to a 
different legend from a library of 
letters. A flasher operates each 
sign in turn enabling both legends 
to appear at two-second intervals. 

The power gear consists of a 
petrol driven generator and to 
eliminate any risk of fire, the 
generator is enclosed in steel. 
Safety cut-outs have been in- 
cluded which automatically 


these 
framework 


The illuminated lettering as seen 
from the ground. 


switch off the transformers in the 
event of a high tension short 
circuit anywhere on the sign. 

The company, Air Ads Ltd.. 
is based on Southend Airport, and 
owns four planes, styled “Aero- 
vans,” each capable of carrying 
nine passengers or freight. Some 
flights have been made over the 
London area, but much more 
successful were flights over sea- 
side towns where, providing an 
unimpeded stretch of low ground. 
the beach and promenade pre- 
sented a virtually captive audi- 
ence of holiday-makers with 
both the leisure and inclination 
to contemplate any out-of-the- 
ordinary event. Blackpool, 
Southend and Ilfracombe are a 
few of the resorts visited. 

The neon letters stood up well 
to the past very hard winter and 
despite the hazards of flight and 
landing there have been no 
breakages. 


Long length excursion poster 


The Eastern Region of 


British Railways are displaying a new 20 over 


20 double royal poster on the long slope at Liverpool Street Station 
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Classified record claims 


pour in thick and fast 


VER since I mentioned the 

achievement of the Kent 
Messenger in running 38 
columns of classifieds in one 
issue, and asked if anyone 
could beat it, claims and 
counter claims have been fly- 
ing fast. 

In a recent issue of the Surrey 
Advertiser, the largest in its 
history, there were over 46 
columns of classifieds, and 17 of 
auctions and officials, in a total 
of 153 columns of advertising. 

But the Advertiser has only 
half the page size of the Kent 
Messenger, so their achievement 
must be put in proper perspec- 
tive. Nevertheless it is an 
achievemem, for the Advertiser is 
making substantial headway, and 
showing a lively enterprise. 

The paper recently took a stand 
at an Ideal Home and Trades 
Exhibition in Guildford. A 
special supplement was run for 
the show and two contests organ- 
ised, a “Miss Ideal” competition, 
and a “Bonny baby” contest, the 
latter drawing nearly 1,000 
entries. The Advertisers own 
stand at the exhibition contained 
a large scale model of their head- 
quarters, with pictures of the staff 
carrying out their daily work. 


Visit of Royalty 


A supplement published in con- 
nection with the visit of Princess 
Margaret was announced in red 
on the front page of the mid- 
week issue, and on the centre 
spread of the supplement the 
headline was set in reverse on a 
blue panel 

A double page spread com- 
posite on “The Country Girl” 
theme roped in everything from 
carpets to furnishing fabrics, and 
the paper’s annual “new car 
guide” is noted far beyond county 
boundaries. Altogether ample 
evidence of-initiative 


* * * 


MORE REDOUBTABLE is a chal- 
lenge from the north. 


With compliments, but no com- 
ment, A. Basil Garman, advertise- 
ment manager of the Westmor- 
land Gazette, sends me several 
copies of that journal in which 
the classifieds average 43 columns. 


For nearly 140 years the 
Westmorland Gazette has been 
recognised as one of the most 
influential weeklies in the north- 
west, and in a display announce- 
ment boldly headed “Supremacy” 
it gives its ABC figures in support 
of the claim that in recent years 
its readership and sphere of 
influence have increased to a8 
remarkable degree. 


In 1952 the average weekly 
sale of the Gazetie was 22,096; 


with. 
WILTON EVAN 


in 1953, 22,313; last year, 
22,642. For the first three 
months of this year the figures 
were: January, 22.868 ; February, 
22,921; March, 23,013. These 
figures are given in support of its 
claim to have the largest circula- 
tion of any weekly newspaper 
between Preston and Carlisle 
Two features about the Wesr 
morland Gazette 
themselves. 


Bold and fair 


There is no false modesty. 

Having a good case, the paper 
presents it boldly and fairly, 
Here is an example, 
page size announcement : 
“We have a reputation to 
maintain. For many years we 
have been recognised as one 
of the largest and best- 
equipped printing houses in 
the district. But time marches 
on—and we are marching with 
it; not only to meet the in- 
creasing demands of our many 
satisfied customers, but to be 
available to undertake new 
orders from print buyers who 
are not yet getting the best. 


“We have, therefore, re- 
cently installed the latest 
original Heidelberg cylinder 
machine. This miracle of 


modern automatic machinery 
is capable of producing the 
highest classes of work in one 
or more colours at truly 
astonishing speeds. 

“Another installation is the 
Masseeley embossing and gold 
blocking machine, capable of 
printing and embossing on 
paper, cloth, leather or Per- 
spex. This is _ particularly 
suitable for all types of high- 
class binding and book work, 
and makes our book binding 
department unquestionably the 
most modern in the district. 

“Shortly to be installed is 
the latest Model 50 SM Lino- 
type, specially purchased to 
produce new and attractive 


type faces, for magazine and 
book work. 
“These additions to our 


existing extensive plant keep 
us weil to the front as the 
largest and best equipped 
printing house in the district. 


_ “All this modern equipment 
is at your service.” 
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advertising medium in 
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It happened 
in Gloucester! 


June 16, 1955 


We take everything in our stride—space ships and 
robots don’t worry us. In fact we make them. 

Whatever your requirements in Exhibition and Display 
we can meet them—we have over 35 years of 

experience in selling by Display. Our service is 
complete—from design to erection—anywhere. 

when it comes to screen-printing— 

in any quantity— 


Our quality is superb and prices competitive. 


PRIESTLEYS of Gloucester 


COMMERCIAL ROAD, GLOUCESTER. Tel. : 22281-4 - 9 BUCKINGHAM STREET, LONDON, W.C.2. Tel.: TRA 4277-8 
70 CAROLINE STREET, BIRMINGHAM, 3 - Telephone: CEN 1941 and at MANCHESTER and CARDIFF 


a. combined operation by... 


ARTIST PARTNERS LTD 
44a DOVER STREET LONDON W. 1. HYDE PARK 9941 (ten lines) 
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THE GRAPHIC ARTS 


<i weekly news survey 


CONDUCTED BY ROGER DARCY 


Print for pleasure—and gain 


first-hand 


New society for 
calligraphers 


{ new called the 

ng and Lettering Society for 
he Advancement of Calligraphy, 
founded in New York 
Brought into being at meetings at 
he Composing Room, a type set 


society, 


is peen 


ng house includes in men 
ership leading  calligraphers 
pographers, and graphic arts 
lesigners Acting president is 
Paul Standard 

An early project will be the 
stablishment of a permanent 
alligraphic library at the New 
York Public Library, to serve as 


ference collection of exan pies 
current work in the commer 

1! graphic arts brought up 

la periodically A series of ex 

tions and call 
graphy are also being planned 


to 


classes in 


Straw board 
showcard 


A hod of using lapping 
oards, devised by Albert 
B dvertising manager of 
! ome & Foster Ltd. has been 
’ ed in new showcard to 
blicise th firm's Chalet 
rnishing fabrics 
Tw corings on the board 
ible t to be bent into a 
ngle The production and 


it, incorporating a coloured 
ition and different copy on 
face of the triangle were the 


6 f F. John Roe Ltd 


Rotogravure in India 


At the end of 
eman & Co., 
Times of 


j , teal 
j i é 


ast vear Bennet! 
Ltd., proprietors 
India and the 
Weekly of India in 
German MAN high 
ogravure f in Bom 
wder to cope with the in- 
lemand f their publ 

ssucs of the 
¢ the high 
tion which has 


alled a 
seed press 
na im « 


ised 


WILL RANSOM 
Will Ransom, an American 
authority on printing design. has 
after an n of several! 
He Was ar auth ty 
vate pres 


died ess 
months 
the pr 
ng an 
Village 
Pr 


or 
ovement. phe 
early associate of the 
Press and the author of 
vate Presses and Their Books 


experience 


A book which should interest 
production men is Printing for 
Pleasure, just published by 
Phoenix House, Ltd., 38 William 
IV Street, London, W.C.2, at 
Ys. 6d Author is John Ryder 
who operates his own private 
press, which, he finds, helps his 
work as a publisher's production 
mal 

In no 
nanual 
printers 


book 

bedroom 
does not 
under 
printer by 
and bill- 


is the 
back 


author 


’ 


sense 
lor 
The 
readers 
g the commercial 
visiting 


want nis © Start 
cutt 
printing cards 
heads 
Chance to experiment 
Rath 
mal 
joyment 


the object of setting up 
f is for personal en- 
and for that of one’s 
friends nd also to experiment 
nd to get a practical angle on 
one’s job 

There is a foreword 
Francis Meynell, and Mr 
Ryder is at pains to give full 
details of small presses available 
both here and the United 
States, and of types and ancillary 
equipment 

He gives advice on the 
choice of type faces and the ele- 
ments of typographical design. It 
is a useful book not only for 
those who design printed matter 
but for those who buy print 


press 


Sir 


by 


m 


aisv) 


Production course 


The residential 
journalism on newspaper produc 


first course on 


tion to be held in Uganda has 
veen Opened at Makerere College 
Over 20 African and Asian news 


papermen attended 


649 
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German visitors to IPEX 
told of *bean-soup’ fog 


LARGE contingent of German visitors connected with the graphic 
arts, which are taken very seriously in their country, is expected 
in London for the International Printing Machinery Exhibition (IPEX) 
to be held at Olympia from Tuesday, July 5 to Saturday, July 16. 
German trade papers are publishing special issues dealing with the 


exhibition, and “Graphische Woch<« 


has not only published details 


of the exhibition and its backgrovod, but also a guide to London for 
the German visitors. 


IPEX is described as being th 
biggest ever in a long row o 
printing exhibitions, and as ar 
international forum of the print 
ing trade Visitors may be lex 

stray slightly if they think, in th 
words of Graphische Woche, thé 
Olympia is only a few minut 
iway from Piccadilly Circus! 

English readers may also 
puzzled by the Eng ish text ar 
the use such phrases as “a.s.« 
This is, no doubt, based on 
German contraction u.s.w. (4 

, fer) meaning and so or 

The background to Brit 
printing development is giv 
including such odd facts as tl 
Queen Victoria was a metal pla 
engraver and that the Prin 
Consort was a composit 
Whether they possessed uni 
cards is not mentioned 

Strange city 

London 1s described as 


strange metropolis.” 


told that it is not always gloomy 
by fog and rain 
There is sometimes fog w 

winter, it is truce, but it is not all 
the yellow ‘bean-soup,” and-——as 8 
is-—not more frequent than that 
of the plains of the Rhine 

While there is little excuse for 
the writer's confusion of vege 
tables, one can understand and 
pardon his error in thinking t 
the venerable bearded gent! 

m a “platform at Oo 
Corner” labelled “The New j 
Latter House of Isracl” is a J 

However th article is 
ciently enlightening mak 
German at home in London and 
t attract him to IPEX An 
alphabetical list of participant 


ssists him 


) f the mo easi recogni e 
" } ha i the Anown pape 
lt» ber gnise 4 noe Dp } jan 
w Packaging Exh tion and the Bil 
he wodu wi ¢ on show, includir 
” immed labe pe paste-t 
heads ner fa kind seais 


mention but a few. 


in this direction 


IPEX 


Readers a 


fands at at Uilympia nex 
+ firm John Dickinson & C Let 
titar ith the firm former stand 
i wide and uried selection 
nting paper writing per 
! thlined papers. letterh 
packing bags and wage bag 


f 


© i "er 
30-YEAR LINK 
wee la by a) 
WITH STRAND 
s % ‘“ s al ’ ‘ 
OFFICE ENDS 
20 the headquarter: 
Pershke Lid 
ing machine manufacturers 
their associates Price, Service 
Co., Ltd. (agents for many 
tinental machines) move tk 
Dover House, 170 Westminster 
Bridge Road, Lontion, S.E.1 
will end 31 years im 
House, in the Strand 
firm went there in 1924 
was merely to have a 
Central London selling office 
while the business was still 
entred in Balham. Later, as the 
yume of trade increased, they 
wk more room n Norfolk 
House by 1939 all their ad 
ministrative ind sales) depart 
there, together with 


On June 
of Frank fI print 
and 

A 
con 


wil 


Thus 
Norfolk 
When the 


the object 


until 
ments were 
showroom 
there has been a 
further general cxpansion§ of 
business and the firm had 
cached the stage where increased 

ymmodation became essential 


Since the war 


The new premises will house 
only the sales, accounts and 
general administration depart 
ment of the two companies 
Mechanical service mare parts 
ind machine installations wil 
continue to be controlled by the 
Balham works at 236 Balham 
High Road, $.W.17 and the engi 
neering division of Frank |t 
Pershke Ltd. remains at tour 
Road, London, E.3 


books 


Series on 


The National Book League are 
producing a series of booklets 
entitled The Book Recently 
published for the NBL by the 
Cambridge University Press are 
Paper for Book Production by 
John Overton, and Publishing 
from Manuscript to Bookshop by 
Philip Unwi 

Both authors are well qualified 
for their task, as Mr. Overton is 


production manager of Penguin 
Books and Mr. Unwin a director 
of George Allen and Unwin Ltd 

The next in the 
with typography and 
written by Hugh Williamson 
Headquarters of the National 
Book League are at 7 Albemarle 
Street, London, W.1. 


deals 
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scrics 


has 
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AD MEN SEE P. 


ALTuouGH 
studios scores 
wait ull 


pletely nove 


last Tt 


I have 
of times. I |} 
rsday for 


Seated on a camera 
moved forward and 


Design priz 
To G. A. Hammond, a sign de er 


employed by Fr 
the prize offer 
Contractors 
entry 
ign de- 
competi 
(om 
petitors had to 
lesign 4 
window dais- 
ay sign 
h could be 


winning 
im a 


tior 


win- 
ning entry in 
rporatedthe 
Association 
ife hands 
yrnb« i 
M Hamm 
tdgware, has be 


lepartme for ¢ 


4 Siens Ltd., goes 


ca ft e tf 


Ciricai 


the 


yma, 
“er 


x 


RO ge 
, tf, Gg hue 


a 


DS ‘ZOOM’ LENS 


dozen feet in the air 
couple of feet of a pretty girl 
coming down a fine stairway I 
found it easier to look at her than 
at the focusing mechanism that |! 
was supposed to be operating 


to within a 


This was just 
moment in a most 
oul wn In company will a 
imber of TV and adver 
uusing-film people from the agencies 
| made by coach to the Pearl & 
Dean (Productions) Ltd. studios at 
Southwell last Thursday as guest of 
Ernest Pearl. If 
tus invitation was to Ice 
agency people that the studios h 
all the resources and equipm 
needed to ensure quality. speed 
economy in production for cor 
mercial TV, it unquestionably 
ceeded ; 

Particularly 


enjoyable 
enjoyab! 


one 


good 


the purpose of 


convir 


interesting was th 
“zoom” lens, by which a 
high up at the top of a studio 
photographing a kitchen scene, was 
able to achieve a lightning tel 
Photo close-up of a pack. As seen 
On the film that was screened sub 
sequently, the impact was dramatic 
By means of this equipment the 
camera man was able to read a 
heading picked out at random from 
a@ Magazine on the set many yards 
away from him 


chap 


ROE TELEVISION 
LIMITED 


LONDON 


GB GROSVENOR STREET 


Teiepro ar 


ideally placed for 


NATIONAL Or REGIONAL 


programmes 


ROE TELEVISION LIMITED 


Threctors 


LONDOS @j 


GROsvenor 23 0 une 


GRAHAM ROE, DEREK J. ROE 


MANCHESTER 
@ ST ANN'S SQUARE. MANCHESTER 2 


Telephone BlAckiriars 9788 (4 lines) 


Byron Lioyd (extre: 
explains a back 


member 
m India 
Now ir nd d 
months’ busir r of Europe is 
Harish C. Jain ctor of National 
Advertising Ser 1.. of Bombay 
He will be ere for some 
inree weeks I me, to mect 
ufacturers porters inter- 
advert he vast Indian 
» be a member 
it the Inter- 
mference in 
e Claims—and 
is claim is 
backed up by 
he Indian 
Press Year 
Book+is the 
leading agency 
1 India to be 
entirely Indian 
financed and 
perated. 
A man of 
ide interests, 
{r. Jain is 
1180 Managing 
director of a 
film company, 
. Advertising 
Harish C. Jair Films of India 
Lid With concerns to 
occupy his e, Mr. Jain 
must indeed lan, and one 
hard for seeking 
a little pea for his off- 
duty mome r from it. He 
seeks out nm nities to take 
part in the of " id unofficial 
Organisatior intry 
In additior 
few business n 
to be a member this country’s 
Incorporated Sales M Magers’ Asso- 
Mr un is also a member 
Bombay Management Asso- 
the only o nisation of its 
kind in India, the founder president 
of the upcountry Newspaper Repre- 
sentatives’ Associat i member of 
the Indian Manuf rers Asso- 
ciation, the Advert g Luncheon 
Club, and the f r chairman of a 
consumer's Co-operative society which 
he helped to start some six years ago 
His agency is represented in this 
country by Chalcroft Ltd 


ring a tour 


could 


one of the 
king in India 


ciation 
of the 
ciation, 


IBP president 


New president of the Institute of 
British Photographers is John Bryson, 
head of Shell's photographic unit 
a youth he studied at the Glasgow 
ool of Art and v lajor awards 
und dra g In 1935 

ne GPO f 


some 


uc 


famous document 


studios last 


June 16, 1955 


right), director of production at Pearl & Dean Ltd 
tion shot to representatives of London agencies who 
ed the Southall 


week 


aspect of the home front a war 
whether it was the black-out, life 
in submarines or farming methods 


In 1946, Mr. Bryson joined Shell! 
and formed their photographic 
unit, and is now responsible for all 
photographs and news visuals pub 
lished by Shell in the press and on 


television 


He joined the council of the Institute 
of British Photographers in 1953 and 
in 1954 was elected vice-president 
He became chairman of the exhibition 
committee in February last year and 
was awarded the fellowship of the 
Institute in May 


He has collaborated with the 
publishing committee of the Federal 
British Institute in the publication of 
Photography in Industry which is 
shortly to be reprinted. 


A lover of roses and an expert in 
garden design, Mr. Bryson spends his 
week-ends im the garden of his 
Ascot home. 


Tractor tricks 


UNFORTUNATELY, | was not 
able to attend the Nationa! Trac 
tion Engine Rally at Appleford 
near Abingdon, last Saturday. This 
get-together of enthusiasts for the 
old engines must have been great 
fun—a meeting of steam-“Genc 
vieves” if you get me 


Chairman of the National Trac 
tion Engine Club is Alastair Dacre 
Lacy, managing director of Pub 
licity and Editorial Services Ltd 
His co-directors include his father 
E. Dacre Lacy (who is chairman of 
the Berks & Bucks club social com 
mittee), and Mrs. Beryl Courtney 
Embley, whose husband, Denis 
Courtney Embley (European pro 
motion manager of Time-Life) is 
a past-president of that club 


CONTACT 


WEEK'S WISECRACK 


~ 


“ He came in at 10.30 this 
morning —said he'd for- 
gotten the rail strike was 
over.” 
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The World’s Top Film Magazine 


1/3 MONTHLY 


NET SALES (ABC) 
1951-1954 (JULY-DECEMBER) 


1951 | 137,110 


1952 | 182,761 


1953 | 230,019 


1954 | 249,098 
£155 per page (from July) 


—ONLY 12/5d PER PAGE PER THOUSAND! 


A. H. McISAAC - ADVERTISEMENT DIRECTOR 
ARGUS PRESS LTD - 8/10 TEMPLE AVENUE - LONDON EC4-: FLE 3514 


*K * Saal * 


' June 16, 1955 651 Pee 
* HE * * 
: - PHOTOPLAY ix’ 
~~ SS~*?! 
; a * 
re 
” * : 
| re 
+s 
* a m7 
| ee |= 


ADVERTISER'S WEEKLY 


Publications News and Notes 


Colour ads up 


in ‘Illustrated’ 


For the first six no I 1955S, 
Miustrated carried | more 
colour advertising th rre 
sponding period of |% h-spite 


this Odhams Press Lid.. « has 
been impossible to accommod all 


say 


the demand for col 
= * * 

A Scottsh sal j for 
the Investors’ Chronic cing 
run this month. Dhss have 
been booked in the ral 
centres, direct mail shots to 
potential readers. tion folaecrs 
sent out throug! and 
display advertisen ked 
in the Scottish p 

* * * 

Municipal Journal | row 
(Friday) will includ f ist 
of new ft t Tt il 
con ol a 4 a 
pag i ken by 
tiser 

~ he * 

Ihe National Newsagent ied 
four laily | he 
New I My 

Black p is A k I 
f ' 4 ++ (; Zz pP 
n West Lan re 
/ f I Daily Mirror 
ga ' e 

r rT s 


This week's 
second issuc 
full colour 


Picturegoer is the 
this year to contain 
Eight colour pages are 
divided equally between editorial! 
and advertisements Advertisers 
taking colour spaces in this 
are Drene, Persil, Clarks Shoes 
Spangles 

* 


1SsSU 


ind 


* = 

The August issue of Design will 
contain a 16-page definitive survey 
of furnishing textiles in full colour 
Additional copies of this issu rt 
be sent to leading departmenta! 
stores distributing furnishing fabrics 

* * ” 

For the annual conference of 
the National Federation of Iron 
mongers the Hardware Trade Jour- 
mal published four issues of the 
Daily HTS, giving complete cover 
age of the cont every 24 
hours The conference was held 
this year at Llandudno, in North 
Wales. and some 40,000 copies of 
the daily were printed 60 miles away 
in Liverpool, at the works of 
Charles Birchall & Sons Lid 

* * * 

Publishing date of the first issue 
of Motoring News has been put 
back one week because of the rail 
day strike Instead of appearing 
this Saturday, it will be published 


“rence 


on Saturday, June 25 
* cd « 

ABC circulation for the Mid- 
Sussex Times for October 1954 to 
March 1955 is 13,328, an increase 
of 275 over the corresponding six 
months of 1953-54 and an increas 
of 258 over April to September 
1954 


KF. & C. can print it for you 


quickly and well, by letterpress 


and offset lithography... 


with all our Plant we plan for 


you, with atl our Staff we serve. 


FOSH & CROSS LTD 


for booklets, folders, maps, posters, painting books, 


broadsheets, 


showcards, 


catalogues, periodicals, 


also BLOCKMAKERS, BINDERS, EMBOSSERS, MOUNTERS 


80-92 MANSELL STREET, LONDON, E.1 


Telephone ROYAL [731 (10 lines) Telegrams ‘Printrade’ London 


f 


The fror first issue of 
the new urnal, ithe 
Agricultural Review o be pub 
ished in , with = the 
Farmers W lt will appear 
-P jay) 
* * 
In John Bul) k an article 
features (th cn aims to 
1S h 1andwriting 
by encouragi! to write im 
the Italic s 
* . * 
b onve modernisa- 
ion I } nto contem 
porary i by the July 


issue of Ideal Hor sale Friday 


Jun 4 Pt ind plans 
show OV . of ancient 
dwelling J dings have been 

irnec ne s 

* - 

Ir xt w We nan begins a 
three-week it) uurse from 
Hek Temple 

. « + 

A 6-page su nt to he 
published on J 'y Draper's 
Record wii! of clothing 
manufacturers co-operating 
with M-G-M i: ising the film 

Brigadoor lement will 
ilso  announc s of a £35 
prize wind ntest, open 


‘ window ~< 
ill fashior 
country 


buyers of 
sughout the 


Wool contest 


Stores & Shops sponsoring a 


display c [ yn 1 support of 
the Wool I stiva! Cash 

t s will " i for the bes 
displays Th will be L. I 
Sunton. dire pper. Stinton, 
Woolley Lid W. Plowman 

j tS ps 

* * * 

Commencing his month's 
issue. the Bradst British Rail- 
way Official Guide and Hotel 
Directory and h Manchester 
ABC Railway Guide sre to be in 
creased in siz ‘ n. by 6 in 
The advertisemer remain the 
San 

» * * 

In the July issu Vanity Fair 
ther will hb cial Helena 
Rubinstein lipstick fer of the new 
Torero Pink liz k It wi be 
sold at 3s. There will be a national 
nd provincial press campaign for 
he off say National Magazine 
Co I td 

” » * 


Margaret Rowe winner of the 
Dance News photoera; 


the “Muss England subse 
quently won the <« st outright 
gaining a free trip to Europe and 


later to Hollywood 


June 16, 1955 
We Hear 
From Friday, July 1, printed 


advertising material will be exempt 
from import duties into this country 
if the material is packed in packets 
not exceeding 24 lbs in weight, the 
Board of Trade has announced. 
Previous regulations exempted ad- 
vertising material from duty if it 
was in parcels weighing less than 
eight ozs. 
* * * 

Promotional cvents organised by 
the Soho Association Ltd.. for Soho 
Week next month include a window 
display competition. Judge will be 


A. W Plowman, editor of Stores 
& Shops 
* * + 

From last Monday the Birming 
ham Evening Despatch is publish 
ing the name of a different resident 
in its classified advertisement column 
every night The resident named 
can call at the Despatch office 
within a week, and collect a frec 
voucher for two seats at a Birming- 
ham theatre 


TV know-how 


Longleys & Hoffman Lid. have 
produced a booklet to give clients 
a digest of the commercial tele 
vision Situation so far 

* * * 

The June issue of Technical Jour 

nal of the Brush Group contains 


for the first time summaries in 
French and Spanish of the principa! 
articles The summaries have been 
included in every copy of the 
Journal sent overseas 
* * * 

Alan Betts Lid. have moved to 
larger offices at 19 Clarges Stree 
W.! 


* * * 

Ward Lock & Co. Ltd 
accept advertisements in 
their books. The first two titles are 
The Way to Beauty and Electronics 
both of which will be published in 


are lo 
certain otf 


October of this year at Ss. and 25s 
respectively 
. . * 

V olksgaczet n Antwerp ha 
published its circulation figures 
for the first tim A net circulation 
of 105,430, gross printing 113,233 


is claumed 


Journal flies 


Aircraft were specially chartered 
by Farmers Weekly to make sure 
that copies of the paper reached 
readers in the North Country 


Scotland and Ireland as quickly as 
possible during the rail strike 
* * * 
Woolwich Borough Council 
turned down an offer to provide 
free bus shelters im return for adver- 
ising rights on them 


has 


* * * 
cation of the Concise Enc) 
lia of Antiques, Volume Two 
been postponed until Wednes- 
June 29 

* * * 
G. 8. Royds 


after 


Lid. won by six runs 
‘ se finish to their cricket 
match w John Boldings. In reply 
to the Royds total of 46, Boldings 
reach 40 for § wickets and lost their 
remaining five wickets at the same 
total 
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ADVERTISER'S WEEKIY 


THE NET SALE 
OF 


THE OBSERVER 


has NOT dropped as a result of the 


Newspaper strike. The average for the 


period July-December 1954 was 


5435543 


and the following are the figures for 


this year— 

No. of issues 
JANUARY 548,415 5 
FEBRUARY 562,716 4 


MARCH £68,921 3 


APRIL 569,486 I 
MAY 57 1,706 5 


The Observer Ltd. 22 Tudor Street, E.C.4 
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Record boost for 
Double © raincoat 


peons 


stock and = extensiv 
materia A broadsheet 
detail of the hen has 
mailed to the trace Agems 
Dudley Turner & Vincent Ltd. 


New colour shampoo 


trade launching 


two 
rdress 
part ot 
i new 

pro- 
» four 


1 moment th iriv 1S 

entirely to the trad but 

onsumer driv may be 

the futu Another 

mductory launch 1s 

th nailing of a newspaper-style 

di t i hot to 18,000 ladics 

hairdre Agents are Nevin D. 
Hirst Advertising Ltd. 


Birds launch new drink with 
cinema and press test drive 


South-west England is ONCE ag 
to be used as the area fo he 
launching of a new product and 
marketing development by Alfred 
Bird & Sons Ltd. Full-pages and 
other large, spaces in an extensive 
list of papers are being used, im a 
campaign starting this week, | 
launch Birds Nectar, a comple 
drink in four fruit flavours 

area was recently used by 

launch their Instant Cus 

(AVerRTISER'S WEEKLY, May 
As in the Instant Custard cam 

Birds are using a one-minut 
colour filmlet and extensive trans- 
port advertising as part of the 
Nectar introductory campaign 

Advertisements will feature 
small boy with red hair, who is to 


»} 
tely 


paign 


Biggest drive for 
Knight's Castile 


The largest boost f< 
Knight's Castile b 
launched in the near future Trade 
press advertisements state that posi 
tions and sizes “will provide the 
greatest impact possic Papers 
being used for the boost include 
national dailies and Sunday 
London evenings provincials 
general interest and womer z 
zines and the trad YT Ag 
are London Press Aa woelll Ltd. 


ever 
soap is to 


IN T.V. 


BERKELEY 


are the Trade 


The words “ Televisual ” 
Marks 


For full information about 


TELEVISUALS 


(Trade Mark) 


THE NEW TECHNIQUE 
ADVERTISING 
FOR THE 
SMALLER ADVERTISER 


Send today for your copy of 


THE TELEVISUALS PLAN 


(Copyright ) 


to 


TELEVISUALS LTD. 
ST., LONDON, W.1 
(Mayfair 2712) 


and “ Televisuals ~ 


of Televisuals Ltd 


be seen in the filmiet, and 
will also stress tl! large glasses 
or two jar ‘ “ ar can be 
obtained fron packet It is 
probable that a r campaign 
will follow lat Display material 
is availabl Agents are 


Young & Relicom Ltd. 
National coverage 
for new juices 


Daily Express 
her national 
izines and 
ed o intro 
latural 


vertuse- 
ttles for 


flavours, 
i pineapple 


ire Foote, Cone & Belding 


JUNE 16, 1955 


Bensons handle 
Playtex here 


One of America’s largest adver- 
tisers, the International Latex Cor- 
poration USA, have appointed S. H. 
Benson Ltd. to handle advertising 
in the UK for their Playtex division 

corporation have for several 
been the largest single adver- 
n the finished soft goods field 
nerica. When Playtex Ltd. was 
lished in Canada, mass adver- 
was used, and it is expected 
the same type of advertising 
be employed in the UK 

Other promotional activities in- 

] coumter displays on a large 
packaging for impulse pur- 
and heavy direct mail to 


st product to be launched here 
will he the Playtex Living Girdle. 


First consumer ads 


Jong nea Chemical Industries Ltd 

i unching the first consumer 

aves using campaign for their pro 

tein fibre, Ardil Advertising will 

Start in August and advertisements 

showing the advantages of choosing 
clothes with Ardil will appear i 
of newspapers 

dil agents 


Ar 
c lifford "Martin Ltd. 


CURRENT ADVERTISING AT A GLANCE 


Accounts 


THE INTERNATIONAL 
CORPORATION 
TEX DIVISION 

Ltd 
ARTHL R ROBSON & CO. LTD. 
pping nd igents, for 
Rainb pp ne 
PETER NIMMO & 


LATEX 
USA PLAY- 
S. H. Ben 


rs Lid 
SON, LTD. 
for J. G 


NOBLE INTERNATIONAL EX. 
PORTS LID ‘R account for 
John Hurd & ( 


Campaigns 

THE BRITISH HYDROLOGICAL 

CORPORATION ng trade and 

catering f s t aunch tablet 

form Ct Adver 
tising Lt 

MONIL COLOUR SHAMPOO, 

ssir ade press and 

roductory cam 

LD. Hirst Adver 


ATA 


ALFRED BIRDS & SONS LTD. 
using full-pages and large spaces 
films and 
ng for Nectar 
drink introductory campaign 
(Young & Rubicam Ltd.) 
CADBURYS BROS., LTD., using 
full-pages and ge spaces in 
national dailies our spaces in 
John Bul sstrated, Picture 
Post an veryl s, for Snap 
open Cadbury Slides (London 
Press Exchange Lt 
LOCKWOODS 


mn provincial press 


transport adv 


‘I ITAMIN Cc 
NATURAL JULICE HEALTH 
DRINKS, using half-page in the 
Da ) Express j 
oth T nat ona 
—— , ry" trade 
EAST — ANDS GAS BOARD, 
ensive t of provincial 
oa posters f Cool food 
(A N. Ho ide n & Co 


ising 
. r 
paper 


campaign 


Ltd.) 

WEATHERLUX (MANCHESTER) 
LTD. using large spaces in 
Daily Express, Daily Mail, Daily 


Mirror News Chronicle and 
Daily Herald, full<olour spaces 
in J/ilustrated and Picture Post, 
and posters. (Dudley Turner & 
Vincent Ltd.) 

IMPERIAL CHEMICAL INDUS. 
TRIES LTD. using national 
dailies and Sundays, provincial 
papers, women’s and home maga 
zines, Punch, Men Only and trade 
press - Ardil fibre. (Clifford 
Martin Ltd.) 

KNIGHT'S CASTILE SOAP, using 
national dailies and Sundays 
I ondon evenings, provincial 
press general interest and 
women’s magazines and trade 
press. (London Press Exchange.) 

BOOTS CHEMISTS LTD.. using 
national press, provincials, and 
colour pages in women’s maga- 
zines for retail Christmas trade 
campaign (Everetts Advertising 


Ltd.) 

GALE, LISTER & CO. LTD. 
using national press and cinema 
advertising for pre-Christmas 
campaign for Maldano’s Damson 
Cream Wine Aperitif. (Everetts 
Advertising Ltd.) 

FERRANTI LTD., using national 
ind provincial press and posters 
for Radio and TV autumn cam 
paign. Ferranti fires and heaters 
using home magazines and trad 

ess. (Everetts Advertising L td.) 

BIL. STON FOUNDRIES LTD. 
using large spaces in national 
dailies, colour spaces in maga 
zines and large spaces in trade 
press for the Bilston Knight fire 
and Bilston baths (Everetts 
Advertising Ltd.) 

MARCHON PRODUCTS LTD. 
using selected nationals, provin 
cials and financial press. (Scott 
Turner & Associates Ltd.) 

RU MONTE CONTINENTALS, 

sing leading fashion magazines, 
London evenings, Daily Mail and 
Woman's Sunday Mirror. ( Scott- 
Turner & Associates Ltd.) 

M. & S. MARTIN LTD. using 
national and provincial press, and 
magazines for autumn campaign 
(Scott-Turner & Associates Lid.) 
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3 trating the Weath « Double Q 
rae raincoat are booked ippear in us 
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Peace 


Peace 5 
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Would you like to move into a 


$1,600,000,000 24 /k¢/ in 


” ME. 2 
\ ANADAS Youcan... through the 7 Southa Jewspapers. Last year more 
4 
than one thousand, six-hundred million dollars in retail sales were 


' 
recorded in the communities served by thes Ci ners Papers 


which reached and affected more t 1 500,000 readers every day 
influencing them as no other 
THE WINNIPEG TRIBUNE, a 
part of the vast, nearly two thous: 
THE OTTAWA CITIZEN covered by the Southam Newspaper rcu 1 1s steadily 


THE HAMILTON SPECTATOR increasing and it is read in more ¢ 41% of ' peg homes 


THE WINNIPEG TRIBUNE But, to make a really strong move into the bigger market, you need 


ne 
~wspape 
THE EDMONTON JOURNAL all 7 Southam Newspapers. 


THE MEDECINE HAT NEWS For particulars, please write our UK. representative 


F. A. SMYTH, 34-40 LUDGATE HILL, LONDON, E.C. 4 TELEPHONE: c1Ty 27 
THE CALGARY HERALD 3 , LL, DON, B.C. 4 I 784 


He will be pleased to send you free brochures of definite value whether you sell now in Canada, 
or contemplate doing so. 


*: SOUTHAM NEWSPAPERS 


THE VANCOUVER PROVINCE 
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ADVERTISER'S WEFKLY 


The signals 


are now 


al GREEN | 


for Direct Mail 


Full service is in 

operation and all schemes 
can be dealt with promptly 
and efficiently. 


Write for our Booklet 


Wonderful News~™ 


and for any information 


on any curect mail problem. 


ISSUED BY 


UNIVERSAL DIRECT MAIL SERVICES, LTD. 


"DOA T av 


R sRAY'S INN RL 


TERminus 5281 


The July issue of “Esquire” 
introduces a new fashion 
feature to be called 
“ Esquire’s” Fashion Show- 
case. 

This feature, says “Esquire,” 
marks the beginning of a 
long - range programme of 
combining editorial features 
with follow-through promo- 
tion to point of sale. Further 
details of the scheme are 
expected to be announced in 
the autumn 


‘Esquire’ launch ad tie-up feature 


Richard D. Kravitz, pub- 
lisher of the British edition of 
“Esquire,” says that the 
fashion service feature has 
been introduced “after the 
overwhelming response and 
co-operation of manufac- 
turers. 

“Consumer demand for this 
type of editorial and advertis- 
ing support is a healthy sign 
for the men’s wear industry in 
this country.” says Mr. 
Kravitz. 


Shareholders see 


oil groups films 


Over 5.50) cholders of the 
Royal Dut ¢ group saw 
this week tv he latest films 
made b up Special 
showings w inged for the 

lay to Thurs 
ire Theatre, 


cted for the 
The Oilmen,” 
international! 
jl-wide activ) 
panies in the 
f the many 
the heavy 
ed to in the 
he group say 
out the role 
lustry in life 


was “Proud 

w the Shel! 

the world 

around one 

¢ “Liparus, 

and her crew ‘Liparus” was 
the ship w st winter went 
to the rescu he crew of a 
cargo ship s n heavy seas 
hannel The 

1 motor-boat 

survivors, Oul 

24, from the 

a waterlogged 


50th birthday of 
‘Motor Transport 


lliffe’s f Transport has 
reached its SOth birthday, which 
it commemorated with a Golden 
Jubilee supplement last week 

Printed on art paper (174 in 
by 11} in.) and decorated with 
an Emmett dr ng of antique 
forms of road transport, in a 
golden frame, the 36-page supple 
ment is strongly supported by 
advertisements, any in colour 
and some of which depict the 
historical development of their 
products over the past half- 
century or more 

John I. Thorneycroft & Co.. 
Lid., a founder advertiser, repro- 
duce the advertisement _ that 
appeared on the front cover of 
what was, in all but name, the 
first issue of Motor Transport. it 
appeared on February 18, 1905. 


F. J. Camm (back to camera) hand 

over the lid silver trophy he made 

ind designed to James Gordor 
chairman of the Circle 


Newnes trophy 
for publicity 


George Newnes Ltd. have pre 
sented to the Publishers’ Pub 
licity Circle a trophy to be 
swarded each year for an out 
standing achievement in book 
publishers’ publicity 

The trophy, presented on the 
initiative of Clark Ramsa\ 
Newnes book sales and public ty 
manager and chairman of the 
Circle from 1953-54, was handed 
to the present chairman, James 
Gordon, last week by ft J 
Camm, the designer and make 

The trophy is a solid silver 
circle on which a book with open 
ng pages is imposed. Names of 
the annual winners will be 
engraved on the pages 


PAMA visit 


The president of the Press Ad 
vertisement Managers’ Associa 
tion, Arthur Preston, of the 
Belfast Telegraph, and some 25 
members of the Association re 
presenting the major provincial 
and Scottish newspapers, visited 
the Horlicks factory last week 
Pat Campbell and Clifford Harri- 
son, both directors of Horlicks, 
were hosts to the party 


‘Tractor Trade Compendium’ 


t published, contains total of over 7 


¢ addresses of Tractor Dealers and 
Contractors, Overseas 


nformation 
Strongly bound, 336 pages. ¢<! post free 
from publisher, W. J. RAND, 8 Monkfrith 
Way, Southgate, London, N.14 
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The Press-a-Lite guide 


s 
Shoppers’ route 
. . 
is lit up 

A new device which can be 
used in point-of-sale advertising 
and as a directional guide in 
large stores has been invented by 
Ralph Morris, publicity manager 
of a chemical engineering com- 
pany and director of Harpers 
Publicity Ltd. 

The device is called the Press- 
a-Lite store guide. It is operated 
by customers who by pressing a 
button can light up an illumin- 
ated route to the part of the store 
required, and at the same time 
illuminate an advertisement 
panel. 

The proposed charge for ad- 
vertisements is five guineas per 
panel per annum. Provisional 
patents have been taken out for 
Great Britain, USA and Canada 
by the inventor. 


Leather contest in 
‘House & Garden 


Five leading American interior 
decorators and Miss Martha 
Shaeffer, of the Upholstery 


Leather Group, were the chief 
guests at a luncheon at Browns 
Hotel, given by the directors of 


House & Garden and the Leather 
Institute to celebrate the launch- 
ing of an upholstery leather com- 
petition in House & Garden. The 
chairman of the Dressed Hide 


Leather Committee, A. D. Pater- 
son, presided ; 
R. A. F. Williams, advertising 


director of the Condé Nast Pub- 
lications Ltd., stressed the part 
House & Garden, both in 
America and in this country, 
played in stimulating interest in 
contemporary design. 


PRO for Killarney 


Ireland's famous beauty spot, 
Killarney, is to have a PRO. This 
decision has been made by the 
Killarney Tourist Development 
Company Ltd., which proposes to 
make the appointment a double 
one, that of secretary-PRO. 
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NEWS FROM FRANCE 


100-mile range for new 
TV station in October 


By Our Paris Correspondent 


October, 1955, is the scheduled 
date for the opening of Europe 
No. 1 TV, the commercial tele- 
vision transmitter now in pre- 
paration on the Felsberg plateau 
near Saarelouis, in the Saar Terri- 
tory. 

This station, which will have 
an effective range of between 100 
and 120 miles, will put out pro- 
grammes in the French language, 
using the standard French 819- 
line system. All programmes will 
be recorded in the Paris studios 


of the company known as 
Numéro 1, which also operates 
Télé-Saar (commercial pro- 
grammes in German), Télé- 


Monte Carlo and Europe No. | 
Radio, the 400 kW long-wave 
commercial transmitter also 
located in the Saar, which is to 
come into service in August this 
year 

Rates for Europe No. 1 TV 
will range from £45 for a one- 


minute announcement in a 10- 
minute programme during off- 
peak hours to £125 for a two- 


minute plug in a half-hour pro- 
gramme between 8 and 10 p.m. 
Advertising films may be shown 
at about 9s. a foot (minimum 
length 82 ft.) between 8 and 10 


p.m., and 5s. a foot at other 
times. 

Series discounts will be 
allowed. 


Much of the area to be covered 
by Europe No. 1 TV already re- 
ceives television programmes 
from France, Belgium and Ger- 
many, as well as from the 
recently - opened Télé - Luxem- 
bourg, which also sends out com- 
mercial programmes. The Nu- 
méro | Company considers that 
the variety of programmes avail- 
able to viewers in this region will 
stimulate sales of TV receivers, 
to the advantage of all concerned. 

* 7 7 


Two new monthlies have been 
announced. They are: “Science 
Beauté-Médecine,” published by 
Editions Francaises de Presse et 
de Publicité; claimed circulation 


25,000, rates 70,000 frs. a page. 
40,000 frs. a half-page; and “La 
France Automobile,” published 


by Marcel Triquet-Robert; a pro- 
fessional magazine for the auto- 
mobile trade. Rates: 65,000 frs. 
a page, 35,000 frs. a half-page 

* * * 


“Le Monde” is the only French 
paper that publishes its yearly 
balance-sheet. Net profit of the 
paper for the financial year 1954 
is given as 880.810 francs 
(roughly £880) after a share-out 
of three million francs among the 
employees Total receipts for 
the year were 934,315,566 francs, 
including 385,495,065 frs. from 
adyertising, 142,925,832 frs. from 


subscriptions and 342,149,806 frs 
from single copy sales. Expenses 
totalled 914,577,445 frs. 

* * 

Early July is the date scheduled 
for publication of this year’s edi 
tion of the United States Lines 
Paris Review, the luxury maga- 
zine put our annually by Paris 
publisher Marcel Coudeyre fo 
US Lines 

In addition to a number o! 
articles of a general nature, muc 
of the 1955 edition will be de 
voted to the subject of humou: 
with examples of humorot 
literature and art from man 
countries and _ periods. Th 
editorial side is being supervise: 
by Georges A. Mathieu, Euro 
pean publicity manager of US 
Lines 

The US Lines Paris Review is 
distributed on board the com 
pany’s transatlantic liners, and 
will not be on general sale 
Launched two years ago, the firs! 
two issues were a _ tremendous 
success and many extra copies 
had to be printed to meet requests 
from all over the world for the 
magazine, which carries some 35 
pages of advertising. 


Pies 


Discoveries made by the twelfth century alchem- 
But it is the 
modern chemist who has given the alkahest to the 
graphic arts. Kodatrace — the perfect trans- 
parency — solves all the problems of accurate 


ist led the way to chemical science 


tracing and permanent recording 


Constant experiment and test maintain the qual- 
ities of Kodatrace to ensure that with this modern 
transparency you can always do a good job better. 


ADVERTISER'S WEEKLY 


| 4 Laide’ 
LUXURY DOG BISCUITS 


WHOLEMEAL. MILK 
MALT & MEAT 


\we.colly suvtahte tor wed 


pe omy 


This display 
duced for 
mans ac Sy 


one has been pro- 
. Lowe & Son Ltd. 
of dog foods, b» 
Display Craft Ltd The unit, 
printed in red, cream and blue, ts 
in the same colour as the packs, and, 
it is claimed, takes up the minimum 
amount of space on the retailer's 
counter 


Scots plan shows 


The Scottish Council (Devel 
ypment and Industry) has ap- 
pointed a committee of 10 to 
turn to “maximum account the 
impetus given to Scottish trade 
and commerce by the Scottish 
Industries Exhibition.” Chair- 
man is Sir Robert Maclean 
Policy of the council will be to 
have exhibitions at reasonably 
spaced intervals, and to help 
with exports, home sales, and 


plant investment by English and 
North American companies 


Kodatrace — 


THE MODERN TRANSPARENCY 


Send for test sample g 
Kodatrace and alsoD.S. 
Drafting Card—the di- 


Sele distributers 


a a stable, dual 
ace drawing ma- 
tenal, 


H. C. STERN, CRAVEN HOUSE, 121 KINGSWAY, LONDON, W.C.2 


TELEPHONE, HOL. e086 
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ADVERTISER'S WEEKLY 


4-page Reed ad 
in ‘The Times’ 


For Tuesday, July 5, the day 
after the company's annual 
general meeting, Albert Reed 
& Co. Ltd., have booked a 
special advertisement supple- 
ment of four pages in “The 
Times.” It will deal with the 
group's activities, past develop- 
ments and announce future 
plans. 

The board have recomended 
a payment of a final dividend 
of 124 per cent less income tax 
on the ordinary and “A” ordi- 
nary share capital for the year 
ending March 31, 1955. 


CinemaScope 
film for 
Scotland 


The Scottish Council's Films 
of Scotland Committee, in a 
drive to “sell” Scotland by films, 
are to produce an independent 
CinemaScope colour film “From 
John o'Groats to Dumfries.” 
which Harold Bain, American 
travel film expert, will make for 
American and world screening. 

rhe British Transport Commis- 
sion is making a colour film 
on the Burns country, and two 
local authorities have approached 
the Films of Scotland Commit- 
tee for films made on their areas. 

Other productions will cover 
the Scottish Youth Hostels Ass>- 
ciation and the Scottish Country 
Dance Association ; and a major 
American company is also plan- 
ning a film on Scottish angling. 
H. Forsyth Hardy is director of 
the Committee. 


Promotion folder 
with the facts 


What is claimed to be « new 


type of promotion is by the 
Fullerton Publishing Co., Ltd., of 
Toronto. This is a Laun and 
Dry Cleaning correspondence 
folder. 

Included is a rate card and a 
letter from Vivian Tate, the 
advertisement manager, stating: 
“ From time to time you will re- 
ceive factual materia! about 
important events in the industry, 
and plans for special feature 
stories in forthcoming issucs. 

“We hope you will place this 
folder in your files for ready 
reference when information is 
desired on Laundry and Dry 
Cleaning, and the industry in 
general,” . 

The front of the folder an- 
nounces the subjects of the forth- 
coming issues of the journal for 
the whole year, and the back 
gives circulation and _ other 
information. 


COTTON BOARD 
TO EXTEND 
EXPORT DRIVE 


With the aid of large scale press 

advertising, the Cotton Board 
is to continue the “Always 
Buy British Cottons” campaign 
in Australia—the British cotton 
industry's most important over- 
seas market. 

This year’s operation will also 
include promotions in the Tas- 
manian and New Zealand 
markets 

The Cotton Board has ar- 
ranged an advertising campaign 
to include the country press, 
giving an 87 per cent coverage of 
the country. 

With the very 
operation of the Australian 
wholesale trade, the campaign 
will be spread to stores and shops 
throughout Australia on a state- 
wide basis. In addition to 127 
key stores in metropolitan areas, 
an estimated minimum of 1,500 
shops apd stores throughout the 
Commonwealth will join in the 
drive this year. 

British Cotton Weeks will be 
held in all five states of Australia 
and in Tasmania during August, 
September and October. Stores 
and shops will devote window 
and departmental displays to 
British cottons, and they will also 
advertise and publicise the 
general theme “Always Buy 
British Cottons.” 


active co- 


£2,000 on press ads 


Bridlington is to spend more 
than £2,000 on press advertising 
next year. 


This illuminated tower of animated 
cartoons is featured in the British 
Thomson-Houston Co. Ltd. display 
at the Royal Tournament, Earis 
Court. Both the cartoons and an ad 
on the back er of the Tourna- 
ment program? show service 
men or women polishing, and in 
each case the m is the same— 
‘But Mazda iamps stay brighter 
longer. The wer is lighted by 
coloured tur n and fluorescent 
lamps topped four 75-watt 
reflector spotilamps mounted inside 
ornamental Installation 
was by Wir w Arts Lid 


Currys use TV 

Currys Ltd. radio and cvcle 
stores, are to use commercial TV 
from the start. They have booked 
peak hour spots vith the London 
station from Semember. King- 
ham Advertising Agency 1s 
responsible fo hooking and 
production 
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ITA ‘welcomed’ 
—by BBC 


Some quarters of the BBC are 
welcoming the advent of ITA 
transmissions and the competi- 
tion that will result, BBC com- 
mentator Raymond Baxter told 
a luncheon meeting of the British 
Sales Promotion Association on 
Tuesday. 

“The promise of commercial 
TV has made the Corporation 
‘pull its socks up’ in a big way 
they are embarking upon things 
that a year ago would have been 
inconceivable,” he said. 

The commercial transmissions 
would provide a yardstick by 
which the BBC could measure 
their own programmes. 


Schoolboys hear 


club speaker 


As part of the Advertising 
Association’s public relations 
campaign for advertising, John 
Newcomb, a vice-president of the 
Publicity Club of Newcastle- 
upon-Tyne, spoke on advertising 
to the senior boys of the Royal 
Grammar School, Newcastle, 
following a request from the 
headmaster to the AA. 

Mr. Newcomb told the boys : 
“Advertising helps selling to 
secure consumers, keeps produc- 
tion going, and thus makes 
employment and earnings con- 
sistent and continuous, returning 
the multiplied earnings to the 
market.” 


LEGAL AND GAZETTE 


‘Agency's assets were £34 in cash’ 


Creditors of International Adver- 
tising Ltd., of 6 Broad Street Place, 
London, EC2, advertising agents, 
who met recently at Inveresk House, 
Strand, WC, were told by G. M. 
Haddon, senior assistant official 
receiver, that he understood the 
liabilities amounted to £3,600, of 
which £2,530 was due to the Inland 
Revenue. 

The only known asset, apart from 
an alleged claim against a cinema- 
owning group, was £34 cash. 

The company was formed in July, 
1946, with a nominal Capital of £2,500 
of which £500 had been issued The 
resent directors were David Hart and 

ichael Stern 

The company was dormant until 
November, 1948, when it secured «a 
contract to supply monthly programmes 
for a cinema owning group There 
were 209 cinemas involved in the agree 
ment, and the programmes produced 
varied between four and 12 sheets ir 
size, and were sold for id. cach, whi 
moncy was given to. charity The 
revenue varied from £10 a week for 
12-page programme to {5 a week on a 
four-page programme 

The directors had said that about 
January, 1951, they were informed that 
the contract would not be renewed It 
came as a great surprise to them as 
they had previously been told that the 
contract would go on for three years 
at least 

In December, 1951, all the com 
pany'’s staff were dismissed. and in 
the following summer trading ceased 
The directors had said the company had 
a good claim against the cinema pro 
prictors for breach of contract, but had 
not been able to proceed with the action 


through lack 
were able 
the comp 

A res r : passed for the 
appoint f B. Clifford, of 
4, Bucklerstury London, EC4 as 
liquidator 


As soon as they 
tended to finance 


T . 

New companies 
Television Film Studios Led., 115 

2 Nominal capital 
¢ J). S. McCartney 

H. Densham and D. Welsh 

Vema Press, Ltd., 19 Rathbone St., 
Wi. To carr business of publishers 
@od general printer Nominal capital 
£500. Directors : E. Nicolaides, Nadetda 
Nicolaides and H T. M. Montwid 

News Publications Ltd., Frith House, 
Church St., Crovdon, Surrey. To carry 
on business of newspaper, magazine and 
periodical proprietors. Nominal capital 
£100. Directors: J. A. Smith, N. J 
Lindley, M. G. H. Starling and Johanna 
T. Childs 

(The above-mentioned particulars of 
new compasies recently registered are 
taken from the Daily Register compiled 
by Jordan and Sons Lid... Company 
Registration Agents, 116 Chancery Lane, 
Leados, WC.) 


Changes of address 


Biro Swan Lid. (advertising dept 
Organisation and accounts 
178-202 Great P 4 Str 

Commercial Newspapers Lid. ( 
offices Kemp's House, 2 
Inn Road. WCl 

“The Solicitors’ Journal” and “Rating 
& Income Tax" to 2! Red Lion Street, 
Holbora, WCl, from May 25 


sales 


WILLS 
Cuartes Eranest THOMSON, 
of Lewisham, S.E., distribution manager 
of Publicity Films Ltd., an associate 
company of the Film Producers’ Guild 
Ltd., left £3,222 2s Sd gross 
£3,185 18s. net value. (Duty paid £30.) 

Beatie Amos Cooper, of Ealing 
London, W.5, editor of the Draper's 
Record for 20 years, left £15,394 17s. 6d 
gross, £15,175 13s. 4d. net value (Duty 
paid £1,173.) 

Joun Parkinson Bianp, of Ealing 

, a former printer and publisher ol 
The Times, left £8,672 12s. 6d. gross, 
£8,475 net value. (Duty paid £509.) 

Witttam James Garnuam, of Wands- 
worth Common, S.W., late director of 
circulation for the Argus Press publica 
tions, and member of the board of the 
Ulustrated Publications Co., Ltd., left 
£4,665 10s. 1ld. gross, £4,510 3s. 10d 
oct value. (Duty paid £86.) 

Wittiam Mam Eopett, of Newcastle- 
on-Tyne, chairman of the National 
Newsagent Ltd, left £9,354 14s. 2d 
gross, £9,184 9s. 6d. net value (Duty 
paid £368.) 

Jousn Wuis Dune, 

Horsley, Surrey, a director 

Daily Herald, Odhams Press 
Odhams (Watford) Ltd. and Willbank 
Publications Ltd., left £13,165 18s. 5d 
gross, £11,116 Is. 4d. met value. (Duty 
paid £338.) 

Harry Bark Hartiey, Peterborough. 
Northants., late chairman of the Peter- 
horough Advertiser Co., Ltd., and a 
director of the East Midland Allied 

, left £73,491 2s. 9d. gross, £71,355 

net value. (Duty paid £28,246.) 

Wutum Wuepor, of 

ly Cross, Norfolk, former 

director and advertising manager of the 

Norvic Shoe Co Ltd., left 
£9,234 18s. 3d. gross, £6,647 2s. 

value. (Duty paid £185.) 
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@ Continued from page 611 


Help for small 


TV advertisers 


necessarily the cost of these short 
advertisements, they will be sold, 
as ip the case of the longer adver- 
tisements, directly by the contrac- 
tors “rather than through any 
specialist selling organisation.” 
Further details, on the arrange- 
ments for showing of these short 
spots, have yet to be completed. 


Gammans on ad 
restrictions 


Advertisements on commercial 
television must not exceed six 
minutes to the hour, and must 
not be split into more than six 


periods to the hour, David 
Gammans, Assistant Postmaster- 
General, told the Commons on 
Tuesday 


In both cases, however, he said. 
they could be averaged out over 
the total broadcasting time that 
day, excluding advertising maga- 
zines, advertising features, test 
transmissions and programmes 
from which ads were banned. 

In addition, the interval be- 
tween advertisement periods must 
never be less than three minutes 

There had been no disagree- 
ment between the Independent 
Television Authority and the 
Postmaster-General over these 
rules, he told F. A. Burden 
(Gillingham). 


Intervals required 


In televising royal occasions it 
had been agreed there should be 
an interval of at least two 
minutes between the last adver 
tising period and the start of any 


such programme, and a similar 
interval at the end. 

Any broadcast before and 
after a royal event must be of a 
tone and style suitable to the 
occasion. 

Earlier Mr. Burden, asking for 


more information on the agree- 
ments reached by the ITA and 
the Postmaster-General since the 
passing of the Television Act, 
said that he believed that the Act 
had ensured that commercial TV 


was “here to stay.” 
“Furthermore, I think that 
commercial TV here may well 


prove to be such that it will set 
a standard for commercial TV 
throughout the rest of the world,” 
he told the House 

He hoped, however, that the 
‘valiant efforts” made when the 
Television Act was passed to pro- 
tect the interests of the viewing 
public had also ensured that the 
programme companies were given 
“every reasonable chance.” 

“I hope that in our zeal we 
have not hemmed in the pro- 
gramme companies with restric- 
tions and rules that will deny 
them the revenue that is essential! 
if they are to produce the high 
quality programmes we desire,’ 
he said 
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CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3s. 64. per lime, 40s. por dispiny panel inch. 


APPOINTMENTS WANTED, 3s. per time, 35s. per display panel 


Weekly.”’ 186 Fleet Street, Londos, E.C.4. 


» ete. Series rates on al 
BE PREPAID. Address “ Advertiser's 
CHAacery 6844 (Ex. 25). 


APPOINTMENTS VACANT 


be made through « Local 


The engagement of persons answering these advertisements most 
of the Ministry 


or a Scheduled ployment 


Agency if the applicant is « man aged 18-64 inclusive or 2 woman aged 18-59 inclusive 


unless be or she, or the employment, 
N jon of V 


from the provisions of the 
Order 1952." 


GENERAL ARTIST 


with sound knowledge of layout 
and type wanted by Group of 
Women's National periodicals. 
Excellent opportunity to train 
as Art Editor. Five-day week. 
Canteen and Pension Scheme. 
Write stating experience and 
salary required. 


Box 1194 
Advertiser's Weekly 180 Fleet St €C4 


AN Advertising Representative or Space 
Seller is required at once for monthly 
Church magazine inset Circulation 
174.000 and increasing. Commission 
A live wire should be able to make 
£300 pa. and after establishing » 
small connection ™ would easily fit 
it in with other wor! 


Box 1138 Ad Weekly 180 Pleet St BC4 


HOLLERITH 


Machine Operator conversant 


Senior Rolling Total Tabulator 
and ancillary machinery re- 
quired for small installation, 
Watford area. 


Write fully to Joint Secre- 
tary, Universal Asbestos Mnfg. 
Co. Ltd., Tolpits, Watford, 
Herts. 


ARTIST REQUIRED, capable of first- 
class black and white work and letter- 
ing for reproduction by all processes 
Associated Transfers Ltd., 176, Acre 
Lane, S.W.2 


CHIVERS & SONS LTD. 
require 


ASSISTANT FOR 
ADVERTISING 
DEPARTMENT 


A young man who has completed 
National Service and, preferably, 
has some agency experience is 
required to assist in the general 
work of a busy and interesting 
advertising department. 


The appointment offers scope 
for advancement, and is pension- 
able. 


Apply giving details of age, 
education and experience to 
Advertising Manager, Chivers & 
Sons Ltd., Histon, Cambridge. 


YOU ARE JUST 
THE MAN WE ARE 
LOOKING FOR 


. if you are a figure artist of | 
considerable experience capable 
of producing tip-top colour 
work. ’ 
Large West End organisation. 
Good salary and prospects. 
Pension scheme. 


Box 1167 
Advertiser's Weekly 180 Fleet St EC4 


ABLE PRODUCTION MAN is offere 
early opportunity of becomir 
Production Manager of medium-size 
West End Agency, handling qualit 
accounts All-round production anc 
media experience with similar agencie 
essential. Write in confidence, experi 
— and commencing salary required 


Box 1175 Ad. Weekly 180 Fleet St BC« 


ADVERTISING REPRESENTA. 
TIVE wanted for weekly paper near 
Manchester. State experience, present 
salary, and commission 
Box 1207 Ad. Weekly 180 Pleet St BC4 


ADVERTISER'S WEEKLY 
APPOINTMENTS VACANT 


| Harrods have a 


vacancy for 
a Visualiser 


| We are looking for a young 
man or woman with a flair 
for new ideas but with a 
| practical appreciation and 
experience of layout and 
typography. This is an 
interesting opportunity for 
someone of proved ability 
| to work on a wide variety of 
' print and advertisements. 
Write in confidence to the 
| Staff Manager, Harrods Ltd., 
London, $.W.1, giving full 
details of experience and 
salary required. No speci- 
mens in first instance. 


11LM SPACE AND PRODUCTION 
SALESMAN (national advertising) re 
quired Successful applicant should 
already have top level contacts and be 


able to prove sales record in this 
field Highly remunerative oppor 
tunity Apply. in writing with 


details of experience, to 
Box 1208 Ad. Weekly 180 Fleet St BC4 
COMPETENT SECRETARY required 
for Chairman of large London Pub 
lishing Company. Excellent prospects 
Apply, giving experience, typing and 
shorthand speeds and salary required to 
Box 1189 Ad. Weekly 180 Pleet St BC4 
EXPERIENCED LAYOUT ARTIST 
required for studio a giving 
details and salary required 
Box 1164 Ad. Weekly 180 Pleet St BC4 


SPACE 


Agency experien 


ASSISTANT 


Overseas Media Department 


Mather & Crowther Limited require an 
assistant Space Buyer for their Overseas 
Media Department. 
be between 25-30 years of age, have 
ec, knowledge of Over- 
seas Media, the preparation of Overseas 
Schedules,andakeensense of Geography. 


Please apply 


Director in Charge, Overseas Division 
Mather & Crowther Ltd., 
Lancaster Place, W.C.2 


BUYER 


Applicants should 


Brettenham House 
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Sueations Vacant: * Ihe engagement of 


required by . 
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COMMERCIAL 


persons answering the » advertisements mast 


ARTIST be made through a —— of the ——- of Labour or a Scheduled Employmeat 


inclusive or 2 women aged 18- 


imclasive 
cnless be or she, or the employment, is sxce from the provisions of the 
Notification of Vacancies 


EAST AFRICAN ADVERTISING 
CONTRACTORS LTD. 


Must be able to produce both Leading Advertising Agency 
visuals and finished artwork in any fi 
medium. The successful applicant irs 
will be eligible to join the Com- 


with full pay in the fifth year of 
service. Commencing salary will 


free passage to Nairobi will be 


months home leave with fu 
provided. Write for an interview 


Sed etl be granted overvens leave ARTIST/COPYWRITER 


be according to experience, and Terms include Provident Fund, cost of living allowance, six 


in Kenya has a vacancy for a 
t class 


Il pay and allowance after four 


giving details of age, experience, years service and one first class passage to the United 
marital status with specimens of : ' 
n . ’ 
alent inten Kingdom. Excellent prospects for the right man. Applicants 
Managing Director, should submit specimens of work together with full particu- 
AFRICAN AMALGAMATED lars of experience, salary required, etc., to Kenya Advertisin 
ADVERTISING CONTRACTORS ee ee y 8 
(EUROPE) LTD., Corporation Limited, P.O. Box 563, Nairobi, Kenya Colony. 
il, Argyl! Street, Oxford Circus. . : 
SY LONDON, W! . All specimens will be returned to applicants under registered 
t. 
LADY ASSISTANT and Secretary to -_ 
Manager of Commercial Photographic 
Studio Experience ir similar 
administration an advantage. Write, | ARTIST. Young lady. Commercial TECHNICAL ILLUSTRATORS re- 
giving details of experience, age and subjects and lettering experience pr quired for ut positions 40- 
salary required. Studio Lisa, Grape ferred. Varied and interesting work h ur, S-d Overtime (if re- 
Street. W.C.2 Publicity Department of Gestetner quired) at te BS.P. Indus 
Limited, Tottenham, N.17 Initiative tries Ltd. f 21), Elstree Way 

JOURNALIST, with good mtacts in and enterprise essential. Good salar Borcham W On bus routes $2 
Fleet Street, wanted ac Press Officer Canteen and Welfare facilities. Apply 107, 306. 35 S8.) Phone: ELS- 
by Mayfaw Pubi Rela * consul- by letter, or telephone, to Personne ree 3311/* 
tants Please send details of experi- Office, Tottenham 1050 
ence id salary required, t 
Bos 1211 Ad Weekly. 180 Fleet St EC4 | FIRST CLASS COLOURIST for large GESTETNER LIMITED 

prints, transparencies etc Ideal ‘ 

JUNIOR wanted for Studio of Consul- conditions 40-hour week Write (n — an additions} arcist (mate) in 
tant Designers Willing to train for specimens) to Art Director, Mattacol yt ne for ie ters 
higher postion Write Ltd., 295 Camberwell New Road of technica’ line drawings ive-day 
Box 1205 Ad. Weekly 180 Fleet St EC4 S.E5 week. Canteen and Welfare Facilities 


Telephone TOTtenham 1050 for 


First Class 
Permanent Position 
for 


EXPERIENCED 
LAYOUT MAN 


Tue Publicity Department of GEORGI 
NEWNES LID. needs a good creative man 
capable of producing slick presentation 
roughs for National Press Campaigns, Posters, 
Showcards and Folders. Must have a sound 
knowledge of typography and be experienced 
enough to guide a job through to proof 
stage. Altractive salary with Superannua- 
tion Scheme. Existing holiday arrangements 
need not be disturbed. 

Telephone: TEMPLE BAR 4363 (Ext. 126) 
or write, with full details, to 


Publicity Production Manager 


GEORGE NEWNES LTD. 
Tower House, Southampton Street, Strand, London, W.C.2 


appointment or « with specimens of 
work :— Persor | Department, 
Broad Lane, T: nham, WN.17. 


GENERAL — T juired by Pub- 


lishing Ho WC 1 area Inter- 
esting varict work, good salary 
Phor MUS 792 Ex. 15 

DISPLAY AND ! XHISITION STAND 
DESIGNER j Telephone 
KiLbur ! 


JUNE 16, 1955 


MMMM (CLASSIFIED ADVERTISEMENTS 


DTV 


have vacancy for a 
PRODUCTION ARTIST, 
non-specialist, able to pro- 
duce finished roughs from 
visuals and to carry out 
routine finished artwork 
Write for appointment stat 
ing experience and salary 
required to Art Director, 
Dudley Turner & Vincent 
Ltd., 19 Buckingham Street, 

London, WC2 


ADVERTISE ME NT REPRESENTA- 
TIVE. We 


l-established monthly trade 
journal seeks Representative with 
proved seiling ability used to making 
contacts at high levels Excellent 
opportunity and prospects for capable 
and energetic man Apply, with full 
details, to 
Box 1206 Ad. Weekly 180 Fleet St EC4 


LADY SALES REPRESENTATIVE 


required by Photographic Ad- 

vertising Limited. Write or 

telephone for appointment. 
VIC 5169 


ARTIST with general experience Per- 


manent position Pension scheme 
ideal offices anteen recreational and 
social activities Salary according ’ 
ability Write, stating age and experi 
ence. to Advertising Manager, Caribo- 
num Limited, Leyton, London, E.10 
or telephone for an appointment 
LEYtonstone 3600 


POTTS 


want a 


SPECIALIST 
IN LAYOUT 


To work on _ successful 
national and trade ac- 
counts with strong visual 
emphasis. Good taste in 
typography and design, 
ability to finish visuals 
and illustrations to client 
presentation standard, but 
should not expect to do 
finished artwork. Will feel 
able to fit in with team of 
creative people in an 
agency which has made 
good solid growth in the 
last ten years and will 
grow much more in the 
next ten. Write or ring 
General Manager: 


RICHARD POTTS & PARTNERS LTD 
34-35, HIGH HOLBORN, WC! 
CHAncery 4974. 


PRODUCTION MAN 
wanted by 


W.P.S. 


If you have a good Agency 
backgrounc, are willing and 
abe to work intelligently 
with Account Executives 
and can co-operate with an 
experienced production 
team, there is an opening 
for you in this progressive 
Agency. Five day week. 
Holiday arrangements res- 
pected. Pension scheme in 
operation. 


Write or telephone for an 
appointment :— 


Staff Director, 
Willing’s Press Service Ltd., 
356-364 Grays Inn Road, W.C.'. 

Tel. TERminus 1212 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 


DESIGNER 


wanted by old established and 
expanding Company with world 
wide associates engaged in the 
manufacture of Automatic pack- 


aging machinery Applicants 
should have reached at least 
H.N.C. standard and preferably 


be experienced in medium sized 
high precision machine construc- 


tion. Appointment would be to 
new Design and Development 
Office and successful applicant 


would receive a salary commen- 
surate with his experience and 
ability Contributory Pension 
Scheme. Write giving full details 
of technical training, qualifica- 
tions and experience to 


Personnel Manager, 
Forgrove Machinery Co. Ltd., 
Dewsbury Road, Leeds 11 
or "Phone Leeds 75222 


SECRETARY SHORTHAND TYPIST 


required for Group Publicity Depart- 
ment of old established company in 
North Londor The work 


West 
‘ ~operation with West 
5-day week 


entans ciose 
End Advert 
canteen facilities Ww 


‘ rite 
Box 1209 Ad. Weekly 180 Fleet St BC4 


SPACE SELLING 


Do your present earnings meet your 
requirements? 


wing Agencies 


Have you the scope to earn more? 
if you are a top salesman why not look 
us up? 

We may have what you are looking for 
Our Publications cover Trade. Associa- 
tion and Council, etc. Car provided 


BATISTE PUBLICATIONS LTD, 
20, Bedford Street, W.C.2 


COV: 2II2 
TRACER, young man or woman, for 
radio diagrams Good working con- 


fit n publishing house 


Box 1204 Ad. Weekly 180 Fleet St EC4 


MASTER ART LTD. 


must have more 
e TOP-GRADE LETTERERS 
e Ist CLASS RETOUCHERS 
e FIGURE ARTISTS 
e FASHION ARTIS” ~ 


Also two or three 
JUNIOR ARTISTS 
& 2 MESSENGERS 


NAME YOUR OWN SALARY 


if you're worth it, we'll gladly 
pay it. 
Holiday arrangements met. 


We should also be glad to hear 
from free-lance artists seeking 
work or representation. 


BEST WORK ONLY. 


Write or phone WHI 2979 
12 Orange St., W.C.2. 


APPOINTMENTS VACANT 


TYPOGRAPHER 


with agency experience 
WANTED 


ART DIRECTOR, E. WALTER GEORGE LTD., 


Write fully to 


25 Lower Belgrave Street, London, S.W.1 


LAYOUT AND GENERAL ARTIST, 
with at least years’ experience in a 
good commercial studio required to 
work on a number of interesting tech 
mical and comsumer accounts Appi:- 
cations, with full details of experience 
and salary expected, to The Secretary 
Rapier Arts Limited, Rapier House 


Turnmill Street, £.€ 


PRODUCTION 
ASSISTANT 


REQUIRED 
Aged 25-28 years. Fully ex- 
perienced in blockmaking, type- 
setting and general production 
department routine. This job 
offers excellent opportunities 
for a keen man. Write or 
phone for an appointment to : 
Production Manager, 
Alfred Bates & Son Ltd., 
130, Fleet Street, E.C.4. 
Central 883! 


GENERAL 


YOUNG PUBLICITY MAN required | 


act as Liaison Officer between Adve 
tising Agency and manufacturir 
organisation concerned with Radi 
Television and Domestic Applianc 
whose offices are situated in Easter 
London Must have thorough know 
ledge of advertwsement productior 
media, art-work, etc. and be a go 


A knowledge of the indu 
tries concerned would be 
Write 


Organiser 
helptul bu 
not essential in first mstance 


to 
Box 1222 Ad. Weekly 180 Fleet St EC 4 


ARTIS! 
Finishing etc 
40-hour week 
Art Director 
295 Camberwell New 


ALL-ROUND 
Lettering Layout, 
irst class conditions 
) specimens) to 
Mattacol Lid. 
S.E.5 


ADVERTISER'S WEEKLY 


APP OINTMENSS VACANI 


Medium-size 
BIRMINGHAM AGENCY 


(L.P.A,) 
requires:— 


JUNIOR EXECUTIVE to 
service a group of Trade 
and Technical accounts 
as assistant to Managing 
Director. 


>. COMPETENT PRO- 
DUCTION MAN for print 


and block buying and 
charging 
Full details in confidence 


Managing Director 
Box 1196 
Advertiser's Weekly 180 Fleet St EC4 


' 
| (which will be respected) to 
| 


} 
i 
| 
t 


\DVERTISEMENT SPACE SALES. 
MAN. Publishers (old est.) monthly 
rade review and annual directory re 
jure Representative. Good prospects 
w man with ability Apply. giving 
si detais of qualifications, postions 
veld, age, salary required, to 
Box 1210 Ad. Weekly 180 Fleet St BC 4 


LE EICTENT PERSONAL SECRETARY 


General Manager. Good S/ Typing 


ential Interesting work with go 
ad Entertainment Newspaper Pub 
hers Phone) WATeriog 4766 
EAPERIENCED LETTERING ARTIST. 
Accustomed to first class work, re 
yu i by small studio. Write Studi 
Manager 


Rox 1202 Ad. Weekly 180 Pleet St BC 4 


WELL-KNOWN PRINTERS of 


RETOUCHER 


Adver 
tising Showcards and Displays require 
a voung Artist with good still-life and 
Although experience pre 
dad consider any un 
applicant who has proven 
Apply, with full detai 
Box 1223 Ad. Weekly 180 Ficet 
AND 
required by 


Phone 


St EC4 


ARTIST 


studio 


progressive 
CHA 5967 


MACHINE TOOLS 
ADVERTISING 


A vacancy exists in the Publicity 
Department of a prominent 
Midlands machine tool organi- 
sation for an assistant, to as- 
sume after a proving period the 
position of Assistant Publicity 
Manager. The post requires a 
good knowledge of reproduc- 
tion processes and techniques, 
and the ability to write good 
English Engineering exper- 
ience would be an advantage 
Write fully, in own handwriting, 
with details of past career and 
present remuneration in strict 
confidence to 
Box 1197 
Advertiser's Weekly 180 Fleet St EC4 


GENERAL 


YOUNG MAN! 


IS THIS 


YOUR 
OPPORTUNITY ? 


A South-East Coast Manufacturing concern with Home 
and Export Trade require, for the first time, a Publicity 


Officer. 


Present advertising includes Press, Films, Demonstra- 


tions, Point of Sale Aids 
Display 


(some produced by our own 
Department), eic., 


and we now require a 


person with initiative, enterprise, originality, organisin: 
ability and experience to co-ordinate and improve on 
this work as our Publicity Officer. 


Your application (which will be treated as strictly 
confidential) should give your age, fullest details of 
your qualifications and be addresied io the Sales 


Director. 


Box 1201 
Advertiser's Weekly 180 Fleet Street EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


RETOUCHER 
required by 
THE ENGLISH ELECTRIC CO., LTD. 


for employment initially at LUTON, 
later at STEVENAGE 


Ability to retouch technical photo- 
graphs for subsequent reproduction 
by smali Offset Litho is needed. 
Speed and experience is required 
for this specialist vacancy, which is 
not suitable for the genera! artist. 
Housing assistance wil! be given to 
the successful candids:« from the 
Greater London Area. 


Applications giving deta:!s of experience to 
Dept. C.P.S., 
336/7, Strand, W.C.2, 
quoting Ref. 13928 


THE METAL BOX COMPANY has a 


vacancy for a first-class Lettering Man 


with creative ability to work with a 
team specialising m package design 
of the highest standard Applicants 
should have a sound knowledge of 
typographic design and be able to 
on gy designs for reproduction 

rite, stating age, experience and 
salary expected to Staff Division, The 


Metal Box Co., Ltd., 
Portland Place, 
ence LM/1I 


INDEPENDENT 
organisation 
State 


The Langham, 
Quoting refer- 


Market 
wants research 
qualifications and 
quired, t 
Box 1225 Ad 


Research 
officer 


salary re- 


Weekly 180 Pleet St BC4 


| 
| 
| 
| 
| 
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APPOINTMENTS VACANT 


be made through = Local Office of the 
she, or the employmest, 


“ The one of 4 answering th 

Ministry of Labour 
the applicant is « man aged wget Fly A 18-59 imctusive 
or 


is excepted fro 
Notification of Vacancies Order i982.” 


ve advertisements mast 
or 2 Scheduled Employment 


the provisions of the 


ACCOUNT EXECUTIVE 


London Agency is considering the ap- 
pommtment of a senior account executive 
wich a view to his eventual election to 
the Board of Directors. This appoint- 
ment will be for a mature and ex- 
perienced man, able to discuss every 
aspect of advertising and marketing at 
the highest level and able to assist 
materially in the agency expansion pro- 
gramme recently embarked upon. A 
high salary with every assistance and 
encouragement will be given to the 
right man. Our own executive staff 
know of this advertisement. Write 
stating age, fullest details of advertising 
experience and salary envisaged to— 


Box 1184 
Advertiser's Weekly 180 Fleet St EC4 


GENERAL 
ARTIST 


Applicant with first-rate general 
experience for firm of Publicity 
Consultants, S.W.1 area, specialis- 
ing in engineering publicity 
Retouching and ability to produce 
technical drawings desirable 
Salary according to ability. 


Box 1193 
Advertiser's Weekly 180 Fleet St EC4 


ENGINEER/ACCOUNT EXECUTIVE 
required by London Advertising 
Agency. Must have first-class training 
and experience in engineering (prefer- 
ably on sales side) and sound know- 
ledge of production processes. Good 
mixer desirable, but ability to com- 
prehend requirements and obtain 
necessary data are essentials 
Box 1255 Ad. Weekly 180 Fleet St EC4 


FLEET ST. AGENCY with small Studio 
needs versatile General Artist mainly 
for ‘‘skimps’’ and clients’ visuals 
able to finish if necessary. Brief details 
and salary required, to 
Box 1238 Ad eekly 180 Fleet St EC4 

FINISHED LETTERING ARTIST 
required Good salary for the right 
man. Holidays considered. Write to 
Box 17212 Ad. Weekly 180 Pieet St EC4 


Progressive, old-established Fleet Street 
Advertising Agency require a 


PRODUCTION 
MAN 


to work on a variety of accounts, mainly 
Trade and Technical and small National 
advertisers. 


Interesting work with responsibility. Pleasant 
atmosphere, 5-day week. Holidays this year. 
Profit sharing scheme and good salary. 


Apply Managing Director 


GEO. J. SMITH & CO. LTD., 
72-76 Temple Chambers, Temple Avenue, 
London, E.C.4. 


CITy 6141. 


SPACE BUYER required by medium 
size agency © at point of further 
expansion I is 8 progressive 
appointment fering life assurance 
and pen me for a man or 
woman wh they may not have 


achieved a 


j another 
Organisatior as 


position im 


t least some years 
hard expe e a Number Two 
Write full fetails of age, ex- 
perience and required, to 
Box 1239 Ad. W 180 Fleet St EC4 


ADVERT iSING— 
LADY 


required by old - established 
West End Agency to contact 
large accounts with feminine 
appeal. 

Fashion store, good previous 
agency experience on specialised 
fashion accoun's essential. Pro- 
gressive opet 
Write fulles 
dence) to 

Box 1192 
Advertiser's Weekly 180 Fleet St EC4 


etails (in confi- 


SPACE Bi YING. 


Ir aaresting and pro- 


gressive await yung lady 
with exy mpilie g schedules 
and with knowledge of spa depar 

ment rr ¢ Must be capable typist 
small agency, West End, with friendly 
atmospher Ring Mrs. Bisley. GRO 
svenor 3541 


ADVERTISEMENT 
REPRESENTATIVE 


A national journal, 
field, has a 


vacancy for a first-class young 


class 
leader in its 
advertisernent representative 
of either sex, preferably with 
experience 
tising. Salary 
scheme 


of domestic adver- 
expenses and 
Write with 


fullest particulars to 


pension 


Box 1230 
Advertiser's Weekly 180 Fleet St EC4 


JUNE 16, 1955 


CLASSIFIED ADVERTISEMENTS 


House & 
Garden 


require experienced Advertisement 

Representative for London 

Interesting job for the right man 

or woman with the following 

qualifications :-— 

@ Selling experience either on 
top class magazines, news- 
Papers, or with an 
advertising agency. 

@ Drive, initiative. 

@ Good education, 
and not over 40 years of age. 

Write in first instance giving 

fullest particulars to :— 

Advertisement Manager 

House & Garden 

37, Golden Square, London, W1 


A YOUNG ARTIST required for in- 
teresting general art work and letter- 
ing. 5-day week. Permanent position 
Elkton Civil Maps and Supplies Lid 
20a Ayimer Parade, Finchiey, N.2 

Mountview 1310 


TYPOGRAPHERS 


Leading London Agency has vacancies 
for two capable agency experienced 
men or women to work under one of 
the few craftsman typographers. 
Write details and salary required to 


Box 1235 
Advertiser's Weekly 180 Fleet St EC4 


JOURNALIST required for well known 
weekly journal published in London 
some experience of interviewing 
necessary Write, stating salary and 
experience 

180 Fleet St BC4 


Box 1224 Ad. Weekly 


MEDIA 
MANAGER 


An opportunity in a 
leading Agency (IPA) 
for a man in his early 
30s to take charge 
Media Department. 
The right man should 
be fully experienced, cap 
able of managing staff 
and running the whole 
department efficiently. He 
should know and be 
known in Fleet Street 
This is 
opportunity 
tant 


ot 


an excellent 
lor an assis- 
space buyer who 
wants greater responsi 


bility 
Apply : 
Box 1240 
Advertiser's Weekly 180 Fleet St €c4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 
: ADVERTISEMENT 


MANAGER 
VACANCY GREENLYS SORT  tuiaatnEnn 


An important appointment in 


the London area is now open to 
occurs in the Publicity De- Vi UALISER man with the ri 
ght experience. 
partment of a well-known OF Ss sostantial salary and excellent 
Engineering firm in the We want visualisers who can draw-—good figure | Sey! — 
: : - | send full details experience, 
Midlands. Applicants should artists and all that But they must also be advertising present salary, etc., in strictest 
be 25 to 30 years of age, of men—men who, even if they were not artists, would 


onfidente to : 
good education, and with still be in advertising because they couldn't help it. Box 1231 
some experience of litera- Naturally salaries will be commensurate with ability. | Advertiser's Weekly 180 Fleet St &c4 


ture and advertisement Full details to: 


aa \CCOUNTS ASSISTANT for West End 
production, copy writing, Agency Some knowledge of costing 
essential and ty f d rood 
etc. CREATIVE MARKETING DIRECTOR, portunity for en escurete and inte! 

gent person —y~s arrangements 
Box 1198 3 BERKELEY STREET, LONDON, W.1 »nsudered wes £6-£8 according to 

«penence rite, 

Advertiser's Weekly 180 Fleet St €C4 oak Bem S6, Seutey, 50). Fan & Bs 


SECRETARY wanted for Publicity TECHNICAL AUTHOR = (Instructior M 
7 = | Manager of Chemical Manufacturers Books) for Central London. Abi ADVERTISE ENT 

PRINT BUYER required for London | in Holborn area. Some knowledge of prepare, in good English, accurate ' MANAGER 

advertising dept. of nationally known | advertising or publicity advantageous descriptions mechanical/hydraulic sub 

organisation. Must have had experi- S-day week Send details of experi- jects trom basic details and drawings wanted for well-established Trade 

ence of all print processes, be a keen ence, age and salary required, to Box Current engineering experience essen >urnal Excellent rtunit nd 

t | M . F oppo y * 

buyer and capable of keeping own GA 194, 4 Salisbury Court, Fleet tial. Good salary and prospects rospects for really able man. Write 

detailed — x , Write ey: age Street. E.C.4 | Box 1252 Ad. Weekly 180 Pieet St BC4 with full details, co Box 6377 Froet- 

experience and salary require o —— — Smith Advg.. Finsbu 

Box 1186 Ad. Weekly 180 Fleet St EC4 | PRODUCTION EXECUTIVE for West cAvOUE er ly wy ARTIST ment, weeaen, G2 Coe 
LETTERING ARTIST, capable of pre- End Agency specialising engineering ~~ oy ME LR. a for 
paring Slick Layouts, Finished Art- | accounts. Wide experience letterpress dished ae = gy — po 
work for Journal advertisements and litho printing, photographic and | sanhy ceauiced. with 1 stud ECTRONICS : Technical Author for 
Folders, Brochures, etc Interesting process work, artwork of every kind, | grap ae ’ eno 3? struction Books on electronics and 
work, good salary typesetting, exhibition stands dis- | pe ae an cephons GRO 318 & radar subjects Sound practical and 
Box 1215 Ad. Weekly 180 Fleet St EC4 plays, etc Only absolutely tip-top appointment coretical knowledge, and ability to 


men should apply ART DIRECTOR. Experienced man re write good English essential. Author 
Box 1254 Ad eekly 180 Pieet St EC4 quired to control studio 


production expenence preferred but engincers 
TIVE ARTIST | and art buying Please state salary vith suitable literary ability considered 
and experience London area 


oe eiahes Gniladtind nailed with SPACE REPRESENTATIVES Box 1214 Ad. Weekly 180 Pleet St BC4 Box 1251 Ad. Weekly 180 Pleet St BC4 


well-known Manufacturers of Required 
high-class Advertising material London Area. Good salary and excel- 


, . lent prospects. Send full details of 
.* > 
5-day week. Pension Scheme experience, present salary, etc., to 


Able to take charge of Creative B S R ) 

, ox 1232 | E E | S 
S c g full | 
een ee See ee ee Advertiser's Weekly 180 Fleet St €C4 | | 


of experience and salary required 


Box 1237 ARTIST WANTED. Permanent pro 
Advertiser's Weekly 180 Fleet St €C4 gressive position in the smallish studio are 
of a well-known Advertising Agency 
(LPA.) First rate drawing ability | 
is the real essential, and a happy sense | e 
25/30, with good knowledge of typo- of layout Work is worthwhile, the fi 
graphy, catalogue and advertisng lay- general atmosphere pleasant and there OO ing or 
outs, for publicity division of well- is a nsion scheme Telephone the 
known medium heavy engineering in Secretary at HOLborn 2968 for ap 
dustry in East Midlands Apply. in pointment 
writing giving relevant information 
and approximate salary required to AN expanding Engineering company re 3 Key men 
Personnel Manager quires a versatile general Artist, figure | 
Box 1245 Ad. Weekly 180 Pleet St EC4 work not essential, to take up position 
in their Publicity Department, equidis 
tant London and the South Coast 
Applicant should have experience of 
Engineering drawing and a genume . = 
ARTIST- Jeuire to co-operate with the rest of d Cc OPYWRITER 
en importance of | 


DESIGNER hich is, fast growing with the Com | A VISUALISER 


PUBLICITY ASSISTANT required age 


« 


become 
one of this creative team should write 


stating age. experience, married / singic : g ‘ ”y 
First-class man required present salary, to rYPOGRAPHER 
with a high standard of Box 1246 Ad. Weekly 180 Pieet St PC4 


creative ability and cap If you think you can 
able of producing sound 


nvince our Creative 
finished work Good LETTERING Dit “ctor that vou ; 
conditions that really are ‘ rs a oe 
good and prospects that ARTIST | of them, he will be glad 


really do exist in expand to hear from you. 
ing Birmingham Agency Fully experienced, some know- 
Apply by letter or in ledge of layout and design an 
person advantage. Full consideration 


given to existing holiday Telephone Monarch 4796 or 
BEARDMORE arrangements. Write to Creative Director, 
ADVERTISING LTD. TEMPLE STUDIOS LTD., G. STREET & CO, LTD 


125 Soho Hill, Birmingham 19 301-307, Temple Chambers, 110 OLD BROAD STREET, LONDON EC2 
Temple Avenue, E.C.4 


"Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 


| Situations Vacant : “ The engagement of persons answering these advertisements must 
be made through a Local Office of the Ministry of Labour or a Schedaied Employment 
Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 


FOUR MORE opportunities | tae Be or We, or cadcaton of Vacancier Orect Ba” 


a: | VISUALISER 
with the ror RHopEsiIA | | HADDONS 


| 
D BROOK HART COMPANY Southern Africa's largest Advertising F 
= Agency requ res experienced Visualiser 1” 
° to work on leading national accounts want a creative 


at their Salisbury office. Ability to carry 
work to finshed stage an advantage 


A few months ago we had a wonderful BR tape VISUALISER 


Pa 
By gio 


| 
. > Man r nov London. Write in fir 
response io our advertisement for an | | instance giv ng full details of experience, 

. : , on | age and marital status to:— ~ 
Editorial Executive. Two key appoint- | maaan see and want him 
ments were made as a result. Now, our The Africas Amalgamated Adver- hd aadiall 

° x . | tisin mtractors (Europe) td., 
continued success and expansion gives | | tt, Argytt’ Street, Oxford Circus, good ane quic 
r ¢,° - London, ole 
further opportunities for move of ‘ the 
right types’ _ EDITORIAL ASSISTANT for _ well- For an appointment with 
é ? . ° stablish rinightly trade aga- ° ° 
dian, qovering the coniationsry and the Art Director, write to 
associated tries Permanent 
| pensionat n for young man 
wit! rey xperienc of s bing 
EDITORIAL EXECUTIVE | oe one Se THE SECRETARY 
A real journalist with the initiative and gumption Box 1190 Ad. Weekly 180 Fleet St ECA 11/12 SALISBURY SQUARE, E.c.4 
which are basically essential to success. Should 
also have organising ability. Magazine experience | mas Ran 
is necessary and some engineering or mechanical GENERA‘ ARTISTS go ga ee - Se 
7 : . is . | equired by exr ng Studio in the alary 3 
knowledge would be an advantage. | Strand. S-day wes Good pay. Ideal Bon 1165 Ad. Weekly 180 Fleet St BC4 
| Write giving fullest details. 
ART EDITOR / PRODUCTION | Box 1243 RETOUCHERS 
, . | | Advertiser's Weekly 180 Fleet 
This appointment will be made to deal exclusively oe > anedd, 
with magazine work. A firsi-rate knowledge of | ——_ J reaul 2S Technical and General subjects. Colour 
make-up and production is essential. Interest in — a Write, Sere eee Creme Ten 
mechanics an advantage. Bor 121 aia Ist Af Fient 8 ECs Box 1242 
rent exp a oat Galt eneeks Advertiser's Weekly 180 Fleet St EC4 
| ing first-cla pective Ins i 
REPORTER | Book Draw thechanical subjects | EXCELLENT OPENING for first-class 
2 . ’ | from bluepr G i salary and advertisement representative Apply 
We wil’ want this man to be out and about gathering sy 5 : " os ~¥, ry ae a a s Wear News, 5 Barrett Street 
facts and writing anything from news pars to 


features He will be engaged on magazine work 
and will have unlimited scope to put forward and 
use his own ideas for stories. A technical back- 
ground would be a great asset. 


GENERAL ARTIST 


An all-rounder to work directly under our Art 


Exquisite Form 


Director. Here is a chance to work closely with OPPORTUNITY FOR COPY DETAIL OR 
*the man at the top” on a wide range of subjects 


point of sale publications, etc. Ability to do some 
finished artwork is necessary, but the accent is more 
on top quality roughs and visuals from the Art 


such as advertisement layouts, exhibition designs, | PRODUCTION ASSISTANT 


A woman with production and copy detail 


Director’s briefing experience to work at the head office of a 
, large national advertiser situated in the 
SUMMER HOLIDAY THIS YEAR | Edmonton area, to organise and operate a 


dealer publicity scheme. This is a new 


Send fullest detail a I pl appointment and offers wide scope for 
Send fullest otas s in confidence (and please State adeene nt. HOLIDAY GUARANTEED. 
the job you want) to: — 


State age, experience and salary required. 
THE PRINCIPAL 


THE D. BROOK-HART COMPANY, DEPT. E.F.1, SCOTT-TURNER & ASSOCIATES LTD. 
48 DOVER STREET - LONDON: W.! 
17/18, DOVER STREET, LONDON, W.1. 


"Phone your classifieds to CHA 8844 (Ex 25) 
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JUNE 16, 1955 


APPOINTMENTS VACANT 


EXPERIENCED 


ADVERTISING MAN 


required, competent to handle job 
through all its stages—copy, 
layout, production. Salary: £10 
per week plus bonus. Five-day 
week. Write, giving age and full 
details of experience to The Staff 
Manager, Royal Arsenal Co- 
operative Society Limited, 71, 
Powis Street, Woolwich, S.E.18. 


COPY DETAIL/PRODUCTION MAN. 
A pew position ts being created on our 
rmanent staff at our Head Office at 
Watford under favourable conditions 
of service, for a man capable of hand- 
ling the entire preparation for the 
printer (less art work) of our cata- 
logues, price lists and general adver- 
tising, which are directed mainly to 
the architect and builders’ merchant 
Applicants should be under 30, 
and have had several years’ experience 
in the advertising profession; an ability 
to write first class copy is essential 
Some technical knowledge of building 
or roofing work would be an advan- 
taee. Write, giving full details, to the 
Jowt Secretary, Universal Asbestos 
Manufacturing Co Ltd., Tolpits, 
Watford. Herts 


SECRETARY 


required for Media Director of 
Young and Rubicam Limited. 
Must be competent and experi- 
enced in Agency work. 
Phone Personnel Manager, 

Hyde Park 6757 


JUNIOR ARTISTS 


if you are between 20-25 with 
2 or 3 years’ studio experience and 
would like a change for the better 
—come and see us 


GROOME & LAKER LTD. 


6 Archer Street, W.! 


LAY-OUT MAN required, who can 
visualise and handle copy for depart- 
mental store which specialises in food 
and household goods South coast 
Please write full particulars, with 

salary required Flat accommodation 

available 


Box 1191 Ad. Weekly 180 Fleet St EC4 


ARTISTS WANTED 


Retouching artist and lettering artist 
required for general studio. Excellent 
working conditions. Holiday arrange- 
ments respected. Good salary 


STUDIO COROT. BAYswater 2162 


VISUALISER 
REQUIRED 


by West End Agency. Must be able to 
create and take ideas to finished layout 
stage. Please telephone for appoint- 
ment GROsvenor 8228 


APPOINTMENTS WANTED 


A WOMAN OF 30 


wants a job as an Assistant Account 
Executive. Now Secretary Assistant to 
the Director running a companys 
Advertising Department Well edu- 
cated (tri-lingual) with experience in 
client contact work. Enquiries 
Box 1199 
Advertiser's Weekly 180 Fleet St EC4 


SALES EXECUTIVE 


with wide experience of devising modern 
Sales Force Training Techniques 
for inside staff. Would join progressive 
company. 

Your orgonisation deserves the right sales 
force. ! con build it for you. 

Box 1200 
Advertiser's Weekly 180 Fleet St EC4 


FIGURE ARTIST, cxpericnced, 
consider part-time arrangement 
Box 1217 Ad. Weekly 180 Fleet St BC4 

VERSATILE COPYWRITER (prose. 
too, of course) offers services 
Box 1218 Ad. Weekly 180 Fleet St BC4 

HOLIDAY HELP? First class agency 
production man seeks temporary 

sition July 4th to Mth 
ox 1219 Ad. Weekly 180 Fleet St BC4 


would 


| WANT TO LEAVE A WELL-PAID JOB 


because my training and experience in 
advertising, marketing and sales promo- 
tron are going to waste. | have worked 
for agent and client; planned and con- 
trolled appropriations; written copy; 
organised ali kinds of publicity ventures ; 
earned (and am earning) a big salary. 
Won't someone please give me a job 
| can really get my teeth into’? Ac least 
let me tell you more about my qualifica- 


tions. 
Box 1195 
Advertiser's Weekly 180 Fleet St EC4 


TECHNICAL ARTIST. First-class, 
accurate perspective layouts from 
prints and high finish art work. Also 
capable of general art work and lay- 
outs with knowledge of type Seeks 
change with prospects 
Box 1227 Ad. Weekly 180 Fleet St EC4 

YOUNG WOMAN, University educated 
experienced copy-writing, sub-cditing. 
make-up, secks post journalism, public 
relations, advertising 
Box 1236 Ad. Weekly 

ADVERTISING and Fashion Photo- 
grapher, 33, seeks responsible position 
with Agency or Studio. Wide experi- 
ence includes scripting and production 
of advertising films 
Box 1244 Ad. Weekly 
HAND-PICKED " SECRETARIES 
available —The Wigmore Agency, 67 
Wigmore St., W.1. HUNter 9951/2/3 

ARTIST (finished work) seeks post where 
her special experience of furniture and 
still life would be an advantage 
Box 1118 Ad. Weekly 180 Fleet St BC4 


FREE LANCE SERYICES 


LAYOUT ARTIST (Ex. Fig.) specialises 
in folders and brochures, secks 
commussions 
Box 1159 Ad. Weekly 180 Pleet St BC4 

QUICK WORK of al) kinds from copy- 
writer at your, not his, prices. FLA 
7042 

MAIL ORDER illustrations 
toys, still life, and general 
required The Studio 
George Street, Leeds, 1, 
Missions 


180 Fleet St BC4 


180 Fleet St BC4 


footwear, 
art work 
63 Great 
secks com- 


DOCTOR offers advisory or copywriting 
services to agencies with Medical or 
allied accounts 
Box 1216 Ad. Weekly 180 Fieet St BC4 

PART-TIME WORK required by young 
man Experienced agency executive 
Photography and selling 
Box 1228 Ad. Weekly 130 Pleet St BC4 


MEDICAL AND PHARMACEUTI 
CAL COPYWRITER with agency ex 
perience secks additional free-lance or 
part-time work 
Box 1233 Ad. Weekly 


PART-TIME PUBLIC 
OFFICER wanted for 
dustrial concerns for small firm 
Integrity, initiative and intelligent 
approach to problems. Write, in con 
fidence. to 
Box 1220 Ad Weekly 180 Fleet St BC4 

LETTERING ARTIST socks 
sions (Pree Lance). Write 
Box 1234 Ad. Weekly 180 Pleet St BC4 


180 Pleet St BC4 
RELATIONS 


liaison with in- 


comms. 


iii 


GREETING CARD 
ARTISTS AND DESIGNERS 


Greeting card manufacturers 
wish to contact artists able 
to design attractive cards— 
Christmas, Birthday and 
Special ion—suitable for 
general market. Novelty of 
design and/or fold of card 
particularly interesting. Roughs 
or artwork should be sent for 
consideration to 
A. MASON & CO. LTD. 
207 ST. JAMES'S ROAD 
CROYDON . SURREY 


NUSINESS OPPOR 


PARTNERSHIP WANTED 


Business man (M.A., age 34) seeks in- 
vestment or partnership in existing 
advertising or studio business. imme- 
diate return less important than the 
Opportunity to acquire experience and 
eventual full participation in the 
business. Highest references given and 
required. Write in confidence to 
R. B. Selig & Co., 
Chartered Accountants, 
175 6 Piccadilly, W.1. 


SIGN-ERECTORS = seck 
work, no job too small 
Ring Silverthorn 7269 


sub-contract 
or too far 


FAST PRINT SERVICE 


for all Advertising and Sales literature. 
Top Quality Black-and-White and 
Colour photo litho 

GOTHIC PRESS LIMITED 
Euston 5845. 42 Osnaburgh Street 


(Opposite Gt. Portland St. Station) 


SILK SCREEN FIRM, displaying = 
local trade fair, willing to represent 
any commodity during working 
demonstrations Further particulars 
Repro Arts, Riverside, Gorleston-on- 
Sea 


SHOW CARDS, CUT-OUTS 
ADVERTISING FOLDERS 


by photoitho or letterpress (own 
Photo-litho process 


one: HOLbors #336 
wc. Phone: HOLborn 83 


SALES AND WANTS 


AEROGRAPH, A.C.A.1. Compressor 
and Air Brush. Mint condition. Accept 
£20, cost £40. ‘Phone: CUN 9484 

MASSEELEY Model 330 Universal 
Printing and Etching mechine for 
sale, for labels or showcards on metal 
plastic wood, glass, rubber, leather, 
card, fabrics, ctc.. by the Massecicy 
hot and cold processes. Electrically 
heated top plate. Foil cutter. Piaten 
top 12) in. x 6) in. Between columns 
is im P. J. Edwards Lid. 359 
Euston Road, N.W.1 

MULTILETH MODEL 5S@ FOR SALE, 
in excellent condition. Apply Messrs 
Dumak (Postal Publicity) Lid. 12-13 
Bishops Court, Old Bailey, E.C.4 


PERSON 


COPY, PROOFS, BLOCKS quickly 
delivered v4 rict Messenger 
REGent 1026, 191 Piccadilly, W.! 


ADVERTISER'S WEEKLY 


‘CLASSIFIED ADVERTISEMENTS 


: 
| 
| 
| 


TO RETOUCHERS 
AND FREELANCES 


Desk Space available in Fleet Streec at 
nominal rent inclusive of all services, 
including Airline. Camera Lucida 
Spacious — Airy —Weill lit — Centrally 
heated—Two lifts. 

Building open all night and weekends 
Work often available particularly to 
Figure and General Retoucher 


Box 1229 
Advertiser's Weekly 180 Fleet St EC4 


OFFICE & STUDIO SPACE. 150-)00 
sq. ft. required. 1 mile radius of Ficet 
Street "Phone CHAncery 4177 

STUDIO TO LET. (WC.1) 
and well appointed Suitable for de- 
signer, ticket-writer, etc. ( of ; 

pple). Please reply to 
yx 1248 Ad. Weekly 180 Pieet Sc BC4 

ACCOMMODATION PLUS for copy- 
writer-visualiser with own contacts 
Light room, W.1 district, phone. re 
cepuuon, etc., co-operation from group 
of artists and some work from Adver 
tising Agency 
Box 1221 Ad 


Attractive 


Weekly 180 Ficet St BC4 


MISCELLANEOUS 


DUPLICATING, 
LATION. Mina 
Conduit St 
REG 1738/9 

STOCK PHOTOGRAPHS AND PIN. 
UPS for artists and advertising agents 
For particulars of studio facilities 
fashion photography and enormous 
model files contact Philip CGotlop 
Photographs Limited, 24 Kensington 
Church Street, W.8. Western 4130 

WELDED WIRE AND SHEFT. ‘ 
Hurrell’s Trade Metal Works SHE 
9949 

FOR ORIGINAL GIRL PICTURES 
Pin-ups, Figure Studies, etc, of 
Visual Arts Club models—singles or 
sets Photo-Union Picture ibrary. 
12 Soho Square, London, W.1 


TENDERS 


COUNTY BOROUGH OF 
SOUTHEND-ON-SEA 


STATIONERY 


Tenders are invited for the supply 
of varying quantities of the under- 
mentioned general stationery re- 
quired by the several Departments 
of the Corporation during the year 
commencing Ist July, 1955:— 
Duplicating paper 
Typewriting paper 

The successful tenderer will be 
required to supply to the Depart- 
ments direct against requisitions 
made from time to time during the 
year. The stationery to be sup- 
plied should be either strictly in 
accordance with the specimens 
deposited at my Office and open to 
inspection during normal Office 
hours or be equivalent thereto. 

The Corporation do not bind 
themselves to accept the lowest 
or any tender and whilst no guar- 
antee is given that the estimated 
quantities stipulated in the form 
of tender and particulars and con- 
ditions obtainable from my Office 
will be actually ordered, they may 
in some or every instance be 
exceeded according to require- 
ments. 

Tenders, on forms provided, 
accompanied by specimens of the 
stationery proposed to be supplied, 
should reach me in plain envelopes 
endorsed “Tender for General 
Stationery "" not later than 25th 
June, 1955. 


ARCHIBALD GLEN, Town Clerk. 


TYPING. TRANS. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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The Journal 
read by the 
Executives 
who influence 
buying 
decisions 


Industrial 


Safety 


Equipment 
SELLS 


180 FLEET ST., LONDON, EC4. 


TEL. CHAncery 8844 


Published by 


the Proprietors, BUSINESS PUBLICATIONS Lid., 


June 16, 1955. Printed in England by St. Clements Press Ltd... Portugal St 


— STOP PRESS — 


JuNE 16, 1955 


10-12 PAGE NATIONALS TOMORROW 
STRIKE AD BLOCK SCHEME SUCCESS 


Most national daily newspapers 
expect to return to normal, or nearly 
normal sizes tomorrow (Friday). 
Ten- or 12-page issues expected. 

Emergency measures taken to 
combat rail strike reported by all 
concerned to have been “a great 
success.” Improvement on normal 
distribution claimed by some. 


early to assess if any long-term 


newspapers ahead of normal rail 


schedules. 

E. J. Robertson, Express News- 
papers, said road transport system 
had run “very smoothly.” Many 
newsagents, having received supplies 
earlier, preferred this method of 
distribution. “Express group ex- 
amining the differences between the 
two methods of supplying papers 
and it is quite probable some 
editions will continue to be de- 
livered , A road although strike has 
ended,” he said. 

Last night a 95 per 
cent newspa 


IPA— PPA emergency ad block 
clearing service said to have been 
“great success.” 498 parcels of 
blocks received from provinces ; 100 
parcels sent out. 


butors state emergency selling points 
outside stations helped to recoup 
some lost sales. 


COLLECTIVE ADS 
FOR FURNITURE 


Dennis Clive, of International 
Wool Secretariat, addressing con- 
ference on collective trade publicity 
called by British Furniture Trade 
Confederation yesterday (Wednes- 
day), said press advertising on furni- 
ture had increased 
between 1938 and 1954. Press 
advertising on radio and TV had 
increased 201 per cent; on refrig- 
erators 202; on textiles 308; on 
vacuum cleaners 332. 

“When you consider that in- 
creased cost of advertising generally 
is greater than 25 cent., it means 
that advertising your trade is 
actually at lower level than pre- 
war” he said. 

“These figures should be carved 
on the desks of every executive 
in the furnishing trade. y area 
warning of things to come—unem- 
ployment and trade distress.” 

Mr. Clive was confident that 
prosperity and success could be won 
for the furniture trade by collective 
sales campaign. 

The meeting resolved that a col- 
y scheme should 


Commercial TV will obviously 
create problems for magazine and 
other publishing firms, says chair- 
man and managing director Edward 
Hulton in annual report of Hulton 


“Extent to which advertisers will 
avail themselves of this new medium 
can no doubt be exaggerated. 1 
fully realise, however, that com 
placency must be avoided,” he says. 

Development of colour both for 
advertisements and editorial in 


magazine, 
“Housewife” circulation is rapidly 
increasing, and Hulton’s new TY 
firm, Hulton Visual Productions 
Ltd., has reached an “advantageous 
understanding” with leading sports 
he says. 


E. B. (Bill) Every leaving 
“Esquire” to take up new appoint- 
ment. 


New campaign for McEwan's 
beer, using a midland and 
and posters. 
Agents: Guim & Gillies Ltd. 
New drive for Devon Paints Lid. 
using London evenings and other 
= Agents: W. H. Smith & Son 
t 


New Hulton Readershi 
to be published next w 


Poster Conference 


BPAA council to consider scheme 
to set up joint panel with town 
planners to discuss outdoor ad 
problems (see page 614). 

Bringing goodwill message from 
Poster Advertising Association of 
Canada, w. H. Williamson 
(Teronto) told Conference: “Re- 
search in Canada a bogy for 10 
years.” Not clear what advertisers 
wanted to know. 

Next year’s BPAA conference 
will be held in early June, at the 
imperial Hotel, Liandudno. 


Surves 


July issue of “Vogue” breaks ad- 


starts on Saturday, in trade publica- 
tions and air travel columns of 
morning and evening newspapers. 
Agents: Auger & Turner Ltd. 


at their office at 180 Fieet Street, London, E.C4. (Phone. Chancery 8844.) 
Kingsway. London, W.C 2 
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